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Preview of bigger garden sales in 1956 
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MACHINE BOLTS 


STANDARDIZE ON “NATIONAL’”’ 
...for the most complete line 


Because National makes the most complete line of fasteners 





produc ed by any single manufacturer you can benefit by 
one-source buying of the highest quality fasteners. With the 
entire line packaged in sturdy boxes with color-coded labels 
for fast identification, you'll keep your stock handling costs 
to a4 minimum another reason why it pays to standardize 


on National 


THE NATIONAL SCREW & MFG. COMPANY 
Cleveland 4, Ohio 


Pacific Coast: National Screw & Mfg. Co. of Cal 
3423 South Garfield Ave. « Los Angeles 22, Cal 


Vetlonct t/ 
~ Valiona hi r 
Peateee Fasteners : Hodeli Chains Chester Hoists 
a : 
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“Do you carry this Stormproof roofing ?° 


No question about it, Stormproot’s expanded advertising program is drumming 
up new sales prospects in your trading area. And when they come in, like this 
fellow, with Stormproot valvanize d steel roofing spe ihcally in mind, you're ata 
distinct advantage if you have it in stock. Stormproof, that is, not merely “some 


thing just as good,” 


BETHLEHEM STEEL COMPANY, BETHLEHEM, PA 
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COMPLETE 
KIT INCLUDES 
PLASTIC POUCH, 
METAL WALL RACK 
AND WRENCHES 
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ENGINEER'S WRENCH SETS 
WITH POUCH & WALL RACK 


5 Pc. Sets: Heavy Duty — openings 3/8" to 7/8” 
Light Duty 
Unpolished Heads. Std. Pkg. 5 


6 Pc. Sets: Heavy Duty 
Light Duty 
Unpolished Heads. Std. Pkg. 5 


COMBINATION WRENCH SETS 
WITH POUCH & WAIL RACK 


5 Pc. Set: Openings 7/16" to 3/4”. Polished Heads 
Std. Pkg. 5 


6 Pc. Set: Openings 3/8" to 34". Polished Heads 
Std. Pkg. 5 


Make Combination Sales— 


Sell an 11 or 19 piece TUFF-TEST 
Socket Wrench Set every time you sell a Set of 
TUFF.TEST Flat Wrenches. Metal Rack hooks se- 
curely on front of Socket Wrench container, and 
both hang on wall as shown below. This NONE 
BETTER feature increases Tool Sales for you, 
helps your customer build a useful Tool Dept. 


openings 3/8” to 1” 





openings 5/16" to 3/4". Polished or 


openings 5/16" to 7/8". Polished or 


NONE BETTER DIVISION 





Sell Flat Wrenches QUICK! 


With this Sales-Active New 
Merchandising Idea by 


NONE BETTER 


PLASTIC POUCH AND 
METAL WALL RACK 
with 5 or 6 Piece Sets of 
DROP FORGED TUFF-TEST 
CARBON STEEL ENGINEER’S 
OR COMBINATION WRENCHES 


w cOsT— 
ce 10 
ie HIGH SALES , 


Spur your Tool Sales with low-cost NONE 
BETTER Wrench Sets packaged this cye- 


catching new way. Handsome Plastic 








Pouch puts Tools on display for you, pro- 
vides a durable, handy Kit for your cus- 
tomer. Red enamel Metal Rack hangs on 
workshop or garage wall, puts a complete 
Set of popular NONE BETTER Wrenches 
at his fingertips. Tools are forged carbon 
steel, hardened and tempered for long wear, 


brightly plated against rust and corrosion, 


precision broached and superbly balanced. 






THE NEW BRITAIN MACHINE CO., NEW BRITAIN, CONN. 
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We never had it so good 
as kids today... with 
these D&M sports sets! 


QB 
\— 


Draper - Maynard 


Sports Equipment 
Cincinnati 32, Ohio 


When this dealer was a boy 
shopping the hardware stores for 
Draper-Maynard Sports 
Equipment, how his eyes would 
have popped at the sight of sets 
like these. What a break for 
today's kids—high quality, 
professional calibre DAM 
equipment packed in 
combination! And what a 
break for dealers—higher units 
of sale, wider range of prices, 
handsomer profits! 

D&M Sports Sets will be 
at the top of many Christmas lists 

you can count on that 
So, you can count on bigger 
pre-Christmas profits if you're 
stocked and ready! Ask your 
wholesaler or write direct for 
D&M catalogs and prompt service! 
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Super-Powered for Super Service ., 


@ It’s the power mower everyone's been looking for! Enough 


extra power from the new 2% H. P. heavy duty Briggs and 


Stratton engine to cut through any grass! Loaded with extra 4% 


7 
7 ‘A 


uf 


features like the sealed transmission, instant free wheeling, 
twin sprocket drive, low tone muffler, nylon wheel bearings, 4 
recoil starter! It's the finest of the self propelled rotaries f 


.. for quick sales and big profits! 


Model “400” 
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BIG NATIONAL MAGAZINE PROMOTION! 


With a full page ad in SATURDAY EVENING POST April 7th to kick 
off the campaign, followed up with ads in LIFE, BETTER HOMES AND 
GARDENS and SUNSET during the following months, this gigantic 
promotion will reach over 30,061,000 homes and carry your message to 
over 80,000,000 people. These ads will pre-sell for you and bring you 
traffic ... supported by a wide variety of colorful, appealing promotional 
material covering EXCELLO’s full line! 





® No other line offers as much as EXCELLO! 


A Com plete Line A complete line of reels and rotaries . . . gasoline) 


and electric... permits you to sell every 


for Su per Sale« prospect with any lawn up to estate size. Your 


full profit on every mower backed by broad 


Trouble-F VCO 1s selection of point of sale aids, factory 
Factory Guaranteed guarantee and nation-wide service! 


21” Rotery 

One of the finest rotary mowers on the 
market! Full 21” cutting width, for 
larger lawns. Heavy-duty 4-cycle 2 
HP. Briggs & Stratton engine. Recoil 
Starter. Jet-action ejection chute 

with finger guards. Friction clutch, 
vacuum type blade. Concave 

front and trimming stot. 

Model 261-8 


24” Reel 

A deluxe, heavy duty power mower for 
large lawns. 2 H.P. Briggs & Stratton 
4-cycle engine. Quick action recoil 
starter. Full 24° cutting width 

Dual idler pulley and clutch. 12's" 
dual wheels A dependable 
performer under the most 

adverse conditions because 

Precision built in 

every deta)! 

Model 624-8 


See EXCELLO before you buy! 


— , os 
ae 

18” Rotery / 18” Electric Rotery 
A highly maneuverable heavy duty 18° j An 18° push button-controlied 
rotary mower with 1.6 4.P. Briggs & power mower for the small 
Stratton 4-cycle engine. jet-action f lawn. Plugs into any 115 voit, 
ejection chute with finger guards 60 cycle A.C. power outlet 
Friction clutch, vacuum type Fully enclosed cutting disc 
blade Concave front and with 4 cutter knives of 
trimming slot. Quick action tough onyx spring steel 
recoil starter available 7 Multiple cutting hemhts 
other features of 21° ' Reversible handie for 
rotary models two way mowing 


21” Ree! cm 7 st 18° Reol — - om 
America's most popular power mower A sturdy, easily operated ree: power 
for lawns up to estate size! 1.6 H.P j mower for smatier lawns. 1.6 HP 
Briggs & Stratton 4-cycle engine » Briggs & Stratton engine Full 18° 
Full 21° cutting width. Finger tip j cutting width. Fingertip controts 
positive clutch and throttle Positive clutch Timken bear 
controts. A quality product in j ings. Crucible steel ree! 

every respect built for long blades Highly maneuverable 

life, trouble free service Recoil starter optional 

and low overall cost. at slight extra cost 

Recoil starter optional a Medel 618 

at slight extra cost 

Medel 621 
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ORDER NOW 


People everywhere are look- 





ing for a power driven rotary 


with the exact features of 


Authorized EXCELLO service stations from coast the new EXCELLO “400 


to coast eliminate dealer service worries... leave 
salesmen's time free for selling... protect full 
profits. An important EXCELLO feature! 


Don't be caught short next 
season get your order in 
now and be sure you cash 


in on the important volume 


and profits this super- 
EINEKE x company powered mower will deliver 


Since 1902 


to you next year 


Springfield, I. 





Show EXCELLO with Pride... Sell EXCELLO with Confidence 


be 








Model 
117 


When better-selling features are 
made, Health-o-Meter will make 
them — first! Here’s the model that 


features Health-o-Meter’s new 


built-in handle... the bath ft 

scale that is winning the 

hearts of customers with its 

wonderful convenience and ease — 

of handling. All America is talking SS ; Retail 18% 

about the “‘bath scale with the ~~ in choice of colors 
(Denver and West $9.95) 


lift”... be sure it is included 
All-chrome 


in your Health-o-Meter line! . 7 pS model 
(Denver and West $12.95) 


$1195 


Feature for feature Health-o-Meter Bath Scales are best! 


Best for your customers to buy — best for you to sell. Every 
scale in the Health-o-Meter line is packed with beauty, 
accuracy, dependability. Here’s the line that’s built right 
and priced right—a wide variety of models and styles to 


satisfy everyone! 


~ NV hi Wy A y ti { f (> ensotioed be 

Ge ee Houseke pint 
. in Good Housekeeping - Better Homes & Gardens 

MODEL 134 


MODEL 187 
MODEL 161 


Health-o-Meter Bath Scales are 


Health-o-Y eter priced from $6.95 to $39.45 


CONTINENTAL SCALE CORPORATION + 5701 Claremont Avenue + Chicago 36, Illinois 
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there is a SANTA!.. SWING ‘AWAY 


buy G can openers 
get this regular 


$2.98 model FREE! 


regular «so7w 
DeLuxe Can Opener 
white enamel 





Retail 
s2.98 


,607R-W 


Magnetic Can 
Openers, | red 


1 white enamel 
2) 


YU Retail 


O $3.90 each 
Oo 


Oo 
Oo 


O . 2 - 


UO *1408RM-WweM 


Automatic Can 


di 
hhigy Retail 


$4.96 each 


LD; 


©) 
] Openers with Magnets 
\\s diac | Hees, | emits enamel 
. 





44dy 
‘4 
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4807 


Deluxe Can Openers 


drum finish 
Total retail value cadmium finis 


of merchandise .. $25.88 
Your cost... $13.74 


Reta! 


$2.49 each 


Your profit- OVER 46%... s12.14 











Order the ¢<S55 Christmas Deal 
inthe attractive 


counter merchandiser now! 
FIRST IN ences / SUING AWAY) 
BECAUSE IT'S FIRST IN VALUE! 


SWING-A-WAY MANUFACTURING CO. @ 4100 Beck Ave., @ St. Louis 16, Missouri 
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Another reason why you sell the best 
when you sell the RBzW brand 


This is a wire drawing operation 
right in a RB&W plant. It goes on 
every day, on whole batteries of such 
When wire comes from thi 
tronger, more pre 
a better finish, and i 
RB&W 
maker 


machine 
equipment, it’s 
cisely 
fit and 
cold 


ized, ha 
the modern 
and nut 


ready for 


forming bolt 


Not every manufacturer goes to these 
length Wire can be bought with 
standard But we're par 
ticular about quality control. We want 
to be sure the material will furnish 
the best fasteners 


dimensions 


you can sell 


Facilities like these and the know-how 
to use them have earned for RB&W 
products a reputation for top notch 
quality at competitive prices. You'll 
never go wrong to go along with that 
combination. 


If you want to be sure you're ipply 
ing your customer with the best in 
fasteners, ask your distributor for the 
RB&W line, or write Russell, Burdsall 
& Ward Bolt and Nut Company, Port 


Chester, N. \ 
ie 


Plants at: Port Chester, N. Y; ¢ 
Rock Falls, lil; los Angeles, Calif 
sales offices at: Ardmore (Phila), Pa 
Detroit; Chicago; 
agents at: 
Distributors from coast to coast 


110th year 


raopolis, Pa 
Additional 
Pittsburgh 
Sales 


Denver, 


Dallas; San Francisco 
Milwavkee, New Orleans 


Seattle 
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FIVE GOOD REASONS WHY 


IT PAYS TO STOCK 
RB&W FASTENERS 


1. The most complete line 
in the field 


2. Uniform quality through 
ovt the line 


reliability of 


3. Complete 
supply 
4. Fast, accurate and friend 


ly service 


upside- 
extra 
quick 


5. The original 
down’ package — 
strong for no-spill 


and eaty handling 


OCTOBER 
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Get This FREE Portfolio! 


Complete Story 


| Semaboaee 
“it . six 
" full-color catalog 
sheets. Full-color hard- 
ware line folder. 1956 

a 


oes 


of the New 1956 Winn Wiowel. LINE 
and Motc-Mower’s Great PREFERRED DEALER Plan 


THE LINE 
An 18” self-propelled staggered- wheel rotary 


that has EVERYTHING! Dial-a-Matic ad- 
justors, 2-way synchromesh transmission, 
anti-bending crankshaft construction, 
non-scalping design, front discharge, 
lightweight cast aluminum deck, Briggs 

& Stratton engine. There are 

eleven other ultra-modern Moto- 

Mower reel and rotary models — 

priced to sell as low as $69.95. 


THE 
“RIVIERA” 
18° Self-Propelled Rotary 
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THE PLAN 


25 & 5% Plus Quantity Discounts 
Special Anticipation Discounts 
Co-Op Newspaper, Television, and Radio 
National Ad Coupon Inquiry Service 
Free Display Kit 

e Early Order Advertising Bonus 


Backed by color ads in LIFE, POST, BETTER 
HOMES & GARDENS, AMERICAN HOME, and 


many other leading national magazines! 
SEND THIS COUPON TODAY! 


The Moto-Mower Company, Richmond, Ind 
Subsidiary of Detroit Harvester Co 


Please send me your free Preferred Dealer portfolio 
Name 

Address 

City State 

Name of Jobber 


Address 
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KEUFFEL & ESSER CO. ; A FEW WAYS THE CARDS CAN BE DISPLAYED 


eel Blade pulls out through slot in blister. Cus- 















You sell for. . . $15.76 
Your cost .... $9.84 
Your mark-up ($ 5.92 60% 


For a limited time 


Individual “blister” cards 
for self-selling display on your 


perforated board or counter trays. 





SPECIAL FEATURE OF CARD 








tomer can examine blade without opening 
or damaging card. 


Assortment of 3 each HANDY® (!5 inch 
blade) in 6, 8 and 10 feet and 2 MIGHTY 
HANDY (°, inch blade) 10 feet. These are 
the regular high-quality K&E Tapes. In com- 


? 


pact carton weighing 4 lbs. 2 ozs. 








HOBOKEN, N. J. — 
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] EW SHELTER TENT DUCK 
HUNTING CLOTHES 
FAMOUS FOR To emphasize our plans to offer the foremost in DRYBAK style, 
quality and features, you need only see the DRYBAK shelter tent 
2 duck garments. Here indeed is superior quality. The cloth is every- 
Pp r oven qual i fy thing to all hunters; the feel, look and smart appearance you 
usually find only in poplin, yet here it is in a strong, lightweight 
SINCE 1900 duck that is vat-dyed, Mercerized, Sanforized and Zelan treated ... 
field ruggedness with the sportsman "in town" appearance. 


te ee ee eo ee ee es 
facing « Two slant pockets with flaps covering shell loops « New sxippered, 
weather-proof breast pocket - Quilted shovider patch + Zipper drop-seat, 
seamless rubberized game pocket with rear entrance fap. 


PANTS « Straight or knitted bottoms «+ Leg fronts and seat rubber lined + Hip 
pockets have button flaps - Full cut for roomy fit. 


CAP «+ Reversible to show red - Suede inner lining - Earlaps - Non-breakable visor. 
















MANUFACTURED BY 


RED HEAD 
BRAND COMPANY 


4311 W. Belment Avenve 
Chicago 41, titineis 















THE LEADER 


The World's Largest Manufacturers 
of Gorden Hose Shows You How 
#0 Sell More Swan Garden Hose at 
GREATER PROFITS IN 1956! 


Ak 


SWAN GIVES YOU 





Hose Line Packaged for 
Better Display Priced te 
’ ‘ 
Prim umes uu end 
Yield Big Retail Profit 
Pius the Outstanding Line of 
| Triple Tube prinkle oaker 
Sa de) 
re /_| \ 


e SWAN RUBBER COMPANY + BUCYRUS, OHIG 
World's lorggst thane 





Presenting 
we 
—weK 


for 1956 


Visit us at 
Booth Nos. 404-406 
————_— Convention Hall 
Atlantic City 


YEAR AFTER YEAR SWAN BRINGS YOU FIRST, ALL THAT IS BEST, 
SWAN RUBBER COMPANY 


BUCYRUS, OHIO, U. S. A. 

















F704 1956 line of garden hose, 
sprinkle-soakers, and lawn sprinklers 
in full “true-to-life” colors! 
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SALABLE AND PROFITABLE IN THE GARDEN HOSE FIELD! S 





World’s largest manufacturer of garden hose! 














...for speedy shipments 
of quality 
hardware products 


There’s a CFal-Wickwire Ware- 
house, ready to serve your hardware 
needs, as near as your phone. A net- 
work of warehouses, ideally situated 
in eighteen key localities throughout 
the United States, puts the many 
CFal-Wickwire hardware items at 
your door within hours, if necessary 


And you can order a large share of 


your needs from one source—the 
CFal-Wickwire line is complete and 
diversified 

This means big savings on ship- 
ping charges and storage space. And, 
because stock is so readily available, 





you need not tie up working capital 
with big inventories to meet sea- 
sonal demands 

In addition, CFal-Wickwire 
Hardware Products have an attrac 
tive appearance and established rep 
utation that helps them sell them- 
selves... and the skilled workman 
ship that goes into them assures 
long, dependable, trouble-free life and 
continuing customer satisfaction 

Next time, order from the one 
source—CFal-Wickwire. Specify 
CFal-Wickwire Hardware Products 
for speed and quality 


FREE SALES AIDS 











HARDWARE PRODUCTS 


THE co.oeacdo FUEL ano ieon coeroeation 











Making New Do-It-Yourself 
Customers for You... 


NEW REYNOLDS 
DO-IT-YOURSELF* ALUMINUM 


a 


Ls Now three sales building additions to the 
Do-It-Yourself Aluminum line to give you fast 
<7. j . action on Do-It-Yourself Tubing. These new Tubing 
wee Fittings make dozens of new projects possible 
ve . projects any of your customers can complete 


easily and quickly. Be sure you order Tubing 








Fittings for your rack now foran extra 


Wall and Floor Flange 
tem 48 ‘ Retail 35¢ Do-It-Yourself Aluminum sales boom this Fall 
ltem 49 Retail 35¢ 


m 50 ] 
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This new folder (DIY 219 
shows your customers 


Tubing Fittings are used 


meet dozens of ways 


\ ae Get your supply now 
¢ : 
enpeakes 
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‘ ré ta Reynold: 
rself Dealer now This o it 
P Y Inte {i wo OS 
T-Butt Connectors a st You Into ~ 
, table New Bu: ( P 


Item 51 ‘ Retail 30¢ ; — 
Retail 35¢ - 
ahd 
; on 





Retail 40¢ Rack contains ™ 
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oo iT rourstis| Reynolds Do-It-Yourself Aluminum 


R 
- 


90 Elbow a 
item 54 Mg etoil 50¢ SEE US AT 
me ! Retail 55¢ | NATIONAL HARDWARE SHOW 
Item 56 ' etail 75¢ BOOTH 315 
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Pohnston 


POWER LAWN MOWERS 


The Main Line for 
the Middle Market 


pohnston 


is the brand they're buying. 
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Sohnsten 


21 Inch Power Propelled Rotary 


Leader of the popular priced Johnston line 

Handsome in appearance, reliable in 
performance with outstanding feature 

that appeal to every quality minded power 

mower prospect. 2.5 hp., 4 cycle engine with 
recoil starter. Reversible Suction Lift 

cutter bar of hardened alloy steel. Offset 


front wheel avoid calping.”’ Light weight 


permanent mold aluminum alloy deck 


\ kitten to handle, a bear for work. Leaf 


Mulcher attachment is standard equipment 


21 Inch Rotary 


2 hp., 4 cycle easy starting engine wit! 
recoil starter. Reversible Suction Lift 
cutter bar of hardened alloy steel. Offset 
front wheel avoids “‘scalping.”’ Light 
weight, permanent mold aluminum alloy 
deck. Sturdily built, the big capacity, top 
quality mower in the rotary field 

il 


You'll sell it with pride and profit. Ls 


Mulcher attachment | tandard equipment 





Sohnsten 


18 Inch Rotary 


levele « tartiny 


recoil Starter An easy rolling 


ill-purpose mower — ideal for 
ireas, OF 48 a supplemet 
handle tall gra or weed ind clos« 
trimming on larger estats Leaf Mulcher 


attachment 1 tandard equipment 


Dohnaton 


18 Inch and 21 Inch Lawn Patrols 








18 Inch Rotary 











“Best Buy” Model for stepped up store traffic 


Here’s a power mower price leader that will attract customers 
who are in the market for a less expensive mower. It’s a perfect 
base from which you can “‘trade-up,” yet it meets every demand 
for deluxe mowing from those who want an established brand at 
a budget price. Cuts tall grass or weeds with ease. The mower to 
promote for those new homes springing up all around your neigh- 


borhood. Has 1.75 hp., 2 cycle engine, with rope starter 








Act Now-for EXTRA Early Order Discounts 


Right now is the time to talk to your Johnsto: 


how you can make extra profi with Johnstor 


for e irly orde I 


JOHNSTON - THE MAIN LINE FOR THE MIDDLE MARKET 
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Insect Wire Screening 
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Oval the registe red trade name of the famou 


standard of New York Wire Cloth ¢ ompany s line of insect wire 





screening is now the trade name of all three by pe Opal Galvanized 
Opal Aldura Aluminum Opal Bronze. Remember Opal respected for more 
than 50 years is the only brand identified (printed on selvage), accurate ly 


pre measured insect wire screening with multi-strand selvage 


NEW YORK WIRE CLOTH CO. YORK, PENNSYLVANIA 
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Your two BEST WAYS T0 GET RIGHT DOWN T0 


CALL THE NEAREST SSIRCO OFFICE FOR YOUR REQUIREMENTS 
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” QE Warehouses EEE Sales Representatives 


! 
Manufacturing and warehouse facilities 
in — southern cities 
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SOUTHERN STATES 
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FALL BUILDING BUSINESS anywhere in the South 








With nine warehouses and sixty sales representative ! i: ust met ire c you ina SSIR( 0 
centrally located to serve any geographical area of tl to meet tl len d { the building sea 
Southeast, Southern States Iron Roofing Company Ihese complete | t offer you immediate 
iS your immediate answer to your service and suy pment in any quantity of | lucts distributed and 
problems. Fresh and complete stocks of a variety ot itactured by our mpany. Make SSIRCO your 
building materials, aluminum mill and building prod 1e-SLOp, ONe-sourK up} ho 


133 3 cco 7 


ft 2 
ee a 





















a 
—_ 
Here are the major manufacturers who supply us: > 


Reynolds Metals Co. @ Alsynite Co of America @ Barclay Mig Co. @ Burns Mig 6 e The Celotes ¢ ‘ we 
Aloboma Metal lath Co @ Gustin BoconMig Co. @ Metal Arts Mig + Mian ey « ludmo 

Borrett @ The Visodor Corp. @ The Certain-Teed Products ( pe ' ( e Mig e The St ey Works @ Pe 

Products Co. @ Bethlehem Stee! Co « inland Steel Products r e Te essec ij f oe | 


Georgia Pocific Plywoo iCo @ Fetter B 


IRON ROOFING co. General Offices — Savannah, Georgia 
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TRY THE 
“BLINDFOLD TEST” 
YOURSELF! 


Cut L-O-F first, last, or in-between the 
other brands. Run any kind of a cut you 
want. You'll see why you have fewer bad 
cuts, less waste and more profit with L-O-F, 


Call your nearest L-O-F Distributor. 


GLASS) 





“Or LIBBEY: OWENS- FORD the easy-to-cut WINDOW GLASS 


“It breaks off 


clean and easy, 


/ 


without any chips’ 


says GEORGE MOSES 
of Lorraine Hardware Co., 


Richmond, Va. 












‘Brand ‘Z’ took very little pressure in scoring if | 
just seemed to touch it, and it broke off clea mn 
easy,’ said Mr. Moses 

Mr. Moses had just finished test-cutting four well 


These local businessmen are listed under known brands of single-strength window gla These 
“Glass” in the yellow pages of phone brands were identified only by letter W, me, ¥ ane 
Z. He tried several cuts on each and picked “Z is 
books in many principal cities. And send ee ep een a" 
for your free booklet—''For Greater 67 wae L-O-F. Twenty-eight out of thirty 
Profits in Window Glass”. dealers who took this test picked L°OvF! A: 
Write Libbey-Owens-Ford Glass Co., good reason. L“O-F Window Gla innealed 
608 Madison Ave., Toledo 3, Ohio. slowly, more patiently. This extra 
brittle and more “‘even”’ in structure oO it 
a a j buy for your customer too 
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LET SILENT SIOUX EQUIPMENT 
SATISFY YOUR CUSTOMERS AND 
BOOST YOUR PROFITS THE YEAR ‘ROUND 


“WIGW AMER" SILENT SIOUX'S 


“aa OIL HEATERS 


AUXILIARY 7 MODELS 
HEATER RANGING FROM 


20,000 to 75,000 
for 


SPORTSMEN BTU OUTPUT 


USE FOR “LITTLE CHIEF" 
COOKING MODEL NO. PF5554 


and A sma heater with a big capacity or 7 with a BTU 
HEATING output of 55.006 t nor . @ vine this heater 
features the Removable Tr; plex (three burr r ne Burner 
Clean-Out Rod Waist Level ¢ ner Fron 


























Silent Sioux's Wigwamer iS @ midget in size on y with 


full scale performance Only 16'/4 long, 8/2 wide and In Draft Regulator A 
14) 2 high this highly efficient smokeless heater burns eithe 


oll er bottled gus in the some burner. Your customers will de. TROPIC WALL" No. Ii OIL WALL FURNACE 


mand this compact and portable heater which is adaptable ¢ 
a! requirements of the outdoor sportsman. Features include 


Uses either bottled gas, No. | fuel oil or kerosene. built in legs 


The perfect heating nit ¢ tis the tremer us market of 
new buyers, t jers and ” dele ’ the same utstand 


ng features tted above 
Use for cook ng or heating, One orifice for all fuel Heater and 


tank available singly, can be attached to any size tank. Als “WHIRLAWAY"™ WALL FAN —————, 
ideal for auxiliary heat ir garages, pump houses, milk houses ; 
etc. Only $9.95 retail—less tank Whirlaway w solve y ustomers heat 


culatior problems Cuts tue 





greater omfort A Summertin 


| and efresh ng ai neans twe 


SILENT SIOUX'S ie tee eee Gada ae ae a 


“CHAMPION” =| ———— 
GAS 
BROODER 


for 


COOL 





or 
WARM 
ROOM 
BROODING 


Silent Sioux's “Champion Double Duty Gas Brooder hes «a 


A © se as 
21,000 BTU input. The first Ges Brooder Field Tested and Ac I “LIFE GUARD" GUARDS THEIR LIVES 


oom brooding. Features a 
fully enclosed removable burner Dust-master Target Pilot FOR ONLY A FEW CENTS A DAY! 
and Adjustable Legs. Equipped with 100% safety shut-off and ; 
thermostat contr Produces both radiant and convected heat This elects pig bre jer is built for e nomy of operatior 


c 


Three other gas brooder models available with capacities up to dependable service and mervetior { space. Constructed 


30.000 BTU f heavy geuge jeivanized § stee for furat ty Bult is 


wielded by wire screer By raising br Jer trom f ” , iw 


SILENT SIOUX ALSO MANUFACTURES sae! for lambs or chicks. Complete ond reedy to use less 


r 


DEPENDABLE OIL BROODERS— 
For More Information & Prices Contact Your 
Nearest Distributor 

SALES OFFICES AT: 

T. LOUIS § MISSOURI 255 Bemiston. Phone PArhview 7-0594 
DUNWOODY, GEORGIA. 664 Mabry Road Phor At 


Exchange 3989 


OUAI ITY PR¢ 8) | ( TS SING | 192] TAMPA 2. FLORIDA—2309.2311 F lea Ave Phone 727-8617 


SILENT SIOUX CORPORATION Dept. SH 105 ORANGE CITY, IOWA 


anta 
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FE OFFER FOR YOUR CUSTOMERS 


Give this 5 Piece 
Straight Shank Set 


“))”" SENSATIONAL NEW FR 


Sell this Brand New 4 















5 PIECE 1/16" to 3. 16” in size 
WORKSHOP Qf ae 
METAL-WOOD ~ FREE 
DRILL SET with each 
with reduced shanks purchase 






(4" to '2” in size) 


at regular price of only $435 












Each coupon you receive is now 
worth double the regular coupon 
value. 


Double Value Coupons mean 
double the amount of FREE Drills 
you can get 






Coupons are redeemable for 
FREE drills, drill sets, and assort- 
ments of every type and size. 


PROFIT SHARING 
COUPONS 











and you still receive This special Assortment W 


this contains 102 fast-selling 
$3Q0° High Speed Drills 
all-metal Retail Price $81.47 
DISPLAY 






Dealers Cost $48.85 
Dealers PROFIT $32.59 
(a Full 40%) 


MERCHANDISER 





CONTINENTAL 


CERTIFIED TWIST DRILLS 
555 W. ADAMS STREET » CHICAGO 6, ILLINOIS 
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BARBECUE BELL 

FARM & RANCH BELL 
CALL THE CHILDREN BELL 
COME & GET IT BELL 
CHOW DOWN BELL 
CAMP BELL 








BIG FALL SALES 


* 6-inch Solid Brass * Beautifully Polished BIG CHRISTMAS SALES 
* Pony Shoe Bracket * Display Packaged YEAR ‘ROUND GIFT SALES 


There is something almost irresistible about a BIG polished 
brass bell! And this Patio Garden Bell is a beauty that 
folks just won't be able to leave behind. It’s a 6” Solid 
Brass Bell, highly polished and lacquered. Tongue is cast 
and has an easy rocker type pull action, a slight pull on 
the rawhide lanyard produces a loud pleasing tone 


The Patio Garden Bell is mounted on a steel, genuine 
“Good Luck” pony shoe bracket . . . finish on bracket is 
antique black satin. This bracket is perfect for mounting 


IMAS OVERWRAP 


on building, fireplace, patio, porch or tree. 





Bells are individually packed, fully assembled with bracket 


attached in attractive display cartons. Show it and you'll 
Please send more information or 


. 1 s me ? , 
SELL it! the BEVIN PATIO GARDEN BELL. 
NAME 


EVIN BROS. | poouss 


MANUFACTURING COMPANY, East Hampton, Conn 
Sales Representatives 


JOHN H GRAHAM & CO. Inc, 105 DOvene $1, New York 8. NY MY JOBBER 15 
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10 UR BEST BET 





mae he? ; Fass DARIN Estep saat SY, * ny nuh hs fas. ¢ AG 4: rhe Met Vs. 
Be ta thogs > s taled) 4 ikgy Lelia nde cove Ab x ; Pas Tee’ 
i 
THE BRAND-NEW DH 
a 
Ske 
a sex 
My ROTARY MOWER =) 
seh 
nie ot 
Now... sell rotary mowing at its best! This brand-new tax DI 
21” Penn Acco Self-Propelled Rotary Power Mower has 4a, 
; oan 
rugged 2.75 H.P., 4-cycle Briggs & Stratton engine. Plenty aoe 
of extra power for both self-propulsion and heavy mow iy 


ing. Finger-tip free-wheeling and throttle controls make 


it easy for customers to match their walking speeds. Has “e 


Sp ut 
Pe . 
oc. ee 
NN pe 


exclusive Pennsylvania vacuum-action 


* 1 

blade with non-clog, clean-out angles on By y 
blade tips. Wheels inset and height ad aH 

. sa 7 

justable. Equipped with super-shred 14h 

' P| 

ding removable leaf mulcher 2s A 
ig %) 

’ Del 

4 

” ; 


ONE FRONT WHEEL ON 
ALL ROTARY MOWERS 
CAN BE STAGGERED! 









sa, cde aned tal Al 


Fes hi sy 


fapienes tied nn ax} SV fttee wt (e ak We i? ARIK iy ae Wr 
: Bs, rs srg? HEH Mf Fie FAST “a> seid Saag Beet es San aa oe eet 















PENN ACCO 18” AND 20” 
FREE-WHEELING ROTARY POWER MOWERS 


For customers who like to “Roll their 
own,” feature the 18” and 20” Penn 
Acco “Free-wheeling” Power Rotaries 
8” (Illustrated) has 1.6 H.P., 4-cycle 
Briggs & Stratton engine, rope starter 
eed a a PENN ACCO 18” ELECTRIC ROTARY 
Powered with special 4% H.P., 3450 
cycle Clinton engine. Rewind RPM motor. Mowing and body fea 
starter standard equipment tures same as 18” ACCO Rotary 


; edi sar “ATA / 
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Pennsylvania's Greatest Line 
of Nationally Advertised 
Quality Mowers! 








“il v 
, Ue F 
‘¢ ‘ 


Pennsylvania Pennsylvania 


| 2I°DE LUXE | 18” EXETER 


Se oes 









if 
5 
‘ 









‘ . 
> ¥ 
i POWER MOWER Aye POWER MOWER 
er ; —F 
mt Beh . 
i by Finest reel power % oe! Your mass market 
+ mower! New color sty! “3 seller! Dependable 
#A RY ing, improved clutch Yay  ecasy-starting 1.6 HP 
{4 q.\ Self whetting blades Py 4 t-cycle Briggs & Strat 
WY ais 1.6 H.P., 4-cycle Briggs th ? ton engine Exclusive 
és 4% & Stratton engine. Re i} grass stripper. 2models 
if ty wind starter Se rope starter or re d 
1 ‘ 
a n) starter 
“73 
’ 7 DF, y 
AN, AX 4 
¥% wr a@ 
airy ae 
‘ct _ 
Kase ue 
a : a7 
4. te ‘ 
nay 
eh plies 5 etude: CARE RENEE RT 
4 4g ODL BA WERE Se Ng Ste 






iB 
‘GREAT | 
- ) , a» 
‘ ee Mh 
Be AMERICAN ¥ 
ote, ; 
zy 
PENNSYLVANIA TRIMMER & = PENNSYLVANIA METEOR PENNSYLVANIA JR. Tripl ‘i ds } 
e0cer does work of 3 Lightweight alumin: eared, rugged. 17 t 4 ae: t 
tools—half-moon hoe truction. 16", 19 (High wheel t ‘S & YU 


vrass h ” k h ind she ar 








PENNSYLVANIA PENWNETTE PENNSYLVANIA I6 PENNA. PENNSYLVANIA SPECIAL ; ; 
The narrow mower with LAWN. Top value for me Your high quality, 5 LPNS not of Cae as 

‘ ! u diut wice! 5 ‘ x ) . , Us? Lies . +5 ie 
wide appeal! 12” and lium pri > blades, « bladed mower at a low et er od Ag, ots iat eel 


14” widths, 4 blade tra wide, double-ground! price! 16” widt 


Pennsylvania 


oy MOST RESPECTED NAME IN MOWERS SINCE 1877 


PENNSYLVANIA LAWN MOWER DIVISION, AMERICAN CHAIN & CABLE COMPANY, INC. BRIDGEPORT, CONN 








$ 


* Plant, EXETER, PA 


ms WO Pe ae CRT ete) MOR mw RLS egy ened gis aid ane Dey tN Raa? age 
os PRO SE UR a ee fig) Baca de otal dah Sa Aes Sol Shy wa 
ES a ata Ms AROTS Soe Gh , Pa ia nel i CERRO ; 
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GTICA 


Christmas 
Packages 


SELL for you 


Year’ Round 


ee ee 


that “USEFUL TRIO’ #299 


RETAIL 


Three new fast selling, profit making packages 
will sell for you, not only for Christmas, but all year 


*round | 7 ne . "s : ; an fi 
Christmas message is so constructed that, after the ndustion mothed, sesiet 
holidays, the Christmas insert can be slipped out in t th. Hold t 
stantly and the attractive, colorful, eye-catching stand- ewe Bh yw a ite ss Handle ct Te 
ard sleeve remains. f and brea fins 
And on other gift buying holidays like Hardware tg I 


Week, Father’s Day, etc. special inserts will be offered 
which you can quickly affix to your standard wrap- 
around, 





























ADJUSTABLE WRENCH RIB-JOINT” PLIERS 
$244 perait $285 perait 
ear ‘round, profit-1 -e % 
Y s , y* Lang A or 4 } 4 
‘USEFT RIO forg ft 
if t ed | 
cor Ad \ RII 
Ja t xtra | ‘ 
08 t ~ t n - 
NA TIONALLY ADVERTISED - = aor dtr ae : th — kr : Ms pe Agen to be b led. 
' and the world's best tools 
t pays to sell quality tools ny 
THE HALLMARK ¢ 
UTICA DROP FORGE “AND TOOL 
CORPORATION 
UTICA 4, NEW YORK In Conada: ADLAM TOOL & SUPPLY CO., LTD., MONTREAL 
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Make Greater Chain Saw Profits 


with thesee VU SU 
star salesmen from 


STRUNK 


*K 7 New STRUNK Chain Saws (sell themselves!) Most complete line 


in the industry! ¢ The right saw for every use and user! Choice of both geared and direct 

















drive models! ¢ The lowest prices —from $179 complete « Full line of profit-packed accessories! 


Bee ME Ba ge, BB™HVEC 


SpeeDemon ALL-POSITION 


























2 Beaver SPECIAL SpeeDemon DELUXE BUSY BEAVER CUSTOM PRO BIG TimeeR ae TIMBER PRO 
2%) HP, 28 Les 3) MP, 25 18S 3) HP, 25 18S 4 HP, 28 1.85 4 HP. 27 Les SpeeDemon wr. 29 185 
Ss HP. 27 1.85 
07 15 ns ae Sales s Boosters a 
<G 
ca oa al 
@ @\\| a 
see’ oe ¢: ev 
we \ . A ~e \ 
? = ) 
—_ —" 
TIME PAYMENT PLAN SALES MANUAL SERVICE MANUAL CHAIN SAW SOSNIES MAGATINE ADVERTISING 
() 10 down -uptoc yeartopeoy! Bible of chain sow selling! Bible of chain sow te gi Fret select Q Presetls sols s 
“eran \ ——ay_ 
st \ “ al 
= * sats @) 
*\§Y cMain 9 senvict oS ” 
a & saws av" 
, — 4? we 
Zz , ————— ow 
=" ” 
FREE AD MATS SPECIFICATION SHEETS DIRECT MAIL ROADSIDE SIGN 
~<a = ees } a, 
WS) SF? 
i] > . 
FF SS 4 ' : 
oa, i 
OUTSIDE BANNER WINDOW STREAMERS AD REPRINTS PRODUCT DISPLAYSTAND] SPECIAL PROMOTIONS 
(Stops possersby builds traffic Bring prospects in to buy! For waide the store duploy just Whe another salesmor Tratfc and sales t ders 

















STRUNK GIVES YOU MORE TO SELL AND MORE SELLING HELP! BETTER WRITE TODAY FOR DETAILS! OWLY A FEW STRUNK FRANCHISES STILL AVAILABLE! 


STRUNWA cHain saws, inc,, 1015, COATESVILLE PA. 
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for the 


Hardware Dealer 












2 


Just plug it in gy 

























ponste® 





Sell This 


|, Power Tool Workshop 


INCLUDES 


MOTOR 


$1729. 


and small 
monthly 
payments 


Look at the features on this 


@ Ready to plug in and operate 
@ Comes complete with 2 HP motor 
@ Big husky 8” tilting arbor saw with 2'2" depth capacity, 


13”x16” table size, mitre gauge and rip fence 


Shopmaster Saw-Jointer Combination 


@ Rugged 4” jointer-planer with %” cut, 4x26" table and 
flexible guard 
@ All steel stand is 26” deep, %" long and 36” high 


@ Handy switch is conveniently located in front 
@ Both tools have sealed-for-life ball bearings 


@ Saw-jointer combination, stand and motor sell for only 


$174.50 


It’s America’s Greatest Power Tool Value 


This Ad in Leading Handyman Publications 
Will Be Paving the Way for Your Big Profits 





















A Handyman Payment Plan: 


OWER TO0ls 


Here's important news to every power tool dealet 
in the United States 
With installment-buying accepted as an American 
NEED way of purchasing larger merchandise, Shopmaster 
now makes available to its dealers the time payment 


} 


service of the General Electric Credit Corporation 
one of the largest and most progressive financial in 
stitutions in the United States 


Here are the quick facts 





@ Customers need pay only 10% down. 

@ Small monthly payments can be extended up to 18 
months 

@ Dealer gets payment for power tools within few days 
of purchase. 

@ Dealers need not extend credit, handle bookkeeping, 
send statements or worry about collections 

@ Handy forms are furnished Shopmaster dealers by 
GECC. 

@ Customers send payments directly to GECC. 

@ GECC payment plan applies on all Shopmaster Power 
Tool purchases totalling $150 or more. 


@ Local GECC office in 120 cities service local Shop- 
master dealers. 





Send Coupon Today for 
Handyman Payment Plan 
Program for Your Store 


For full details on how you too can 
take advantage of this terrific new 
sales-building plan, send the 
coupon rush to Shopmaster. A rep- 
resentative will contact you with 
complete information 









SET UP COMPLETE POWER 
TOOL DEPARTMENT WITH NEW 


SHOPMASTER 


Display in 3 x 5 Space 







SHOPMASTE Room 82C, 1214 Seuth Third Street 
Minneapolis, Minnesota 


Please send full details on Shepmester's new Hendymen 






Payment Pian for my store 





Please send details on Shopmeaster display 






Now you can use a small 






Name of Store 
corner or section of your store 


and add a power tool depart Address 
ment. Each square foot brings 
$30 in retail sales. Ruggedly 
cénstructed, yet lightin weight Stete 







City 











Prospects Excellent for High Level 
Business in Fall and Winter Months 


THE OUTLOOK FOR fall busine 
j excellent Retail ales, which 
started a move to an even highe 
level in late July 
be solid through the fall and winter 
month 

Even though 


has increased 


are expected to 


installment debt 
harply the ratio of 
debt to income is not presently 
considered out of line. Personal in 
come, in fact, Is at an annual rate 
than 300 billion dollar 
while total employment has topped 
the 65 


there is every 


of more 
million mark. In short 
indication that eco 
nomic activity will continue on it 
present level 

While there has been some slight 
upturn in the cost of living, price 
for the most part have been stable 
Even the steel 
wage has not brought about any 


recent boost in 


runaway in prices, though most 
durable goods will go up in price 
in the weeks ahead. It ha 
estimated that wages of 


worker! 


been 
factory 
on the average have gone 
up 19 percent in the last four year 
Living costs in the same _ period 
have gone up three percent 

The soft spot in the 
economy is farm income 


nation * 
Prices re 
ceived are running about four per 
cent under a year ago, And, as the 
Department of Agriculture state 
“With prospects for an increase in 
farm output this year, some fut 
ther easing in prices may occur a 


harvests progre 


. 


Sharp Increase in 
Installment Credit 


THE VOLUME OF consumer credit 
outstanding continues to climb. In 
June, the latest month for which 
figures are available the total rose 
903 million dollars to 32 billion. A 
in past months, the Department of 
Commerce reports, more than 60 
percent of the increase over the 
month represented net extension 


of credit for purchases of automo- 


34 


bile The volume of consumer: 
credit outstanding ha 
relative to income and at mid-vyea1 


been ri ing 


totaled about 12 percent of di 
posable income compared with 11 
percent a year earlie 

During the year credit buying 
has provided a substantial impetu 
to consumer purchases, particular 
and other dur 
Extensions of install 
ment credit exceeded repayments 
1.5 billion dollars in the 
second quarter. This is an annual 
rate of about six billion dollar 


ly for automobile 
able good 


by nearly 


* 


Further Increase in 
Consumer Income 


CONSUMER INCOME after taxes in 
early September was running at an 
of the record 
econd quarter 


annual rate in exce 
267 billion in the 
and around five to six percent 
The Depart 
reported 


above a year earlie 
ment of Commerce ha 


that expanding employment a 





AND PRICE CHANGES 


week, and wage in- 


ilted in a rise ll 


longer work 
creases have re 
personal income 
record annual rate of 301 billior 
dollars in May and June. This wa 
a gain of more than 10 billion dol 
lars in the first months of 1955 
and 14.5 billion above June 1954 


payment to a 


° 


Total Employment at 
Record 65 Million 


TOTAL EMPLOYMENT during July 


rose by nearly one million to just 
under 65 million. Nonfarm em 
ployment increased more than 
easonally while farm employment 


howed the usual seasonal decline 
The civilian labo: 
less than the number of jobs so that 
unemployment declined 0.2 millior 
to 2.5 million in Jul 


° 


Farm Income Off 4% 
in First Seven Months 
FARMERS RECEIVED 14 


dollar from 
first seven months of 1955, dow 


marketing TF the 
four percent from last year be 
cause of smaller receipts for live 


(Cont ed ¢ page 94) 


ee 


Prices Increased on Hardware Products 


AS THE result of increased cost 
of raw materials, prices of numer 


have been 


sus hardware product 
raised since late August 


Fifteen percent increases have 
been noted in prices of non metal 
lic cable and building wire. Mason 


ry drill 


percent in price while prices of the 


have been upped about 12 


following items are up about 10 


percent afety witches, heater! 
and extension cords teel outlet 
boxes, bra compression fitting 


range connecto! batteries, sport 
ing goods, and flexible armored 
cable Portable oil heater oil 


tove and wire rope clip and 


Coleman lanterns and camp 


nave jumped about eight percent 


in price 

Harne nay and furniture 
casters have increased about five 
percent, while there has been a 
lesser price increase in sash cord 


and cotton clothe line 
Hamilton Manufacturing Co. ha 


announ ed price 


increase averae 
ing about two percent on 15 model 
in the Cosco line 

Westinghouse 
increased the suggested li 
of its Grill-N-Waffler from $29.95 
to $31.95 and the toast price 


’ 
from $19.95 to 


meanwhile ha 


t price 


$21.95 


BAPE DPA PAPA A AA AA AA AA AA ALA AA AA AAA 
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we * BLADE DEPARTMENT 
In Tiny 6x12 Inch Space 












Be in the profitable blade business 
WITH MINIMUM INVENTORY 
WITH AMAZING DISPOSABLE 


ROC: OSE 


SABRE ppeurye) vepenepeaptbratan winpongs 





eal 








LOOK at these advantages — 
Outlast regular blades 3 to 5 times 
g 


@ Efficie nt Sabre-Tooth design means better cross 
cutting and ripping 

@ New patented hardening process means less vi 
bration and far longer life 

e Every blade fully guaranteed to protect you 
and your customers 

@ With Roc-Edge, you sell a BIG and growing 
market... over and over again 

@ All arbor holes available in all size blades 


LOOK AT THESE LOW RETAIL PRICES 
6-Inch 7-Inch 8-Inch 


go $749 a | 59 4 isk 
ASK YOUR JOBBER, OR WRITE WY C¥: 
ROCCO PRODUCTS wisn nise a 
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Davis Named President 
of C. M. McClung & Co. 


McClung & 
hardware wholesalers in 
Tenn announce the 
Hugh M 


ucceeding 


Directors of C. M 
Co . Ine . 
Knoxville 
election of Davi u 
president, truce Keen 
er, Jr., resigned 

A native of Knox 
Tennessee, Davi ha 
the company since July 1919. He 
tarted as a freight handler in the 


warehouse, and through 


County , 
been with 


worked 


all the various departments as 
order clerk, department head, 
checker, and house sale From 


1923 to 1936 he was house man- 





Hugh M. Davis 


ager; from 1936 to 1945 he served 
as assistant to the president, and 
from 1945 until hi 
the presidency, he was a 
president of the company 

Davis was educated in the 
Knoxville public schools. A leade: 
in civic affairs, he is presently a 
director of the Knoxville Y.M.C.A., 
the Knox County Chapter of the 
Infantile Paralysis Foundation, the 
Smoky Mountain Council of Boy 
Scouts, the Tennessee Taxpayer 
Association, the Knoxville Furni 
ture Dealer Association and the 
Knoxville Tourist Bureau. He i 
also a director of the Bank of 
Knoxville, and a member of the 
Knoxville Kiwanis Club and the 
Y's Men's Club 

The other office: of the Com 
pany are: Wm. C. Ro 


elevation to 
vice- 


chairman 


36 





MANUFACTURERS - WHOLESALERS 


of the board; Edward E. Judy 
vice-president and treasurer; F. E 
jarkley, secretary; B. E. Walker 
vice-president and credit manage! 
Raye N Byrd a 
Marvin O. May, vice-president and 
Frank Trevena 
vice-president and general man 
ger of McClung Appliance and 
J. Clifford Terry, assistant trea 
istant manager of Me 


istant secretary 


ale manager 


urer and a 
Clung 


aj pliance 


> 


Du Pont Appoints Osbun 
Regional Sales Manager 





THE Du Pont Finishes Division Gen M4. Osben 
in Atlanta, Ga., has announced the 
appointment of Ben M. Osbun a ice In the armed force 
trade sales manager for its South which time was spent overseas, he 
eastern sales region returned to the he | ef 
Osbun has been associated with After a brief period of sales wor! 
Du Pont ince 1933 when during in the Charlotte N. C te 
his college day he worked part he was refinish branch manage 
time in the Atlanta warehouse, Hi and later trade es field manage 
first full time job with them wa in Florida. He ¢ es to his pres 
that of salesman in Atlanta. Fol assignment after havin erved 
lowing three and a half years serv refinish sales manager in Atlanta 


Pennsylvania District Sales Managers Meet 





District sales managers of Pennsylvania, a division of American Chain 

& Cable Co., previewed the 1955-56 line at a recent meeting at Exeter, Pa. 

Shown examining a new entry in the power mower field are, left to right, 

R. E. Greenwood, New York; W. M. Cusack, Pittsburgh; A. M. Tinker, division 

sales manager, Exeter; C. A. Goldstrohm, Houston; W. F. Morrissey, Boston; 
and R. E. Kramer, Chicago 


SOUTHERN HARDWARE for OCTOBER, 1955 





Red Devil Tools. 


The Red Devil Trademark on a tool or machine guarantees 
faster turnover than any other brand name provides, This 
is because Red Devil Tools and Machines are better 
designed, better made, better packaged, better advertised, 
and priced right to begin with. Full mark-up, multiplied by this 
higher turnover, spells higher profit. This is the reason 
more successful retailers prefer to sell Red Devil Tools 


than any other brand. 


Red Devil Toots © IRVINGTON 11, N. J, USA. 7 


manufacturers of Glaziers’ Tools, Putty Knives, Wall, Wood and Paint Scrapers, 
Paint Conditioning Machines, Floor Conditioning Machines and Hardware Specialties. 


Citi 














7 


PAINT 
MACHINES 





TRIANGLE 
POINTS 


A 
HAMMER 


yA 


PUTTY KNIVES 
& WALL 


SCRAPERS 


OTHER 
PRODUCTS 


PAPER 
Kl HANGERS 
KNIFE 


a* 
g : 
5 , - J 
WALLPAPER TRIMMER 


Urol Devil leo. _/ 


IRVINGTON, NM. J., U. S. A. 





Red Devil Tools and Machines ar made right packaged righe 


priced rieht. and backed by cor tent national advertising 
And Red Devil's “Fight Unfair Competition” pricing policy 
ives you an extra & Protit if or more on all hand 
foraggeressive promou nto build your business 


You're right when you stock and display Red Devil 
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W. A. Schrade Elected 
President of Clemson 


wi IAM I 


Mr. and Mrs. Frank Shofner, Nacogdoches, Texas, were among the large 
number of buyers and store owners attending the Houston Gift and House- 
wares Show. Here, J. J. Caraway, right, of Peden Iron and Stee! Co., one of 
the 200 exhibitors, demonstrates one of many hundreds of items on display 


Houston Gift Show 
Attracts Record Crowd 


MORE THAN 000 


William A. Schrade 


Continental Gin Names 
Lynch Board Chairman ‘ 

he company's new spin recoils and restyled rods for 1956 highlighted 
promotion discussions at the recent week-long sales meeting for which 
Shokespeare sales representatives, production officials of the two sub 
sidiary companies, and manufacturing and sales executives of the parent 
company assembled in Kalamazoo, Mich 


AT A MEETING 
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Shown above is a portion of the dealers attending the luncheon 


by Beck & Gregg Hardware Co. during its 


recent housewares 


(Continued from page 39) 
() 
[ te ( 
given ~ , niand » UW 
clinic “i ; : . 


Beck & Gregg Housewares Clinic rayon wh le 


Attracts Large Crowd of Dealers =|)" 


DEALER FROM five tate at participat ! led R | 
tended tre two-da houseware Beinecl teid (rf ( le 
nic held by Beck & Gre Hard Duffie ! Ed | ‘ - 
cn ~eagge Aiea gr ag Fea cite, ak atiiennelinatibe nei Westinghouse Names Hugo 
Ga. The clinic was under the supe espor the housewares clinic to Southwestern Post 
of Jame J Autre col ‘ int ‘ that B , ; . 
' \PPOINTMENT in. Bb. 
in ile manager for house Care i! ! ve +} 
vue vho stated that the event te ( t l ye 
eee full accon pli hed it pul o aka ~ ' 
pose of emphasizing to dealers the 
importance of promotion, displa m 
ind intelligent salesmanship - - ee : 
The neadutts of 19 manufectu: Orgill Awarded in Vacuum D 
ere featured, each manufac Cleaner Sales Contest Pact ; 
tiire " naivic i ie ' 
r | i idividual ampl Onen ‘the P » | , 
1 Visitu dealet were di R 
ied into eparate oup evel . , <a ; aur See 
Pyle 1 0 Wa | ne tine ‘ 1 
roup the first da and five the 
leadit di) ibut in the ith ] I 
econd li Bach roup wil . 
east D na it cif ( I ( i 
neaded ft i Bech Care f ule 1} 
ile ( ite 0 eT ‘ 
man whe iw to it that his group , ia 
Klectri H he 
oved te trie variou roor on : , 
Creme il Electr | ! West 
chedul 
| ted Ss ‘ | t | 1 ct >¢ ‘ 


Dealer grou pent 55 minut 


in each sample room before moving 


on to the next 


Ihe compat erved dealer 
breakfast and lunch on the clini 
! t da entertainin { Visitor 

th an even banquet Dealer 
vere erved breakfast and lunch 
on the closing da 

Amor the factor’ representa 
tive participatin in the clink 
were: Phil Lundblad, Revere: Bob 
Welch, Club Aluminum; Marshal! 
Dyson, Pyrex; Bill Everett, Cosco 
Jin savage, Wearever; Bob Lat 
| S. Gypsum; and Ed Grinnell 
General Electr 


Manufacture! repre 
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BIG DEAL 


on Revere Ware 


>= » 66< > a 399 . . Se 
Promote Specials to get tra ffi 


Sell sets to make big profi ts 


Now, for a limited time only, here are two exciting Revere Ware 


The # 


specials 
399 Combination Pan at $3.99 and #1215 1-qt. Sauce Pan and 


Fryer at $3.95 both regularly priced at $4.50 each. Advertise and promot 
Revere Ware “Specials” to bring customers into your store 


—then sell 
sets and make extra large profits 


Your customers save as much as $5.00 by buying these nationally 
advertised sets. Offer them on the installment plan and watch your 
profits grow 

From now unul Christmas it's the greatest opportunity in Housewares 
for more big sales—more profit per foot of display space 


Order stocks now to avoid shortages 


Here is the BIG DEAL! 


Fair Trade Retailer 
Cet. Ne. Retail Cost’ 


399 Combination Pan (Special) 3.99 
1215 Sauce Pan and Fryer (Special) 4.95 
17.50 


21.95 


x-20 Beginners Set 
1500 Skillet Set 

1800 Good Cooks Set 
2200 All Purpose Set 


26.5 
42.5 
1100 11 Purpose Set 

1400 _ Kitchen Jewel Chest 


REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing Company Division 


Rome, New York « Clinton, Illinois « Riverside, California 
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Walter H. Allen Show 
Attracts Record Crowd 


More THAN 100 manufacture! 
displayed their merchandise at the 
tockholde 
and merchandise how held in 
Dallas, Texas, August 29-30 by the 
Walter H. Allen Co., In 
wholesalers with headquarters in 
that cits 


Many new line 


Zist annual meeting 


hardware 


were di played 


and manufacture: ordet! were 


wreater than at any previou how 
according to the management 
Valuable prizes were awarded to 


ae ale I 


President Walter H. Allen re 
ported that in the company last 
fiscal yea ale volume and net 
profits reached a record level. In 


\ugust, 1955, the first month of 
the new fiscal year ale wer 
Ay) ahead of August 1954 

Allen reported that ince the 
completion of the 26,400 
foot addition to the company ware 


quatre 
house inventory ha been in 
creased 30 percent 
Special emphasis was placed on 
the direct-to-consumer Roto-gra\ 
ure catalogs and broadsides the 
company has developed for the 
franchise dealet Samples of all 
items appearing in the 32-page 
Fall catalog 


the dealer who 


were on display for 
wished to place 
ordet 

announced that more 
dealet attended the how thal 
ever before At 
proximately 400 deale manu 


It wa 


a luncheon ap 
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I ture! and tne Wwive at 
tended, Featured speaker was D1 
Arthus A. Smith, vice-president of 
the First National Bank Dalla 


* 





f 
ai 


Weatherly Named Royal Harley B. Weatherly 
General Sales Manager 


HARLEY B. Weatherly ha bee! 


appointed general sales manage Weathe 

for Chattanooga Royal Co., Chat Universit Ie é 
tanooga, Tenn manufacturer of in the Al ! W 
Royal gas heating appliances and War Il 


New Pflueger Reps Attend Show Exhibit 





Akron, Ohio, 
get the lowdown on new equipment at the Pflueger booth in the National 
Fishing Tackle Show, Chicago. Left to right, the group includes E. C 


Four new salesmen with The Enterprise Manufacturing Co., 


Griffith, merchandising mgr.; L. E. Postie, asst. sales mgr.; H. J. Bean, 

sales mgr.; R. Weber, N. Central sales rep who will locate in Eau Claire, 

Wis.; W. C. Eberhard, asst. Southwestern sales rep in Albuquerque, 

N. M.; L. A. Mayo, asst. Southeastern sales rep in Charlotte, N. C., and 
W. N. Witt, asst. Midwest sales rep in Indiana 
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1. Newspaper mat on economical fencing using pressure 
creosoted fence posts 

2. Newspaper mat on fence post replacements 

3. Newspaper mat on pole frame construction with pressure 
creosoted poles 

4 Book on plans for farm and ranch structures 

5. The story of Terrence the Terrible Termite and unprotected 
wood 

6. Fences That Pay tells the farmer why he'll save money with 
pressure-creosoted fence posts 

7. Build and Save gives many important pointers on good pole 


frame construction 


8 Fence Planning Saves explains good fence layout 
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@ FOUR files in one TWO files in one » 
SIX files in all 


BLACK BLACK 
DIAMOND DIAMOND 
4-IN-HAND & HANDY FILE 


One side 1. One side single cut —for 
Lersentan oni othi 

1. Flat File snare 3 and smo ng 

2. Flat Rasp 2. Other side double cut 
for fast stock removal 

Other side One cutting edge one 


sate (uncut) edge 
3. Half Round Rasp 
Flat, colorful h . 
4. Half Round File - - andle 
with hang-up hole Easy 
For wood, metal plastic s to carry 8” to shoulder 


leather, etc. 8 9” and 10 





sizes. Easy to carry 


To the average user —and in the normal hardware 
stock file types are more or less commonplace in de 
sign. But here are two specialty files that will excite 
the interest of everybody. They‘re unique — and their 


multiple faces are thoroughly practical 


What a buy! for the handy man, farmer, repairman 
car or truck operator, boat owner, hobbyist. Make them 
two of your prize attractions. Price them for full profit 

singly or jointly. Their classy appearance, plus their 
wide brand-name acceptance, will keep the sales roiling 


in the year ‘round 





NICHOLSON FILE COMPANY —_> 


15 ACORN STREET, PROVIDENCE 1, RHODE ISLAND . 


Canada Newt tile Cow 


BLACK DIAMOND FILES For EVERY PURPOSE 


y of Canada | Hope ta 
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ADDED VISIBILITY 


Perf ted > 

be w nied on e:the te 
” 4 ding 

tures ond . e 
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AN A Terrific 


Salesman! 


Self Serve 


é‘ Double Merchandiser Sells 


40 styles of 


v4 









ee 


‘fi HANDY-HOOK FIXTURES 





Lay wey hy 


FREE! This beautiful display stand, holding counter Mer- 


chandisers No. | and No. 2, which contain the 40 fastest sell 




















ing Handy-Hooks, makes selling easy and saves clerk's time! 
From these Merchandisers the customer can easily select any 


style of hook and in any quantity 


This display stand, holding the new colorful Handy-Hook 
cartons. is assembled without the use of tools in a few minutes 
and it concentrates hooks and perforated hardboard in one 


easy to sell from'’ display 





NEW LOW PRICES ON HANDY-HOOKS! 
CONSULT YOUR JOBBER! 


THE FLOOR STAND will be free to all Dealers who 
have purchased MERCHANDISERS NO. | and NO. 2 


FORTY FAST MOVING STYLES! 


MERCHAN FR WN 1 holds twenty first choice styles 
d ER WN . holds an additional 70 tren endously 
popular styles These Merchandisers may be sed as separate 


counter displays, or together in the display stand f very Mandy 
Hook has the part number stamped on it for positive indenti 
fication. These Merchandisers carry the largest assortment on 


the market 


7. oge ea . erf ed t is els 24 wide ef 














biL39 XR) Mandy Hoot D2L5.2'/, 
r ds standard Molde ‘ r 
sre te 4 ses e- 
’ drewuing . MMM 
: ; 
 « Homme 
q 7” on 8 
e 


DIVISION OF 


FHOOK. Vanco PRODUCTS, INC. 


= 13271 Mt. Elliott, Corner of Luce Detroit 12, Mich, 
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Jack Peters Represents 
Lloyd Chain Mfg. Co. 





THe M. J. Peters & Co., manu 
facture! representative with 
headquarters at 239 North Colun 
bia Circle, Decatur, Ga., has been 
appointed sales representative for 
Lloyd Chain Manufacturing Co 

M. J. (Jack) Peters 

The announcement wa made 
recently by R. E. Short, sales man 
ager for the company which is lo 
cated in Maryville, Mo., and which 
manufactures a full line of chain 

Headed by Jack Peter the 
Pete organization will cover 


North and South 
and Mississip 


announced 


. 


Flor ida 


Tennessee 


Georgia 
Carolina 
pi, it wa 


Housewares Exhibit 
Has Record Attendance 


registration 
et a total 


OPENING day 
helped to 


A TOP 
of 3,052 buyer 


buyer attendance record for a sum 
mer show at the recent 23rd Na 
tional Housewares Exhibit in At 
lantie City 

A total of 7,459 buyer were 


present from throughout the coun- 


try, Canada and 10 foreign coun 
tries, it 
down of buyer registration figure 
by A. W. Buddenberg 

secretary National 


Manufacturers Asso- 


was revealed in a break 
released 
executive 
Housewares 
ciation 
“From a business 
show was one of the 


the history of the 


standpoint, the 
most active 


in industry,” 
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Mi juddenberg said Many of 
the 553 exhibitors have advised 
it was the best summer show the 
have experienced in the numbe 
of new contacts made and de 
writter 

The bre ikdown of buys ittend 
ance figures reveals that the fol 
lowing number of wholesale and 
retail outlet were represented 
1106 hardware-housewares-app! 
ance jobbet 19 department 
tore 243 hardware retailers, 214 
direct selling firm 199 variety 
and jewelry store 157 appliance 
and automotive store retaile: 154 
premium users and jobber 109 
mail order firm 114 furniture 
tore 73 rack jobbing firm 
food store and chain 22 drug 
tore and chains and 21 buying 

ndicate 

January 19-26 has been set a 
the date of the NHMA wintel 
exhibit to be held in Chicago at 
the Na Pier plus the Drill Hall 

+ 


Alan C. Johnston Becomes 
Wholesale Firm President 


A. P. JOHNSTON, founder of The 
Southern Supply Co., wholesalk 
firm of Dallas, Texas, in 1909, ha 
retired as president and will serve 
as Chairman of the board 

Alan C. Johnston, who has held 


Buhrman-Pharr Celebrates 
75th Anniversary 


BUHRMAN-PHARR 
wholesale wit! 
Texarka! Ark; 
celebratir ts 75t 
Lior 

The « 
ea wh W 
Connecticut ca 
nd event 
tail hardware | 
Charfield. In 190 

Y tne nterest 
the Buhrman-P} 
organized. TI 
the entrance of tl 
Vholesale field 

hel the ( 
irea, the ¢ mpat 
men 

Compa office 
Clark, J: preside 
pt Jt first ee 
Beall econd ce 
Karl Davi er 
Tom Churchill i 
manage while Te 
istant sales man 


} 
‘ 


Hardw 


Johnston Lawn Mower Corp. Holds Meeting 





District sales managers of the Johnston Lawn Mower Corp., Brookhaven, 
Miss., were introduced to the 1956 line of power mower models at the 
annual sales meeting held recently at Racine, Wis., home of Jacobsen Manu- 
facturing Co., parent firm. Company officials and managers included O. T. 
Jacobsen, president, Racine; M. R. Comer, Wynnewood, Pa.; A. Bodei, 
Whippany, N. J.; E. A. Larsen, Brookhaven; L. E. Oberdick, plant manager, 
sales rep, Zurich, 
Switzeriand; W. J. Lindsay, Ottumwa, lowa; R. E. Miller, Glendale, Calif.; 


Brookhaven; V. H. Rhodes, 


and E. A. Jacobsen, executive vice-president, Racine 


Marion, Ark.; 


H. Hirschi, 
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NOW LD azev BRINGS YOU 
ANOTHER FIRST... THE NEW 


Awik-Kut Junior 

















A NEW OUTSTANDING VALUE IN THE CAN OPENER FIELD! 


For fast action in your retail sales, stock the new @ Single Action—Fast, Easy-to-Use 
single action KWIK-KUT JUNIOR can opener by 
Dazey! Made to sell at a price—but with no sacrifice of Fits Famous Dazey Wall Bracket 
traditional Dazey quality and service—this rugged s Super honed ¢ utting Wheel 
opener has features that can't he Ip but capture 
the mass market Never Needs Oiling 


; @ Fully Guaranteed by DAZEY 
One motion of the handle is all that’s needed to set 


the can for cutting. Famous Dazite finish gives lasting 


brightness. Complete with wall bracket only $1.95 *.9 . 
(Available with Magnetic Lid-Lifter $2.95) . DW FY 


Get the full story from your Dazey Distributor or write 
direct. Remember, it’s a Dazey for volume sales! , St. Louis 7, Mo. 
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Sargent & Co. Announces ew B 
Executive Promotions 
FORDE RGEN'T president of p 
ent & Co., New Haven, Con: 
! ced the promotion of ert 
t on Ke ‘ ne t ‘ f that ; 
, if ort 
He K. Giese, f mie ct , 
pre lent na orks manage ha Gilt | 
( ele ited te ce-president | 1 
‘ i? nip He ll be ‘ f 
ble f ill sale el nes ! 
1} luction act tie ‘ 
{ le eli manage f 
oduct ‘ neerin ha be« ° 
umed vice-president in charge of Stanley Sales Veteran 
duct engineering and research H. R. Giese ° ° ° ° 
eee Bae a Poreegaliptanttce Dies in New Britain 
\ mat ‘ ha been pre mtohaninal ¢ ‘oa ; , (y » Hi Y 
ted 1 | rh manager a rT “() tents here and al ee and 
: to Giles 0) ( ! pendit 
Griese joined Sargent in 1942 a Culias » odieonte f Yale U Pov 1 I 
wks manager and was made vice , , lnined the hardware firn Work lied ir J 
president in 1945. He was elected 194] personnel manam Britain, Cor 
to the board of director in 195] ste eee ce director of indu Retired nee De 
racuate of the University of  i0) relations and, subsequent! e 
Colorado and Harvard Graduate ‘ hont Grameen eoamau I ( 
chool of Busine Administration Korhe ay 2 a vith Stanie He 
he had wide industrial experience Woe n chief executive offic Atl l ( 
the Midwest before joining of the compa: the lo t 1900 
arvent hice long cares , e | 
kel) joined Sargent in 1953 a ° Vii | ynted ‘ ipe 
tant manager of engineering the Atl 1 192 ber 
nd wv promoted to manager of tant ‘ 


neeru in the same year. He j Gilbert & Bennett Names 
raduate of Massachusetts Insti Promotion Counsellors manager of Stanley 1 


tute of Technolo and served a ou ' . 

evelopment manage! for the THE GILBERT & Bennett M net ( ( (a 

\merican Optical Co. before ol facturit Co.. Georgetow! Cont t J f Te f . J 
all ent He na had wide ‘ Annouunes trie appe ntment ( | j rit \ lee 

perience in electrical, optical and Hugh H. Grahar ind A ( 


Job P. Wyatt & Sons Co. Plans New Office and Warehouse Facilities 






~ . a ee 


~ 


An architect's drawing of Job P. Wyatt and Sons Co.'s new wholesale and office center, Raleigh, N. C., is pictured 
above. The ultra-modern building will cost more than $300,000, with a one-story warehouse section containing ; 
80,000 square feet of space, and a two-story, air conditioned office building, 65 by 75 feet, attached 
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_ Profit move by celling fom! — *s 
but toate 
-SPOT-COR 
















Here's the profit-plus way to faster sales — feature 
these famous Samson brands. SPOT-CORD — the 
finest, longest-lasting sash cord available at any 
price. AETNA — at its price, a top quality sash cord 
that means important extra sales resulting from 
dozens of other uses around the home. For clothes 
lines, plastic TITE-ROPE and, in another price range, 
braided cotton CROCUS. 


So save time — save money — Feature these nation- 
ally advertised four and profit more with Samson! 


TITE-ROPE — Sturdy 


6 ine smooth 


hanks " sparkiing 
red, white and bive 
arton 
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Sam Price Joins Force of 
Sherman Loyd Sales Co. 


4M Prick recently joined the 
ile force of Sherman Loyd Sale 
( ile representative for 
Charl Garcia & Co pinnin 
tackle pecialist and for othe 





manutac 


porting good 


leading 
ture! 

Price will operate principally in 
the Arkansas, Louisiana, Mississip 
pi, Tennessee area 

In the accompanying photo 
Price, left, watches Sherman Loyd 
kill with a Garcia 
pinning reel and rod 


demonstrate hi 


. 


Montague-Ocean City 
Names Tanross Supply 


THE MONTAGUE-Ocean City Rod 
& Reel Co., Philadelphia, Pa., ha 
appointed an exclusive wholesale 
distributor for it 
tate of Florida, it was announced 
recently by John D. Keith ale 
manager of the company 

Effective immediately Keith 
aid, “the sole distributor of Mon 


products in the 


tague-Ocean City product in 
Florida will be Tanross Supply Co 
1075 N.W. 71st St., Miami 


¢ 


Garden mie $d Wholesale 
Firm Formed in Richmond 


ArTHUR C. Beck, Jt 
the formation of Beck 
Garden Supply, Inc., a wholesale 


announce 
Lawn and 


distributive organization for mat 


keting garden supplies. The new 


50 





(Continued from page 48) 


busine will operate from 6300 
West Broad St., Richmond 26, Va 
and will serve an area of approx! 
mately 50 mile radius around Rict 
mond 

Officers of the new company are 
Arthur C. Beck, J1 president 
Edward E. Lane, secretary and 
H. Addison Dalton, treasurer. Gil- 
bert L. Miles will assist Beck in 
elling the retail trade and in han 


dling the warehousing of mercha! 


aise 

Beck has been associated with 
Lindsey and Co., advertising 
yvency as a partner for more than 
nine yea! He has been an account 


executive and director of research 
and media erving numerous at 
marketing packaged good 
trade He l a“ 
of Rich 
mond and the University of Penn- 


count 
to the consumer 
graduate of the University 
ylvania, where he received hi 
MBA with a major in marketing 
In 1953-54 he was president of the 
Richmond Chamber of 
Commerce, and in 1954-55 he wa 


vice-pre ident of the Virginia 


Junio 


Junior Chamber of Commerce. He 


also served four years in the U.S 


Navy as a Lieutenant 

Mil who will au ist Beck in 
the operation of Beck's Lawn and 
Garden Supply, Inc., is a graduate 
of the Michigan Stat 
Horticulture, He has been land 
cape superintendent for the state 


School of 


of Virginia and recently supervised 


the putting in of the new garden 


Slaymaker Lock Co. Awards Sales Trophy 


James G. Moran, Atlanta, Ga., receives the National Sales Executives’ 
Club “Victor” trophy from Fred A. Williams, vice-president and general 
sales manager of the Slaymaker Lock Co., Lancaster, Pa., for outstanding 
sales in its chain door fastener sales contest. Runners-up H. L. Rolfes, 
Cincinnati, Ohio, and Homer Wakerly, Manhasset, N. Y., look on. The 
trophy was awarded during the recent 3-day sales conference 





at the Governor Man nin Ri 


mond 


° 





Gleason Corp. Appoints 
Advertising Manager 
St. Milws ne “pres ince 


the appointment of Jack A 7 





Jack A. Pescheck 


ind ale j omot I} 
manutacture a 
wheels and caste 

Peschech Wa 
vertising manager f W.H.B 
Co Milwaukee manufacture 


industrial tape produce 
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“Business Publications 
Save money and make money” 


says FRANK M. FOLSOM, President, RADIO CORPORATION OF AMERICA 


“Regardl of tith Mr. Folsom continu evel That I we read | | { 
! in c utive has the same jol Ti nab care! vert f 1} 
that Save mone and make mom " 
“lo make the rig/t decisions, you need t! 
z 
, ; 
information you can get—about products and proc 
I 1} , ij ; r} } It 
i read tor i ‘ j j 
esses, markets and men , 
i et Ive! 


N\piP rice of beni {0 business oF peo 


The 1 f blist of | t ! =e 
prok ret | } : 
marke f t i bined mr 

of 4.09893 iudited by either the Aux i PH HH Hi 

Circulatx or Busine Publicati Audit of ¢ } vy \ \ Hi | 

tion, I g the Busine P kK KB. OR \ t | 

of America bri » thousands of pages of sf M 1) ( I ° 

ved ki vw and advertising to the men who mah ( cl N. ee | 
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DIAS FEEL LEAD HEAD NAILS 


— te pithe Now in the new 


50 POUND SIZE 


Nail Caddy 





e Easy to display 
e Easy to handle 
e Easy to store 





Now another DIXISTERI product come sto you in the popular DIXISTERI 
Nail Caddy —-Dinisteen Lead Head Nails! And best of all, they 
come mm -pouned Caddys, instead of hard-to-handl 100-pound 


wooden kegs. 
Here are the ideal roofing nails in the ideal packa e. Put 


them on the counter where your customers will ee then 


and see if your sales don’t increase. 


(ret a supply from your wholesaler or jobber now. 


1 SEALS 
NAIL THA 
THE eS OWN HOLE 






@ Bright or Galvanized 





@ Seven Lengths: 
1,1%, 1%, 1%, 2, 2%, 2% 


All No. 10 Gauge 


e Free samples 
on request 





ATLANTIC STEEL COMPANY 


P.O. Box 1714 « EMerson 3441 
ATLANTA 1, GEORGIA 
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By Baron Creager 


Budget Selling -- 


wins that extra business 


This dealer has proved that even the small 


suburban store can use budget selling asa 
means of building additional sales volume 





B. A. Yadon stands in the spic 
and spon area just inside the 
store's rear entrance 


Be 

















Ml 


home-owning neighborhood,” ex 


tore cate! to a typical 
plained Yadon, “and I reasoned 
that since almost anyone can buy 
almost anything on time, why not 
im omy tore 

‘I hose power mowel ale fo! 
example, might just as well have 
gon elsewhere One of my 
reasons for initiating credit selling 
was to try to prevent busine of 
this neighborhood from going to 
chain competitors down town 

With the addition of credit and 
budget-plan selling, there are five 
procedures for selling merchandise 
at Yadon Hardware. These are 
cash lay-away 30-day charge 
budget plan and contract 

Yadon does not think there | 
much risk involved in any of the 
latter plans if handled in a busi 
nesslike manner 

“In the ale of a powel!l lawn 
mower priced under $100 on a 
budget plan, we ask for one-fourth 
down and the balance in 90 day 
Yadon explained. “So far we have 
found that most customers pay out 
the account in 60 days. We levy no 
carrying charge on such 90-day 
plan 

If the customer wants more 
than 90 days, that fall in the 
classification of contract sale with 
a bank loan. In such case I do the 
lew work on the loan, that i make 
all arrangements with the bank 

‘Some of our customers take ad 
vantage of the contract plan where 
a substantial group purchase i 
made, with a number of items in 
volved in the sale. Power tool cu 
tomers often fall into the contract 
cla too. Under this plan, custom 
ers can have as much time as they 
want 
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Yadon Hardware features two entrances, 











the attractive front entrance 


shown above, and the rear entrance, below, which serves a 45-car 
parking area 
The Yadon store is just next t n t entire } ‘ ‘ 
elf-service with eve ten Yad elative ‘ t 
priced. A sign invite visit te et hard é 
browse at their will And mar the | ‘ ] 
comment that this is the eatest tired of eal estate cl ‘ 
cleanest hardware tore mn the ure ind like 
experience. It is made Yad Be ‘ to t é 
ay because the door ire alwa' me ‘ ce fre 
closed. This is made possible point 
turn by a five-ton dual unit that Yad eeks t e } 
upplies heat in winter and cold two-entrance tit Ir 
air in ummel! ! ne t Cr ‘ ‘ 
The only dirt that et tore plent 1 Yad 
tracked in,” he add so it isnt A et t ( " 
much trouble to keep the place 15 ca 
clean lr} ed t e attent 
He ha ome advice I hard cu re } re 
ware dealers, old or you! It the tore i 
‘If remodeling pet the r cet labeled **« hy the 
of an expert tore planne Phe ( that itt 
know buying habit of the put lie ! | tne { 
what color to use and v1 ! the ‘ the r ea 
entering, a woman tur! left and tore th t 
i man turns right. And merchan { ‘ } 
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As the “students” begin projects, 
naturally, they come to buy needed 
material from their “teacher” 


By B. G. Newhoff 


Workshop Classes 





Sell Do-It-Yourself Supplies 


bai agrunirn COME at first it of 
curlosit Ha d Hanecoch 
building mate leale f Le Before H 


Sa: & Lumber & § ow. 
s eee. 4. 
Phone 4.9262 A Ad at left arouses 


ee ae both curiosity and 


NOW OFFERING interest of home 


owners. They show 


keen interest as Han 
cock, above, presents 
illustrated lecture 


Every MONDAY NIGHT for the which is followed by 
“WEEK-END” CARPENTER @ discussion period 


Bring Your Problems—We'll Help You Solve Them 








Subject This Week 40 Minute tim on Mow Te Point 
aa “a Shewing Preperation eof Surf ve 
PAINTING ae sAiemente 

Followe 4 by Question and Answer ' 


Phone 4.9242 and Reserve » Seat, Classes ave Limited te 40 Persons 
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After proper preparation of the 
fibers spinning, shown at left 
is the second step in the manu- 
facture of rope. The fibers in 
rope will slide past one another 
when tension is applied unless 
there is adequate pressure to 
hold these fibers together. This 
pressure is supplied by putting 
twist into the yarn as it is spun 


“By Harry Taylor 


Plymouth Cordage Co 


Ww wants Gra Rope? Some 
ma not recognize the term 
and to them the question ma 
ound absurd, Yet, in the days of 
the cave mat! gra rope was a 
necessity and was about the onl 
kind available jut today the rope 
maket like the tobacco men, are 
proud of their blends and mixture 
and are ready to fight when one of 
their carefully-blended products | 
Classified a oO much gra 

Still, to the retaile floor sale 
men, and to many of the whole 
alers as well, there are only twe 
kinds of rope cotton and gra 








An line which ts not cotton 1 aluable mate is may be at stake op" and sash sect 
gra rope whether it be made lr ich work, the best none ¢ topped that | weet ree 
from the coarse grades of henequet od, When the rope breal , people laid eat 
(sisal) or the finest blends of abaca the scaffold droy it too late ft fact that the = _ 
(Manila) fiber Retail salesmen 0 back to the store for an adjust Pure Manila Rope But aap 
hould know something of these ment, The doctor ind . mar oe ie , 
two fibers, and most domestic man have taken ove oduced that 
ufacturers are ready to send then Phe ter I e Mar , Cans | ' ' 
all the printed information § the which ha reall been abused hand t 
need on the ibject the lage Du ‘ Phere , nt ¢ 
For a starter, let take a look at time whet ore manufacture e of toy ' . 
Manila fiber. Most of it still com did use some of the inf , vas “all 
from the Philippine but the total lower priced fibs in rope VICI puss vooe Phe 
lo of that source of supply ear! vere marked and id M : . 
in World War II brought about 
rapid expansion and cultivation of ee $$ $$__$__ 
the newer plantations in Central ‘ 
and South America. If only fo ~wwnaany Ghawe te Ge Resduare tecusley, Mewy Tayler Nes qpem wwrweny 
reason of defense these planta entire career in the business of selling rope. Starting with Plymouth ts 
tions in our own hemisphere must worked in the mills ene rope well until someone thougnt | tnew enougn to g 
be kept alive and further rn t and tell about it.” In 1916 he headed South, travelling the Mid rabies 
proved There are mar job ailing on the industrial and hardware trade. With the except dae A: 
which definitely call for the use of naval service in World War ne nes Been soning rope eve nce. Moting 
Manila rope, and an ibstitute headquarters in Houston he has represented Plymouth in the Southwest for many 
dangerou years. He is a charter member and past president of the Texas Hardware B te 
Good Manila fiber ha the a past president of the Old Guard, southern hardware salesmen's as at 
trength and the resistance t was organizer and president of Tenemar Boosters. a rganizat f a . 4 
weather and abrasion, which are New Mex Yactory setesmer 


o essential on a job where life 





56 SOUTHERN HARDWARE for OCTOBER, 1955 











SOUTHERN HARDWARE for 





The forming of a strand is the third step in ropemaking. Strands 
‘ formed by twisting a predetermined number of yarns together. The twist 
.  s is opposite to the direction of twist in the yarns. The amount of twist 
in the strand is predetermined by lay of the rope in which it is to be used 
The lay of a rope determines, in part, the handling and wear characteristics 


of the finished rope 
">" 


ore 


— 


Phe forme Wh < \ 





, Laying is the fourth and final step in rope making. The lay of a rope must 
: be determined in advance and with the end-use in mind. There ore an in 
finite number of variations which will produce a great variety of handling 
strength, abrasion resistance and other qualities 


A rope is composed of 
three 


four, or sometimes six strands 
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R E. Knicut Hardware Co 
e Alexandria Virginia 


40% of their business - - 


_ By Telephone 





USE OUR 
LAY-AWAY 
NOW FOR 
CHRISTMAS 
VISIT 2nd Floor 
TOYLAND 


SUMMER GOODS 
HOUSEHOLD WARES 


Clinton Knight points to 
sign which emphasizes 
firm's slogan. Below 
driver loads truck for a 
morning delivery. Ads 
such as that at right 
help to boost sales 


in By E. Shea 





find , 
delive: ervice absolutely nec GOOD SERVICE 
al for a successful operation in 
that cit Parking wv i problem feet jon rhe f t tk contall SHOP BY 
when the busine began 59 yea port 00d app! ce paint 
» and it till 3 the imbet! i IsCwale Ari 10 ell ae wh 
One problem. Thu R. E. Knight I tr I nN ! tand ; 
and h foul ol hop for tl : ' ul ‘2 . | 
custome! via the telephone and I") On 
derive 40 percent of their busine ui lescript ! 
through this mediun I doll 
Located in the heart of a city of te 
HO.O000 population the mpat ‘ 
two truck cover a radiu f | ‘ t 
miles. Their slogan “We sell son ‘ ae 
thing of most everything juld 1 otl «RE. ’ 
well be worded “We de ( Th pe ’ 
We nena gdh ep ee ‘ TO EVERYBODY - 
ine tine tn 20 Gnat wide ond 106 ae d Our Store Is As Near 
| pure , As Your Telephone” 
tems. WI Just Call 





tackle is calle KI. 9-0041 
oe KI. 9-4180 


Nationally Advertised 
d al le Merchandise 
ee AT LOWEST 
' — POSSIBLE PRICES 
YOUR NEEDS 
Delivered Promptly 
To Your Door 
= ss 1. Notl Just Phone 
Yet our largest R. E. KNIGHT 
tem : & SONS 
Items are di 621 King Street 


“We Sell Something 
Of Most Everything” 
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The southern market for sporting goods 


continues its tremendous expansion 
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Survey of hardware retailers shows 


How Sporting Goods Stack Up 





_— SPORTING goods already that \ 1 be 
accounting for a major share Southern Hardware of the trade 
of annual volume, southern hard naires bei ‘ eal 
ware retaile are continuing to TRADE SURVEY tate tl t re t 
capitalize on the ever-expanding t Phe 
market for these product Thi lis leale 
wus emphasized in the results of a nd citi il 
urvey of the distribution of sport nare of tne tore promot etaile nm the 
ing goods through the retail hard and merchandising effort ties ofter ! ! f 000 
ware trade conducted recently b Phi the natural esult ition on down t 
SOUTHERN HARDWARE among a ear-round demand for sporti than seve hundred pe 
large number of deale1 cattered goods in the South. The nature : Consequent th 
throughout the southern and south thi ear-round demand wi ’ f ir ee ( 
western state vealed in the sale gure eported irve esults dis¢ eu 
Result of the urvey tresseda 0 dealer participating mn tne porting od rie 
avain that porting yoods and al ar Phe average percent e ol hardware et ( ( f »: 
lied products comprise a major line total sporting goods sales made it Even tl ithe ec] 
for the average southern hardware re quarter of the year ; ige n ht have bee t 
retailer—that sales of these prod , but f the fact tha 
ucts have expanded tremendousl) vere th I 
in the last 10 year i t quart o alt I 
Generally, in a typical southern second quarte etl 
hardware — store porting good Third quart , it 
lines are diversified, and the met th quart Phe 
chandise is displayed in a separate isked, S 
department or section which re In conducting the ey ¢ 
ceive at least a proportionate effort was made t bta re t ( r t t 
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Percentage of Sales 


Firearms 
Ammunition 
Fishing Tackle 

Baseball Goods 
Softballs 
Tennis Rackets 


Golf Clubs 


Do Best Job 


+} 


Tremendous Growth 


Roller Skates 724% 
Croquet Sets 46.1% 
Bicycles ....... ..57.5% 
Outboard Motors 31.2% 
Boats or Canoes .............cccccceeeeees 12.2% 
Football Supplies ................. 33.9% 
8.1% Hunting Clothes 52.5% 


This chart lists 15 major classifications of sporting goods, with percentages of dealers handling each classification 


SOUTHERN HARDWARE 


for OCTOBER 
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\ 
- 


= Ne 
piers. 


Shown above is a partial view ad 
of the sporting goods sample 
room at Wimberly & Thomas 
Hardware Co., Birmingham, 
Alabama. Joe Biddie, sporting 
goods salesman, serves two 


visiting hardware retailers 


py 1G GOODS and al 
ww lied products are more 


firml established thar 
ever before as a major line 
in the wholesale hardware 


era Over the Hout, sak A survey of southern hardware whole- 


in this line presentl AT 


counting for an impressive salers discloses that sporting goods and 
ee ees ee ee allied products account, on an average, 


annual volume 


The increasing imps for more than 11 percent of total sales 


tance of portin good 





the operations of the ave 


age outhern hardware 

wholesaler is clearl e\ 

dent in the results of a sur 

vey of the distribution of sporti vholesale hardware indust! Case 

woods through the wholesale trade Howeve esult f the « ( ble 

recently completed | SOUTHER? inve evealed a nificant trend ! 

HARDWARE. Based on a compre the continuing and rapid / the 

hensive questionnaire, th irve ! mportance [ fist tackle | } } 

wa conducted amor i large i rY i irve made t t! put iy 

number of wholesale cattered licatior ! 1948 outhe ‘ 

throughout the uther ind ale eported that f ‘ \ 
outhwestern state Amor those iccounted | n ave e | pe 

wholesale participati nm the ce tot t 

urvey porting good wcount fe The ent i ‘ f ti 

an average |1l percent of nt ! t tac ‘ 1 
ale volume fi 0 percent of total ‘ 
The urvey iu past ich ‘ Te ale 1" Y 

earch by SOUTHERN HARDWARI bs 

ha how! disclosed again that A ‘ 

ammunition accompanied b fire 

arms 18 the heavy volume line Southern Hardware 

representing about 48 percent of ten! 

the total sporting oods volume otf TRADE SURVEY ) 

busine handled | the souther: é 
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Shown at right is a view of the 
sporting goods sample room at 
Graves - Humphreys Hordware 
Co., wholesalers in Roanoke, Vir- 
ginia. Below is the sporting goods 
display coach operated by Wim- 
berly-Thomas Hardware Co. 
Woodrow Walters, pictured here 
with the bus, serves as driver 
and salesman 





This section of the sporting goods sample 
room at Beck & Gregg Hardware Co., At 
lantea, Ga., is devoted to athletic goods 





Shown in the fishing tackle sample room at Sullivan Hard- 

ware Co., Anderson, S. C., are, from left, Carl Hare 

manager, L. E. Sams, buyer, and L. A. Davis, True Temper 

plant manager at Anderson, S$. C. At right is the sporting 

goods bus operated by Odell Hardware Co., Greensboro 
North Carolina 
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1. Firearms and 


Ammunition ............ 98%. 
2. Fishing Tackle ...........0..0. 98% 
3. Games Supplies 
0 40% 
a i xa 35% 
Golf Balis & Supplies........ 65% 
Tennis Rackets .................. 55% 
Tennis Balls & Nets ......... 60% 
Croquet Sets ........cccce--c -- 63% 
BeOROTY GOOG cccecescocccsccesess hs V0 
Badminton Sets ................ 58°. 
Table Tennis — 
Horse Shoes .... csveeed 6 V0 
4. Athletic Equipment 
{a 63% 
| exeeeb3%e 
OO ae 63% 
Gloves and Supplies ........65% 





Lines and Products Covered in Survey 


(Including percentage of reporting wholesalers handling each line) 


0 65°% 
Besket Bells ......................65% 
Le 48° 
Boxing Gloves .................. 40°. 
5. Athletic Clothing 
Baseball Uniforms ............28% 
Baseball Shoes .................. 38% 
Football Pants .................. 25% 
I 25% 
Football Helmets .............. 33% 
6. Miscellaneous 
eee ‘ roveee 8 Ye 
Wheel Goods . asnnenneti 78°. 
Hunting Clothing ..............78% 
Outboard Motors ..............46% 
Boats and Canoes .............43% 
Camping Equipment ........60% 
Roller Skates ...... ccceeeee HO %e 
Air Rifles and Shot ........95% 


Dog Collars, Harness ......80°% 





port that athletic equipment ac 
counts for from 10 to 20 percent of 
their sporting goods sales, Others 
sales of bi 
hunting 


indicate substantial 
cycles, wheel 
clothes and outboard motor 

The survey served to emphasize 
that sporting goods stocks carried 
by southern hardware wholesale: 
standardized 


goods, 


are by no means 
Similarly, the operation of sporting 
goods departments by the variou: 
houses and experiences with in 
dividual lines are widely diversi 
fied 

The sporting goods lines handled 
by the various hardware whole 
salers participating in the survey 
range from the case of one whole 
stock only 
ammunition and firearms to sev- 


saler who regularly 


whose compre 
virtually 


eral wholesale: 
tocks include 
every item included in this sur 


hensive 


vey, plus many other: 

Generally, ammunition, firearms 
and fishing tackle are stocked by 
practically all hardware whole 
salers—98 percent—and are re- 
garded as staple lines in most 
houses. Other lines stocked by a 
majority of the wholesalers and 
listed in the order of their apparent 
popularity with the trade include 
roller skates, 
wheel 


air rifles, bicycle 
dog collar and harne: 
goods, hunting clothes, golf ball 
baseballs, baseball gloves and sup 
plies, footballs, basketballs, tenni 
rackets, and croquet set 

The complete list of the 35 sport 


64 


ing goods lines and items covered 


in thi urvey 1 


accompanying this article. Shown 


in each case is the percentage of 


the reporting hardware whole 


aler who regularly tock the 


item or line 


For purposes of tabulation, these 


35 lines or item 
to six major Classifications in order 


were grouped in 


to determine the 
total sporting goods volume repre 
sented by each cla 

are firearm and ammunition 


fishing tackle upplie 
athletic equipment, athletic cloth 


ing, and miscellaneou 


game 


Major Line 


Firearms and ammunition, from 
the standpoint of volume, is the 
major line among southern whole 
aler As to the percentage of 
total sporting goods sale 
ented by this line, individual re 


repre 


plies range from 15 to as high a 
75 percent, with the average being 
48 percent 

Fishing tackle is the second most 
important 
average southern hardware whol 
saler. In thei 
wholesalers mmdicate that the per 
centage of their total porting 
accounted for by fis} 


volume line for the 


individual replie 


good ale 
ing tackle ranges from 2 to 98 per 
cent. The average is 30 percent 
Games supplies in no case a 
count for more than 10 percent of 


total sporting good ales for any 





given in a table 


proportion of 


ification. These 


reporting wholesale and ll me 


cases range as low as one percent 
On the average, game ipplie 
represent about 3.5 percent of a 
wholesaler’ porting goods vol 
ime 

Athletic equipment not har 
dled by all wholesak An 
those who do, the percentage f 
total sales represented | th 
classification range 
high as 25 percent, the ave e be 
ing 8.4 percent (One wholesale f 
ports that 80 percent of |} i 
of sporting goods come from tl 
line 

Athletic clothing inothe 
classification not handled by some 


wholesaler For those wt d 
tock the line, it ace ints f 


1 to 10 percent of total 


ood ale The average 9 
percent 

Miscellaneou i classifica 
tion handled by virtual l re 
porting whe alers, though not all 


of them stock every iten rouped 


in this cla cation. The percent 
age of total sporting good ale 
represented by miscellaneou t 
cycle wheel good camping 
equipment, outboard motors, et 


ranges from 1 to 35 percent. But 
for the average southern whole 
aler merchandise in this cla 
cation accounts for 11.3 percent of 
his total sporting goods volume 

It will be noted that the sal 
percentages for each of these six 
classifications do not add up to 
100 percent. This is due to the fact 
that many individual replies do not 
cover all six classification 

Based upon replies from whole 
alers who do not handle all six 
classifications of sporting good 
the percentage listed belew will 
ive a more accurate pi ire 
the relative 
classification from the viewpoint of 
volume 

This tabulatior then, give the 
following average percentage 
sales accounted for by each cla 


fication 


Firearms and 
ammunitior +0) 
Fishing Tackle 29 
Games Supplie ) 
Athletic Equipment 9° 
Athletic Clothin ; 


Miscellaneou 14 
Probably the most notable fact 
revealed b' the irve wa 
brought out by the questior 
Sporting good make il what per 
centage of your total ile Ex 


periences with the line are widely 


(Continued ¢ pade 
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In this major sport 
ing goods deport 
ment, sportsman 
(left) discusses a 
new rod with sales 
man. Below, oa brazier 
is demonstrated to a 
prospective buyer 
Note power mower: 
ore displayed nearby 
os these are sold 
often along with bar 
becue equipment 



















an Dyan 


Richard Lane 






They Accent the Outdoor Life 


“A barbecue equipment customer is 
a good customer for everything— 
from a power mower to sporting 
goods,” this dealer observes 


Meo: EVERYONE likes to eat out 
In the open air and enjoy 
barbec ue 

Fishing is America’s most popu 
lar sport 


And some hardware dealers tal 
ing full advantage of these cu 


tomer hobbies are really cashing 
in 

Are you? 

You don't have to wear a s} 
charcoal it otk ell barbe 
equipment. You don't have to know 


where the fish are biti 
fishing tackle 
gut you do have 


play it and promote it 


Carl Higginbothan of General 
Hardware & Supply Co. in Men 
phi Tennessee going afte 
these outdoor custome! ind get 
ting them with re effective 
merchandising and | yt 
ideas. He hasn't copyrighted then 
You can use them 

Higginbothan in bu é 10 
years and now a vice-president 
the Tennessee Retail Hardware 


ociation ha alway enjoyed i 
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Owner Carl Higginbotham examines an outboard motor in his store which 

carries a full line of fishing and hunting equipment and other items as- 

sociated with the outdoor life. Overhead on the wall is the mounted shell 
of a sea turtle caught by one of the store's customers 


yen and wants to try his hand at it How does General Hardware & 
The extent of the custome: Supply Co. promote besides store 
pleasure and satisfaction, as well display? 
as hi uccess in cooking, depend Higginbotham has found store 
largely upon the choice of equip demonstration especially effec 
ment—and how he uses it. We tell tive. When equipment is demon 
customers in choosing the lines we trated by the manufacturer's rep 
handle, they acquire the finest bar resentative in early summer, the 
becue equipment they can buy occasion is well advertised. Hig 
And to start them off right, we ginbotham uses folder and en 
furnish booklets prepared by the velope stuffers for the 4,000 home 
manufacture! on his mailing list to call attention 
We display our barbecue equip to the demonstration, an all-day 
ment—portable braziers, grills and affair. The store salesmen also talk 
kettle up front near the door and up the event. It is advertised in the 
windows so street and store traffi tore by a large sign 
can see it. We usually have five or Higginbotham promote and 
ix items on display. The equip ells kindred items with the barbs 
ment ranges in price from $12.95 cue braziers. He believes in touch 
to $99.95. We offer a budget plan ing all the base He doesn't sell 
for @asy pay acked charcoal, however, but doe 
‘We start displaying our barbe ell briquet 
cue equipment in. early pring The custome interested in a 
Why wait until real hot weathe: backyard barbecue outfit a good 
arrives? We want our customers to prospect for a power mower, Hig 
know early that we have the equip ginbotham has found. Who want 
ment, May, June and July are our to give a backyard barbecue party 
best selling month Things are in tall gra 
really going good by June |! Power mowe! are displayed 


right along with the barbecue 
equipment on the floor. Higgin 
botham does a good busine on 
mowers, too. His newspaper adver! 
tising emphasizes that he service 
as well as seils mower! 
Higginbotham attributes much 
of hi ucce with outdoor items to 
the fact that his store, at 4447 Sum 
ier Avenue in the Berclair section 


of northeast Memphi erves a 
well-populated and rapidly grow 
ing community made up principal- 


ly of home-owner On a well 
traveled highway, the store get 
much busine that otherwise 


might go to store in downtown 
Memphi 

Now that you can smell that 
tantalizing smoky tang of barbe 
cue, stroll over to General Hard 
ware & Supply Co.'s fishing tackle 
department and bait a hook 

March through July and Sep 
tember through November are the 
big selling periods for this depart 
ment. It’s a major department, too 

not Just a counter tucked into a 
corner of the store. As an example 
of his store traffic in this depart 
ment, Higginbotham normally doe 
upwards of $2,000 in the sale of 
Tennesee fishing and _ hunting 
licenses alone. He doesn't ell 
Arkansas or Mississippi license 
although good fishing pots In these 
two neighboring states are nearby 
“I'm trying to create more interest 
locally for fishing,” he grin 

While Higginbotham has equip 
ment for the discriminating angle: 
he doesn't overlook the little fel 
low,” who can't afford a large sup 
ply of costly equipment but who 
likes to fish just as much as the 
fellow with the expensive taste 


Higginbotham does a bis bu 
ness on “just plain country fishing 
equipment—lead inke1 hook 


and line 
Right now the hottest thins 
the fishing tackle line, he repo 
are spring rods and reel 
Fishing equipment offered 
cludes baits, rods and reels, clot 


ing, outboard motor acht paint 
canoe paddle life jacket picni 
baskets, coole ice chests, et 
Higginbothan believe that at 
least one-third of his hunting and 
fishing busine is created by talk 
ing to his custome! and putting 


them in the frame of mind to buy 
He make friend with Kid too 
a freckled-faced youn; ( can DU 

lot of sporting good 
All salesmen in the tore ell the 
fishing and hunting equipment 
Howevel! one alesman, Heste 


Carson, with the store for eight 
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Ae & 


j 


or 


f/f 
friend hip A ity 


Pre-Season CORPINE 
Promotion 





$2 if, 
tari ‘“ 


‘ 
* YORK ROAD 


4) 
TOWSON « nat 


--@ merchanising must 





oe OF sporting goods hav 
creased about 15 percent 
year during the last three y 
and now comprise 25 percent « 
tal sale for Gorfine Hardware 
Towson, Mary! 
play devoted 
throughout the 
pre eason 
ponsible 
ing t 

We 
becau 
te! 
un 


Important 
lines in 
better both 
adult 
We anticip: 


by several week 


An ad in the local newspaper 
mentions sporting goods along 
with other items. Customers com 
ing in like to get the ‘feel’ of the 
item they plen to purchase 
Salesman on right in photos 
points out special features of 
items 
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Well-stocked sporting goods department takes up half of store's sales area 


Half Their Volume-- 
from sporting goods 


By Baron Creager 


N W. Baptist, Jr., believes the due East or Texoma lake, an equal 
e only salvation for the hard distance Southward to the Okla 





ware merchant who is losing and homa-Texas line 
has lost busine to the drug store As a hardware store ve lost a 
rrocery store and similar outlets, | lot of busine to the drug tore 
expansion of present line and and the grocer tore Baptist 
addition of new lines that hold no reiterate 
interest for drug stores and grocery So I concluded 1 best cours¢ 
tore was to put more effort on lines that 
So hi faptist Hardware in ich competit do not want 
Shawnee Okla l almost half Therefore, it was a natural move to 
porting good $000 of 7.000 direct this effort toward sporti 
quare feet—-with emphasis on the good 
better lines that drug stores and “We expanded _ the 
rocery stores do not want; and goods lines we had that had proved 
porting goods account for 50 per themselves good and we added nev 
cent of annual store-wide volume line even created new depart 
There are no nearby lakes or re ments within the | ting good 
N. W. Baptist, Jr. left, has cus- orts to stimulate sporting good department 
tomer try out newly-introduced ale either. Nearest good fishing This vear, for the first time, we 
reel. All new items are available ‘ : 
for demonstration is Ten Killer lake 100 miles almost are handling and displaying boat 
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on our flo 
May to say W 
but I have goo O} 
line 

Previ 
Hardwat! 
140 feet 
feet w 
voted to 

In thi 
140 feet 
pansion 
the sam : Wl 
a door cut into tl 
1952 the wall wa 


ied 
3.000 square 
orting good 
: Trophy, charm and medal department, above, does a brisk business. Below 
Boat on budget pian is featured in front window with outboard motors and 
barbecues nearby. Boat line prices range from $221.60 to $699.50 


COD "| 
Oe). 
= 


- 


eater 

There 
ful influence 
goods sales at 
overlooked t 
our wav of! 
far as the 
and it is lar; 


(Contyu 


View of front section of department shows extensive inventory of athletic goods 


r= ee 
eee: = i ot edna me ie ee 


oe y et va om —_~ FRess 


i 
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Cc. N. Haven, owner of the business rings up another sale credited to 
are kept on cash 


sporting goods department. Daily 


Daily Records 


boost sporting goods sales 


eHow MUCH volume did I do on 
porting good last year 

Give me five minutes, and I'll have 
the exact amount 

( N. Haven, owner of Haven 
Hardware and Sporting (ood 
Forrest City, Arkansas, goes to the 
bookkeeping department under the 
big skylight at the rear of his store 
consults records, and does a littl 
figuring at the adding machine. In 
less than five minutes he comes up 
with total 

Last year we sold $23,353 worth 
of porting good and an even 
$6,000 volume in athletic supplie 
Want to know exactly how much 
we sold last monih, last week, o1 
even yesterday”’ 

There was a little twinkle in hi 
eyes, but he wasn't joking. “Good 
records let me know from day to 
day what each department is do 
ing. I have a record system of my 


One window such as that shown 
at right always is devoted to 
sporting goods. Haven finds that 
customers for athletic supplies 
also buy hunting and fishing 
equipment 
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records 


‘ workable 
tore. It f 7 
that a rie 
hardware dealer wv 
himself like 
the end a 
He | ted t V¢ 





register mediate] It | : k, I 
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YOU'LL SELL 
MORE ARROWS 


WITH 


BEN PEARSON 
BULK DISPLAYS 


Display in quantity and youll sell in quantity 
It's especially so with Ben Pearson colorful gross 
displays that make it easier for your customers 
to select the length and color crest that suits 
them best 

Popular models of all Practice Arrows are avail 


able now it supe! sale Sthlali VTOSsS display , 


The illustration shows the #201 arrows 


See complete listing of all arrows availabl 


' 
the gross carton—and order now 





Description Quantity Dealer Cost 
Practice Arrows 1 gross $26.40 
Select Practice Arrow 1 gross 35.40 
Extra Select Practice Arrow 1 gross 45.00 
Practice Field Arrow, target point 1 gross 63.60 
Practice Field Arrow, non-skid point 1 gross 59.40 


Available through your jobber or order direct 


BEN PEARSON, INC. 


Pine Bluff, Arkansas 
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Salesman Walter Prewett, above, selis golf balis to customer. Below: 


partial view of store's broad inventory of sporting goods 


thing I know from day to da 
what departments are doing the 
best job and which ones need a | 
tle prodding 

ai 


porting good made a_ fine } ~~ 

howing immediately afte I \ rt " 4 $i 
tarted the system. It was might as Ps) j l) 
timulating each day to see how ih ere TTyqyt yi 
man ale we'd made, and how . 
well porting good respond to 
good display and promotion 
Naturally, knowing that this ts one 
of the best main line we do not 
hesitate to invest both the mone 
and work necessary to get the 
most out of porting good 

He breaks down his well-stocked 
porting good department into 
two section general sportins 
goods and athletic goods. He is en 
thusiasti about athletic good 





especially supplies for schools and 
for ball club including softball vithin a weet marke t We fer that the 
baseball, football, and basketball In season. throughout the ea iriet ne ffe tand ut 

I ell the chool and tean ithletic goods are displayed attrac i¢ ( | 
with a minimum of outlay fol tively in the sporting ds depart He | ted to! pre ed 
overhead and inventory. In add ment. This department occupt i play of « These f i colorful 
tion to the $6,000 a year volume I arg ection at the !f t of the ickground If the I tir od 
do in athletic good I find that tore and one of the low vindow ia fill a ich Ir 
athletic goods custome! are fish devoted to displa lividu t ‘ clut il 
ermen and hunter too That Much of the $10,000 entor’ cate ‘ f ia table iy 
means more sale n sporting good displayed. The here 

Although only local schools are department is rather crowded, bu “We int 1 t tain the best 
upplied with athletic goods, ball Haven and hi porting goods a ( lispla the area Have 
and golf clubs in a larger area istant, Walter Prewett trive t inned If 1 custome ‘ ‘ 
patronize the store Football and keep the items displayed t the here t } vse around f uy 
baseball supplies are stocked, with best advantage ‘ ire to find what he want 
the exception of uniforn whicl One of the best wa‘ to | ld A wide irietv of artificial fis) 
are pecially ordered In golt porting good volume ample lure hown,. Ma f the 
equipment, tees, ball and bag tock Haven emphasized We e kept a ¢ ea display Cast 
are stocked, but clubs are ordered try to have what customers want to prevent the becomin hoy 

“Everyone want a different especially in fishing equipment It A ! Select j made ea 
kind Haven said. “We place the isn't hard to learn the needs olf through the la ind there 
individual orders and get shipment custome! Most fishermen in a ( ‘ e BR) 
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ALL HICKORY 


A New Quick Selling Item! 


end) Pandy Use Mallets 


INCLUDING THE HANDLE 


Featured For Home Workshop and Industrial Use! 


MODEL AA3 


All » Th nda U 
MODEL AA4 

Re 

want! USty ee 

wats = 





contains 
4 Different Sizes 


LIST 

1 of 1%" x 4” $1.20 
1 of 2” x 4%” 1.30 
1 of 2%" x 5” 1.40 
1 of 2¥e"” x 54%” 1.50 
$5.40 


Featares- 


ASSORTED 
GIFT 
PACKAGE 
MODELS 


MODEL AAS 


contains 
5 Different Sizes LIST 


of 1%4" x 4 $1.20 
of 2” x 4% 1.30 
of 2%" « 5 1.40 
of 22" x 5 1.50 
of 2%" x 6 1.60 

$7.00 


Sold Through Selected Wholesale Companies. 
Ask Your Distributor Today or Write Direct to 








JACKSON 
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MISSOURI 
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conteins 

3 Different Sizes LIST 
1 of 1%" x 4” $1.20 
1 of 2” x 4%" 1.30 
1 of 2%" = 5” 1.40 


$3.90 


Also Furnished in Cartons of 


4 of Each Kind in Seven Sizes 


you Seok MORE 


MALLET AND HANDLE SALES 
WITH 











Inventory Expansion 





through carefully-planned fixtures 


By Beatrice Miller 


See GROWTH of a $5,000 inven- 
tory into a $20,000 inventory 
in four years at Barcroft Hardware 
in Arlington, Va., is credited by 
the owners to their constantly re 
building and re-designing the store 
fixtures and interior to obtain 
more advantageous and effective 
use of space 

Established in a suburban area 
that has grown rapidly to 7,500 
dwelling units, Barcroft Hardware 
identifies 80 percent of its custom- 
ers as transient, service personnel 
and 20 percent as civilian, Eager 
to render efficient and personal 
ervice and to offer a wide sele« 
tion of merchandise in this trading 
area, the co-partners of Barcroft 
Hardware Lou and Samuel 
Perry, set about making their owr 
changes in the basementl 70 
31° store they had bought 

“Most of the changes grew out 
of our experience and from nece 
ity. We felt a need for bette: 
organization of items within a de 
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partment. We need 
ed more space fo! 
tocking merchar 
dise, better arranype 
ment so that mer 
chandise could be 
een and be more 
readily accessible 
Also we needed 
much better light 


ing on the merchan 


dis¢ explained 
Samuel Pert u 
former accountant 
Ww ho ha ince 


learned mechanical 


electrical and 
plumbir epa ! 
in rae t ive 
( tome pette 
ervice 

Little by Jittle 
we have been it 
corporating the 


change We nevel 
top If we get it all 


et up, and then see 





Wall bins are divided into com- 
partments with sloping shelves 
which Louis Perry, above, finds 
particularly convenient. The ta- 
ble at left, now used for toy dis- 
play may be dismantied and re- 
set to accommodate other items 


ime 
(one re t 
) 
Me ice 
‘ ; 
‘ 
} he ) ‘ 
ed 1 ‘ 
hye t 
( 
} 
‘ 
Where 
ter ‘ 
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Help Your 
Customers Win 

a FREE Suite 

of Fleming s 
Dura-lite Furniture 


Sets to be Given Away Each Week 
for 6 Weeks Starting Oct. I. 


Fleming & Sons celebrate Wallrit« Ist Annive in two BIG ways. Both 
ways designed to help you increase sales and build custo r trafl FIRST 
Wallrite gives away 21 ts of Fleminys ew lightweight ira-lite furniture 
each week for 6 weeks. Each set | ouch and 
two chairs. SECOND, Wallrite introduces its 2 Ist iniversar illrite pat 
terns in beautiful, sparklin eller 


when di played out front 


TO WIN A SET OF FURNITURE: ¥ 


Celebrating Wallrite’s 21st Anniversar) 


A ae ea ) ee) ee eee 
DISPLAY OUT 
ron wwene rcam se MMLAUTLTY & Sons, Inc. 


SEEN and SOLD P.O. Box 1291 ih 21, Texas 
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Lowls Perry shows how easy it is to get the exact item he wants from A kind of iard extended 
a file cabinet re-designed for 
identification according to size, 


dise thin over the counte! o that 
every item Is In view, as with toy 
these dealers redesigned a table to 
fit this need. The table ha lightly 
inclined shelves forming a wedge 
or V, and has levels at a sufficient 
ly large interval so that no item 
can possibly be overlooked, Two 
five-level plywood tables, 8 ft. x 
4 ft., tapering to a top level of one 
foot, with intervals between level 
varying from 18 inche to 12 
inches, are particularly adjustable 
and flexible fixture according to 
Perry. Every item may be well 
lighted, within reach and easy to 
stock 

On two 6 ft. x 3 ft. fixture de 
voted to plumbing and electrical 
upplie where dozens of tiny 
item hould be well-sorted, iden 
tified and easy to reach, the Perry 
brothers have grooved the entire 
urface at intervals of three 
inches, and have cut gla to form 
divider Cutting dividers of uni 
form size so that the compartment 
bottoms also may be of gla not 
only provides a surface which 
easy to clean, but the dividers are 
interchangeable as well 

‘The large assortment of clean 
ing supplies could not be stuck 
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sorting nuts, bolts, etc., with proper across large irden t ha 
price per dozen and price per unit and clam; which permit mall 
garden tool t pe Kept 1 i ( 
orderly arrangement, const 
inde ome table or ! i table pace 
where the customer look down ‘Good lightu mear it 
only on metal tops. They had to be chandising, and ceiling fluorescent 
in full view so that the labels could lights never appeared to me to be 
be read aid Perry who built ufficient in al tore nt ied 
eight movable helve against the Perry who ! ewired the tore 
wall pave tne helve an ovel for the kind of ting that ne be 
hang and put fluorescent lighting lleve ell merchandisit We 
inderneath these built an overhar ibove 
Now, even the small print cor helve whereve easible t 
fronts the eye, and the custome! purposes, First, it e us a 
can spot at once what he looking ledge on which to displa ind 
for tore large te f i l¢ 
An object of pride to them 18S a neath the overhar we have Y 
pair of drawer chest for crew cessed fluorescent lighting t td 
nut bolt ete arranged in 3 x ect! illuminate the helve 
‘” compartments and identified by) In the street windows Perry ! 
name of item ize, price per dozen provided f t DlInkeé 
and price per unit. With 10 draw as well as fi et pots that 
el per cabinet, the 20 drawer highlight ind lu te! 
hold a tremendou toch well A 42” fan w nstalle 
orted and clearly marked, thus re toreroo! f nd leve 
ducing lo ve the 
‘We bought these old file cal the Pert ! if i 
nets in surplus for $85, The meta panellir . a ut pil 
iide rails that lock and prevent furnished 
the draw from fal t ‘ to mercl e. TI 
t i enough = t | t the f e | é 
heavy weight of hardware. It lo not f 
e of our best estment ide to hide a me 
Perry The Pe eli 
The store lacked flicient st ervice t the t f 
ige space as it steadily expanded ( 


SOUTHERN HARDWARE for OCTOBER, 1955 


sreone CHRISTMAS + wine 


Fast-moving impulse item! Strong—colorful—specially 
made for tying Christmas packages for mailing 


Each box contains 12 balls of red and box: half-dozen 2 ply (1 red and 1 green 


green twine equivalent to 24 lb. yarn jute yarn), 210’ per ball; and half-dozen 3 ply 


twine. (1 red and 2 green yarns), 140° per ball. 
Box cover folds back to form eyecatch- Twelve boxes in each shipping carton. 
ing counter display. Two types in each Order from your jobber 


COLUMBIAN ROPE COMPANY 


Auburn, N. Y. “The Cordage City’’ 
Branches: New York—Chicago—-Boston——New Orleans 
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Special Display Boosts Scale Sales 


SALE OF bathroom scales increased from an ave 
ge of two unit a month to an average of better 
than ix after a mall, compact 1spla of tne 





cale became a emi-perma! l 
nediatel inside the Ruston Hardware Ce Inc 
Ruston, Louisiana 

M. A. Knotts, manager of the store related how 
previously the cale had been placed here and 
there in the store without particular thought to 

















UUM TM TMI GCM UDMA | 2%! the small but conspicuous display just side 
POINT OF SALES DISPLAYS ustomers to We 
THAT SELL THEM “= with manufacturer’ advertising aimed at cinchi 





VALE acc u S Pat orf Acme White Lead and C< W , vy Acme 


| | gcby_ Dongs o>. + Tews Bremen Cn on 
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HIGHI adat I I 
W re 

‘ W ] ( ‘ 
, iy } 

\ He ( la bf 

pe i 

\ FREE! SEND NOW! f 

¢ Write for valuable Yale \ 

\ “Stock Hordware Catalog” (: : 

\ THE YALE & TOWNE MFO. CO I 

\ F Leck & Herdwere Div., White Ploins, N. Y ; | } 

( y The | 
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Budget Selling Wins 
That Extra Business 


the midst 
cleaning job ar 
additional materh 


he need nm 


Workshop Classes Sell 
Do-it-Yourself Supplies 


(Continued from page 55) 


held each Monday night at 7:00 
p.m. in the office of the Hancock 
busine a mall room which 
limited the number of students to 
40 at each session. Reservation 
were made in advance by tele 
phone. For the warmer month 
Hancock expected to hold the 
classes on the large lot behind hi 
torage buildings: then, many more 
persons could be accepted 

As a trial Hancock announced a 
eries of four classes, the ibject 


being: How to Make Extra Living 
Space in Your Attic, How to Finish COLORFUL CONVENIENT PACKAGES 
Your Basement, How to Add a ? 
Room to You Home and How to IT'S TRUE! Cortlend Brand Neile end 
3uild a Garage. For these Hancock endin Meneail a ateenii 

ads literally sell themselves in these 
gave an tilustrated lecture, draw handy, eye-catching packages. Prove it by 
ng building diagram mn a black displaying them prominently on your 
board leaflet iN i? tailed in counter where shoppers can see them 
truction covering tl \ 4 and serve themselves 
ubject were handed o CORTLAND BRAND Nails and Brads come 
tudent for further it i i in green packages for nails, yellow for 
brads. Both are clearly marked for weight 


movie how lng 
length and gauge. A complete stock of 


project inde! ! 1Or wi / ] AAA 
howr These four ‘ ‘ V4 / p< sizes ('4 Ib., % Ib. and 1 Ih packages) 
4 AT ol can be displayed in a minimum of space 
planned before Hancock w how i, YY 4 SsRAND They're t } st-resistant f | 
Central Ke ntuckial ( Whiolrl Pi Yt ns - oath : 
finished feature shary oimnts and true 


Wire Screening + Hardware Cloth formed heads 


: NOW'S THE TIME : orde tlan 
Poultry Netting Brand Na and Hrads ned vc 


by name from your jobber. Then, when 


they ar 


WICKWIRE BROTHERS, INC. vy fore 


Cortland, W. Y. Free Merchandising Kit 
Contains streamers f 
mats everything lee 
headquarters for I lirand 
products. Write for it ne 





Representative: Cavert & Lipscomb, Nashville, Tenn.; Dalias, Texas 
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stock up on... 


ked Breas? 


WHISK BROOM 
by OoOxco 


Here's the best known, fastest 
selling whisk you can handle be- 
cause it's consistently ... 


NATIONALLY 
ADVERTISED 


« « « to millions of home. 
makers and families 
Mecece 


i) 


VM 


i] 


On 


Y 


I 


Used every day in 101 dif- 
ferent ways at home, in the 
car, office and shop, it’s a 
volume seller all year ‘round 
. and more and more shop 
pers are asking for Red 
Breast by name! 
Tough, long lasting Florida 
palmetto fibre; double stitch 
ed to make whisk keep its 
shape Springy and resilient 
a quick flick and dirt's 
gone! Bright wire wrapped 
handle; bright metal cap and 
hanging ring-—7'4" overall. 
Order Red Breast from your 
Jobber... NOW! 


Red Breast is packaged for casy 
store display Your choice of 2 
bright space savers... 
DISPLAY RACK PACK... one dor-> 
eon whisks plus 4-armed metal 
rack with sign; all in one box. 
qrrourse RACK... one 
» doren whisks In color- 
fully printed set-up 
counter box. 


BRAND NEW ASSORTMENTS 
AT THE SHOW 


Be sure to visit Booth # 40 and 42 at the National Hardware 
Show—Navy Pier—Chicago—October 17-21. You'll see 2 brand 


new N.R.H.A.—approved Oxco Brush Merchandisers — designed to build 


your brush volume to new, high, 
really profitable levels. They'll 
feature some new style brushes BRUSHES) 
thet will open your eyes. 


OX FIBRE BRUSH COMPANY, INC. 


satocnice Jolettahead 04 


matriane 





whom 

and decor: 
In th 

Febru 


best 


color in inter 
duce electric light bill 
The movie exhibited ; 
ession showed what 
iG vali iGvu purpo 
apply them. Ci 
Hancock e| 
the hely 
room 
Almost a 


cock illustrated lecture 


fer Val 


movit are the regular 


and answer periods, ofte 


» hour after the le 


Can you paint concrete 
asked a farmer who wa 
ing building a dairy barn 


took a can of paint 
and explained it ' 
that purpose. Some 
to know how to 
which he wantec 
closet. Hancock ; 
the question bi 
lively response 
There wa an ¢ 
opinions and some 
experience among them 
and take stimulated in 
evening’ ubject, pau 
jobs the students we! 
Whatever the 
there 1 alway 
period 

Hancock hely 
his office doc 
quests it, he 


tudent he 


Hane 
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The only complete quality line 
of white steel tapes 
with ALL these sales features 


6, 8, 10 and 12-Ft. 
POCKET TAPES 


A size for every use v rf 

Tep quelity workmen ee Plastic Utility Case [ 

ship. The poce - setters 

of the pocket tape field } @ D ble Mark 
ouble Mar 





Work in feet and inches? 
Reod here 

Werk in inches? 

Read here 


@ Sliding H 


Inside-Out 











KING-SIZE 
10-Ft. and 12-Ft 


i a 
wide blade permits 
a ee @ Chrome-Plated Case: @ Guaranteed 


ments EXTRA. The Unconditionally 


Evans KING-SIZE is 
e Repla eable Blades @ St v-White Blades 


equipped with a remov 
oble BELT-CLIP 
In All Sizes Jet Black Markings 


LONG TAPES NEW! 


" ed 
25, 50, 75, 100-Ft. U2er. KING-SIZE 


Pocket White-Tape 
with Exclusive Belt Clip Free 


* he 
y ee 
*» 
ano au tHese EX7KAC FZ, ‘ 


DISPLAYS — all Evans packaging unfolds eaee po 
into multicolored displays which hold RETAIL *2 : ‘ 


Viny! leatherette cov J 

ered, special hook-ring / 
attachment, chrome 

ee 

double roller mouth 


piece Steinless stee! 


edge bond 


and sell Evans White-Tapes. 
THE LARGEST NATIONAL 
CONSUMER ADVERTISING 
CAMPAIGN IN STEEL 
TAPE HISTORY 

over 100,000,000 ads 

on Evans Tapes 

EVERY YEAR! 
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STANDS UP STRAIGHT 
FOR EXTREMELY HIGH 
UPRIGHT MEASUREMENT 








Almost a motto with him is the 
phrase “Go slowly; He wants ! 
tudents to t a small job before 


attacking a large one. He know 


that the amateul! and nil Cla 


are intended fo! 
ional—1) likely to be ‘ di 


couraged by attempting too n ict 


in the beginning that he will give 
ip all idea of doing any work 
however needed, around his home 
Hancock would rather have a 


tudent paint the woodwork in one 
room to learn technique and do a 
presentable job than have him buy 
enough paint to do every room in 
his house before he has learned 
anything from his own experience 
He knows the beginner is easily 
wamped by too big a project 

Do these free classes and thi 
extra service pay? Hancock think 
they do. His busine j 


opened twe 


relatively 
new having been 
years ago. Naturally, he wants t 
ell building supplies in connection 
with rentals of sanders and other 
large equipment the home-owne! 
needs for do-it-yourself project 
But he i 
building long-term good-will than 


much more interested in 


in making small sales now. He be 
unlike 


have ever offered 


lieves his classe anythin, 
his competitor 
have established his students’ con 
When they tar’ 


their projects, he is the man from 


fidence in him 


whom they buy materials. Not just 
out of loyalty though, for Hancock 
with his 
tion and hi 


background in construc 
knowledge of their 
need can be counted on for ad 


vice alway 


Helps Students 


“If I start it and get stuck, will 
you help me out?” is a question 
heard at every cla ession. Han 
cock answet Ye emphatically 
His students have learned that he 
is genuinely interested in their 
home improvement problems, not 
just in the profit he can make from 
selling them plasterboard and nail 
and windowpanes. They recognize 
that he is a practical craftsman 
who knows how to use everything 
he sell As he begins a lecturs 
with, “When I did it in my own 
home he give every listenet 
whether one has ever put putty in 
a window frame, nailed two-by 
fours together or dabbled in paint 
or not. the feeling one can do what 
evel he describe 

Continuance of the classes is evi 
dence of Hancock's belief that they 


pay. In teaching the home-owne 
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Know Your Rope 


(tC ontiy ‘ re 
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This Dealer Accents 
the Outdoor Life 





NSCREW THE CaP 
Reverse the oc — 2 
ts ready f e 


HE WHERE 


U NEEL 


CANS ARE NOW EQUIPPED WITH NEW 
REVERSIBLE SPOUT 
i 


aft no increase in price! 


This brand new feature has been added to every half 
pint, pint and quart can of MITEE Thread Cutting Oi 
And neither you t if tomer pays more tor it 
We are ibsorbing the entire t tf th wre 

t | MITEE 


feature that w 


THE SAME DEPENDABLE QUALITY 


FREE OFFER 

te Dealers and Whelessiers 

MITEE ; t | I yy you have ony stock of eur cans 

efficien vith ! t | veT pi} withouv! weun pleare inform vs 
of the quontity ond we will send 

MITEE | t ' t yoy wihoent speuts WITHOUT 

tains the | cost 

iV 

f the 


West Lake Street, Chicago 6, ilinois 


for 25 years 


aAl ©) ng ‘ ols 


ioxn SUNSHINE CHEMICAL co. iwc 600-606 


WY lelallide lalla 14 
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Pre-Season Promotion— 
Merchandising Must 














the Nand are tact 


ers note 

In Towson the comn 
ganization por r a good man 
teen-age tean in bDasebdall foot 
ball, soccer and other tear port 
Gorfine Hardware C cate! te 
these activitie 

The tore als ell fishing and 
hunting license ind announce 
thi ervice through ! il t 
the tore The cor pal toe 
offer a gun rey er 

A iif I f ( ( ed 
port ind ent ist t t 
port essent ‘ vell 
equipped and ( t 

d depa trne (y 
mented. “It t nece 
ticipate ones¢ ( a 
Know what | poin on t eadil 
newspape! ports Magazine fac 
tory literature and trade journal 


on sporting good Anticipate the 
needs of the hunter or fisherman 
by knowing and having I tock 
everything he will require. For if 
you turn him t 
item he ask 
ales of other 
custome! 
Gorfine puts his entire display of 
fishing lures and rods and reel 


within easy reach of his custome! 
He believes it is a mistake to put 
fishing lures or expensive reels in- 
to clo ed di play No pilferage re 





sults from the open display. Even 
if there were pilferage, it would 


EAGLE NO. 4650 is the Only Padlock alee oa: Aieatis aikecerds Mined eal ele 
with BUILT-IN Positive Protection way justify closed displays, Gor 


fine believe Open displa in 
crease volume and customer ay 
*Patented positive locking bolt and rap guard preciation of quality good 
. ° — one other factor t t 
makes this popular priced padlock, rap-proof . . . tamper-proof. , emere is o — Senee ae 
<i . ligures in our expandir porting 
Meets customer demand for positive protection at a goods volume. and that is. the 32 
down-to-earth price. Ideal for use on sheds, storage bins, years of service we have given to 
. . — < - the ommunit re lent W 
tool chests, garages, etc. Remember . . . only EAGLE No. 4650 a he o' far f th “ 
. CnoV ne bamiile ( ec ouns 
has the patented rap-proof features designed to knock out people coming in to buy baseball 
sales resistance . . . speed turnover. gloves and catcher’s mits, and out 
reputation fe eliable mercha! 
dise at fan price draw the 
ounger famil member é 
EAGLE No. 4650 ar se Sere 
LiInuesr ' ‘I tne 
Rap-Proof PADLOCK ae a 
parent pot l Ca 
Husky 1%" 5 dise. tumbler f friend] ea / 1 the 
with rustless alloy case basis for friend / 
childre 
Order today from your favorite 
* 


jobber or—write direct to 





a ; Half Their Volume— 
M/s from Sporting Goods 
The EAGLE LOCK COMPANY —_ 


(Co ( page 69) 


Subsidiary of Bowser, Inc, 


TERRYVILLE, CONNECTICUT 
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‘Steady advertising...on famous brands 
made our business 10 times as big” 











Here is a success story about a 
1,000°%7, growth in just fourteen 
years. In 1941, Mr. Yeager opened a 
small store in Wiggins, Miss., where 
he featured national brands includ 
ing American Fence, Tenneseal V 
Drain Roofing and other famous 
TCI products. Today, Yeager & Sons 
has four branch stores in the sur 
rounding area and a main store, cov 
ering half an acre, which merchan 
dise “everything from building sup 
plies to groceries.” Mr. Yeager ex 
pects to “‘do ten times as much busi 
ness this year as we did fourteen 
years ago.” 

A great deal of this success is laid 


says Mr. ERNEST YEAGER 


founder of Yeager & Sons, Wiggins, Miss. 


(shown below) covers a 


The main Yeager & Sons store, Wiggins, Miss., 
half acre. It has seven departments with a full line of nationally known 
products from building supplies to groceries, There are four other 
branches in surrounding areas. 


Mr. Ernest Yeager is convinced that “steady advertising on famous brands 
made our business big.” The Yeager stores feature American Fence, 
Tenneseal V-Drain Roofing and many other TCI products 


to tving in with national advertising ucts. Make use of the wide assort 
campaign This is Mr. Yeager’s ment of mailing pieces, display items 
formula for succes “TI’'ve always and advertising mats that are avail 
been square with my customers Stock, advertise 
I handle national brands that are ad and merchandise the famous brands 
vertised to build demand . then I manufactured and distributed 
just advertise in newspapers and on through TCI. They're brands you 
KNOW you can trust. It pays to buy 
from TC] 


able, free of cost 


radio where to get them and at what 
price.” 

It will pay 
cessful man’s policy for higher sales 
lake advantage of ‘TCl national 
advertising ¢ mmpaign that reache 


over three million Southern reader UNITED STATES STE PORATION 

{ ‘ low il hewspapert ind I idio ta GERERAL he FAINT IES ALABAMA 
7 r t} f bistRict price CHARLOTTE PAIMELELD 
tions to let the pubis now mt you HOUSTON « JACKSONVILLE . wEMPN 


Pcl prod NEW ORLLAN 


you to follow this suc 


TENNESSEE COAL & IRON 


DIVISION 


handle a line of famou 


USS AMERICAN FENCE 
USS TENNESEAL V-DRAIN ROOFING 
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This advertisement promoting your business 





HOUM wants 
AMD PAINTS 


hele) Ge ie) 


[uF KIN 


FIRST 


FOR THE 
BEST IN 
MEASURIN 
TOOLS! 


meruea 


“GO TO 


LOOK TO 


[VEKIN 


PIRST.. 


les the ene com 
plete seurce ter 
taper rules 











Tare euuls 


will appear in 

THE SATURDAY EVENING POST on Oct. 29 
THE AMERICAN WEEKLY on Oct. 23 

THE FIRST THREE GROUP on Oct. 23 

THIS WEEK on Oct. 16 








ed ~ + 
TOOLS AND 
sUNL0ER. HMaAROWwaARE 





woerers 










fQuipment 





tannie 
itacee 
eorar 
a 
. 
#0 ENO PO 
FOLDING Lone sree. 





guts 


G 


“RED END” Foiding Wood Rules 
“MEZURALL” Tape Rules 
“BANNER”, “ROYAL” & “LEADER” 
Leng Stee! Tapes 
rae AER aus company 
SAGA MCG aN ” 





Aa 


2 out of 3 families 
will be reminded 


YOUR HARDWARE STORE FIRST’ 


Over 31 million families 


trading areas 


2 out of 3 in most 
will receive publications 
carrying the advertisement illustrated above 
Naturally, we expect it to help make sales 

of Lufkin tapes and rules but equally 
important, it's designed to promote your 


GO TO 


idea in 


business. Why don't you use the 
YOUR HARDWARE STORE FIRST 
your local advertising? 
To help you, we 


x 6 newspaper n 


prepared a 2 column 
it similar to the ad above 


for your use 


USE COUPON TO ORDER 
FREE NEWSPAPER MATS 


teoe 
a, BR OTHE LUFKIN RULE COMPANY, Saginaw, Mich. 
ra ’ e send 
& T ® MAP WA f MA 
we AP a @ ATA 4 
TB nene 
” Com 
e 
“ Addie 
‘3022 te - 
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the way to spell mower quality in two letters 
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itates an invent of $1,000 and 
She Bolt Bar — there is a constant flow of special 
rders to the fact ( 
Shawnee is not a big cit prot 
ably 30,000 or more in populat 
Dut there ire ( ! t A 
baseball oftt I ketba ind 
track t nament event t 
maintair ‘a lemand f 
trophies and medals. | 
Ca ' there ilw : t 
tae that does the 
f these a é é ‘ 
Baptist Ha e One 
nake tre ‘ 
A t 50 pe ent e Bay t 
ii¢ t ‘ t t ‘ 
1 ‘ 1 } 
KCC] f ( 
the 
it of the ye 
It ’ the t ‘ 
Baptist ¢ ented é 
personnel, ma f f expe 
‘ avel t et t I ‘ It 
not ich an attractive field unle 
there is good volume and I do not 
recommend it to a hardware deal 
er—unle he gor nto it prepared 
to get real volume. With good 
ume it is nice busine But ou 
have to keep eternally at it 
Anyone entering Baptist Hard 
ware and proceeding to the egion 
of fishing tackle displa\ will find 
three to five rod all or several 
equipped with reels, lines and pra 
tice casting bait These are not 
racked, but lhe acre a convenient 
counter, an open invitation to the 
fisherman to feel and tr 
The reels on those rods are the 
newest model just introduced and 
they are there for custome ind 
“THERE GOES THE ONE | WANT!” prospects to try out because of a 
A. tore poll 
When anythi new come 
for the sporti ods department 
Catch as catch can bolt and nut selling methods have no we alwa ig up a demonstrat 
place in the modern hardware store. You can make your if possible, so we can SI 
bole and nut business even more profitable when you let tomers how it Baptist 
the “Self-Service” Lamson Bolt Bar save you time and plained 
steps to the back room. ? 
The Bolt Bar comes complete with 106 of the fastest-selling Daily Records Boost 
sizes Of bolts, nuts, washers, etc. Experience proves that Sporting Goods Sales 
the Bole Bar stock turns over an average of 6 umes a year. — 
The extra profits and time-saving convenience of the 
Lamson Bolt Bar should be a “must” for every hardware act , 
store. Ask your distributor salesman for the facts on : Alt sil 
the Lamson Bolt Bar or write to us direct. -_ prone 
t i‘ ‘ ‘ 
7he LAMSON & SESSIONS ~ fe 
1971 West 85th Street Cleveland 2, Ohio closed huntu ( rt 
Plents at Clevelond and Kent, Ohie + Birmingham + Chicoge be put o! ; Have 
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«with Star Drag!) % ie = IN 


at 


Z | . if 
a» pi ng 
i] re’s the new Bronson “Spin King” 


No. 700— $19.95 


most fool-proof action you can find in a spinning reel an Use on bait or spin rod 


first, and only closed-faced push button spinning reel with : : ; 
Four-point line pick-up 
Star drag adds the truly pertes t touch to push button spinn 


to perfect tension in action, Any fisherman can cast like a Line feathering control lever 


a matter of minutes with a fully automatic “Spin King 


Self-lubricating bearings 


Forget annoying line twist. Phe “Spin King " spool ne er turn 
Hardened alloy line quide 
can t twist. And watch the Spin King” line featherin Y 9 


tomer attention. Its the smoothest thumb lever actior Non-reversing crank 


always sure shot control without mid-air snappin . ; . 
rl Anodized aluminum spool housing 


kor improved super-smooth retrieve activ 


> + +} + ee Ye HE 


precision machined and bearings are self-lul Reel spool filled with approx. 100 
yds. 6-lb. test limp monofilament 


pi k-up automatically engages line extra fa 


It’s a natural for fast push-button sales action —the B . Extra spools available 


King” the only push button spinner W 


.. and for the finest in 


open-fac ed spinning reels 


e Super smooth drag Bron O/) 


@ Oilite bearir g 


@ Non-reverse button @ D 

@ Full bail pick-up oO / 

@ Hardened roller guide " ww QO hs) 
» 


BRONSON REEL COMPANY + BRONSON, MICHIGAN ~- DIVISION OF HIGBIE MFG. CO 
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pe.) 
CHAINS 











MADE BY THE OLDEST MANUFACTURERS 
OF CHAINS IN AMERICA: 


® Proof and BBB Chain ® Boomer Chains 


© High-Test Steel Chain © Conveyor Chains 


© Sling Chains © Liberty Coil Chain 
® Grab Hooks, Sli @ Machine Chain 
Hooks and Col 
Shuts © Weldless Chain 


Elephant Brand Chains are pre-tested for uniformity always 
standard, full size. They meet Government and railroad specif 
cations 


FASTEST SERVICE FROM OUR CENTRAL LOCATION 


Write for Catalog and prices today 


NIXDORFF-KREIN MFG. CO. 


916 Howard S? St. Lowis 6, M 


[ Wi for Hurry-Up Shipments Teletype $i 892 
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Inventory Expansion 
Through Planned Fixtures 


ele 


i nen I 
imple it lea ce a é 
tomer t | t i I 

an ( ist é i 

red f i lar re i et 
i ¢ 1 replaced i l 

nl a fe ‘ it 
higt | tat f I i 
point I a 





CONVENTION DATES 





Alaboema Retail Hardware Association 
Convention ind exhibit Co 
i Montgomet! Fet 19-2 
1956. Charl Gil 


409 N. 23rd St Birmingha 


American Hardware Manufacturers 
Association—National Wholesale Hard- 
ware Association—.! ( ntio! 


Atlantic City, October 23-26. He 
iu irts I M il | I ipt B ene 
Hot \ I Fa 

AHMA 12 Mad é 

y l I } rh FY 

J ‘ Wi \ 

PI ache I 


Auditoriu Litt Rock, F 
1956 J Wave I i F 
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'YHHIM ACCO’s Chain Sales-Maker 


products 





sd Whe X69" 

a eet Mia) B 
ta” hed 
a 
ae 


=4.9.t-wa * 


“Sa. 


DEALERS: = 


La 


“NEWLY IMPROVED 
TO MAKE YOUR SELLING JOB 
EASIER THAN EVER! 


e The popular ACCO CHAIN SALES-MAKER the con 
venient display stand that has given a big boost to chain 
sales in hardware stores everywhere—has now been im 
proved by the addition of a handy, quick-action Chain 
Cutter. This makes it easy to snip off just the amount of 
chain your customer wants. It saves time and steps on 
every sale 

This sturdy, 
permits you to display a wide 


attractive ACCO CHAIN SALES-MAKER 
assortment of chains in 
very little floor space. It puts your chain stock out where 
your customers can see it—feel it—buy it! Get your 
Shipped 


complete with your choice of chain assortments; chain 


Sales-Maker and watch your chain sales rise 


comes on reels, as shown at left 


ASSORTMENT NO. 38 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
125 Ft. 3/0 Lock Link Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 
75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
200 Ft. 16 Double Steel Jack Chain, Bright Zinc Plated 


ASSORTMENT NO. 42 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 
75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
125 Ft. 2/0 Straight Link Elwel Coil Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
220 Ft. 16 Single Steel Jack Chain, Bright Zinc Plated 


ASSORTMENT NO. 43 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 

75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
150 Ft. 2/0 Passing Link Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
220 Ft. 16 Single Steel Jack Chain, Bright Zinc Plated 


Order from your Distributor 


American Chain Division 


AMERICAN = : CSE for 





if you now have an ACCO Chain Sales-Maker 
of the type shown above, order a Chain Cutter 
from your Distributor. Clamps on easily 
—no holes to drill. 

(NOTE: Do not use Chain Cutter to cut case hardened chain) 
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Better 
Value 


*Atlanta, Bostor ay 
Angeles New Yor 
Frar 


*wartin se 5 



















here’s the secret of 


ASSURED UNIFORMITY 


for Greenlee 22 


* 


solid-center auger bits } 
~a\> 





They’re milled on automatic machines 





How can you get such unt All cutting parts, point, throat, 
formity in your Greentee 22 solid and twist of these Greener 22 
center auger bits?’’ we've often solid-center auger bits are automat 
been asked cally pro cd You always get 

It's understandabl why this bits with true cutting edg }, periect 
question com up because with juares, accurat ly hobbed row 
the old-time, standard method of points, and cold-formed shanks that 
making auger bit o much hand rk rvary 
VV rk was invol { that clo unl Al] ni add upt pal w cor pr 
formity im most detail was im of auger bit uniformity aidecided 
possible | for H ; 

hor some time now, GREENLE! reason again why tt pays you W I] 
has been making solid-center auget to stock and sell tl products of 
bits on a battery of huge autom GREENLEI \ r hig | 1- 
machines specially designed a F f of fine hand t 
buile at the Greenies plant to do Write today for full deta on 
this job alon lhis operation was the m: Gre ee 2? r 
adopted solely to bri il t a i r bits with assured ty 
sured uniformity that all bi ul 
the same an important featur ons es carmen 
you and your customers ha il 


GREENLEE 


ways needed! 


GREENLEE TOOL CO., 1830 HERBERT AVE., ROCKFORD, ILL., U.S.A. 
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Hardware Association of the Carolinas 
Convention and exhibit, Radio Cen 
ter Charlott N. ¢ Fet 21-23 
1956. Headquarter Hotel Charlotte 
D. W. Law Secretary 118 E 


Fourth St., Charlotte, N. ¢ 


Florida Retail Hardware Association— 
Georgia Retail Hardware Association 
Joint convention and exhibit a 
George Washington Hots Jackson 
ill Fla March 4-6, 1956. W. W 
Howel Executive Manager P ‘) 
Box 183, Wayecr« Ga 


Kentucky Retail Hardware Association 


Convention and xhibit at Ker 
tucky Hote Loui lile Jan 31 
Feb. 2, 1956. Edward H. Keile 
retar 01 Reput B r I 

lille 2 


Louisiana Retail Hardware Association 
Convention and exhibit it Roose 

velt Hotel, New Orlean Marct 

12, 1956. David O. Mansfield, secre 

tary-treasurer, P. O. Box 1696. Jach 


on, Mi 


Mississippi Retail Hardware Associa- 
tion—Convention and exhibit at 
Heidelburg Hotel, Jackson. Feb. 5-6 
1956. David O. Mansfield, Secretar 
P.O Box 1696, Jackson Mi 


Missouri Retail Hardware Association 

Convention and exhibit at Jeffer 
son Hotel, St. Loui Feb. 14-16, 1956 
Harry F. Scherer, Executive Secre 
tary, 1189 Arcade Building, 812 Olive 
St., St. Loui 


Oklahoma Hardware and Implement As- 
societios—Convention and exhibit at 
Municipal Auditoriun Feb. 21-23 
1956 Aaron Gritzmake1 Executive 
Secretary 512 Midwest Bldg., Okla 
homa City, Okla 


Tennessee Retail Hardware Association 

Convention at Andrew Jackson 
Hotel Nashville Feb 19-2] 1956 
Morris Jone Secretar P. O. Box 
784, Nashville renne 


Texas Hardware & implement Associa- 
ties—Convention and exhibit Dal 
29-Feb. 1 1956. Ra M 
Executive Director 
Gibraltor Life Bldg Dalla yA 


la Jan 


Soude I 


Tri-State Hardware & implement As- 
sociation——Convention at Herring 
Hotel, Amarillo lexa Fet 13-14 
1956. Marshall! D. Shepard, Secretar 
Manager, 719 Li; omt t \ il 


Virginia Retail Hardware Association 
Convention ind exhibit it Hote 

Chamberlain Fort vionroe va 

March 4-6, 1956. George T. O 

dro, Jt ecretal tt 


West Virginia Hardware Association 


Convention at Hot Prichard 
Huntington, F« 12-14, 1956. Jar 
C. Fielding, Managing Director, 162 


McClung St., Chark 
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SCREW COump 


tras ‘ 
= Svs y 


Yow Somn “ 
paompr 7 


» What “ 


( y ‘orstauBuTiOon? 
Hee u 
PACKAGING 





™~ 


Ee 
You ve Guvited 
Booth \o \ Lf} 
ATIONAL HARDWARE SHOW 


Navy p 








ier Chicago 


4 | 





October 17. 





How soon is prom pt- Poday’s lower inventor vofit from the newest in PACKAGING LZ 
require Ol IC AK S/ R\ IC EF. Southern’s tremen to ¢ ithouette ind color label msure quic k, 


dous stock in wide t range of si7¢es makes possible errotl prool choice Attracti ne la ting box 


lo 
a record of tive minutes between receipt ind < oil and moisture resistant Bulk screw lub 


shipment ot order. ric ited Ire ‘! pped in lo prool containet! 


j 


Get qui hest po thle DISTRIBUTION. South Save time and mon uilh our WIDE LINI 

ern maintains a shipping source in your area, in Make Southern your one source tor tastenet 

addition to twenty-four miles of shelf-to-trucl Phillips and Slotted Wood Screws, Flat, Round 

stock at Statesville, N. C. Fully stocked ware Oval, Steel, Bra Silicon, Bronze Aluminum 

houses in New York, Chicago, Los Angel Steel. All popular plated finish w ice 

Dallas. ! ve oO i7¢ Stove Bolt Machine Screw 
Dowel Screws, Hanget 

ly 


ipet pein 


SOUTHERN SCREW COMPANY 


STATESVILLE, NORTH CAROLINA 
WAREHOUSES NEW YORK CHICAGO LOS ANGELES DALLAS 


SOLD THROUGH LEADING WHOLESALE DISTRIBUTORS 
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SS a | | BUSINESS TREN (G7L 
PLASTIC PIPE a 
10 eee NOLD-E-ZEE 


BE oA And bel 1954 C ’, “ ne slot The Original 
-- tes oe gacegar ypc ag AUTOMATIC GRIP 





above last year, with increase in 
SURE receipts from vegetable oll-bea! 
ing crops, and feed crop SCREWDRIVERS 





Receipts from farm marketing 


in July totaled about 2.1 billion Provide These 
dolla 10 percent above June 

with larger marketings more thar Outstanding 
offsetting lower average rice 

Titel Geaaiaihe tis tal rt A homie Advantages: 
0.9 billion dollar Seasonall' 

larger sales of wheat, cotton, and 

tobacco accounted for an increase 


of nearly 40 percent over June 


. 


© LOK-BLOK that makes blade 
twist and impact proof 
Westinghouse Drops @ GRIPPER that snaps back— 
Fair Trade Prices recedes deep into handle 
giving full blade use 
@ HAND GROUND BITS 
1 that they were dropping fai: — special design fits 
a both types recessed 
wares items has brought the first head screws / 


sell ot confidence . . ’ major break in the solid front of PLUS MANY OTHER 







2 
ANNOUNCEMENT BY Westing 
house Electric Corp. on September 


trade prices on electrical 











Polyethylene Plastic Pipe. : fair trade manufacturer Other j 
7 air trade manufacture: ‘| MUCH WANTED | 
to rigid high standards of premium, fair trade manufacture: notabls 
virgin, polyethylene guaranteed to be = 4 FEATURES 
free from defects yet priced for General Electric, however, showed 
competitive selling at a profit little desire to adopt a imilar 
Write or Wire today for literature and tand 
J , 
price te Westinghouse cited two major 
* Permanently identified difficultie in enforcing its fai 
* Marked at 1 foot intervals ‘ ce mol lati 
* Color Banded every 100 feet oe pom Tween Ve 
: Sa of the fair trade price law b 
established stores as well as di 
count houses, and a rising flow of 


fair trade merchandise from non 
fair trade states into other areas b 


mail ordet 













‘ " Actually we believe in fai 

100’s OF USES 2 — Ma eo e s} oo _ 
. a Jet Water Weilis slices ae re cary woe on “y ye : . k ... YET COST NO 
ey no Pg n- Rgane able.” MORE THAN ORDINARY 
* Acid & Alkali Lines The Westinghouse action wa / SCREWDRIVERS 
* Lewn Sprinkling Systems sens +. 7 8 eatin ‘ 3 pole ny - * | 
* Food & Beverage Lines i. ale 2am ” > age - " Peete A iy BACKED By 

—— 25-year = eset h fa na ge ony t} has - ser ‘ POWERFUL NAT/ONAL 


ADVERTISING. .. 


SOUTHWESTERN |: -'. 
However! John W Anderson PS i ea ee 


PLASTIC PIPE COMPANY president of the America! Fait Popular Science Monthly 


A Div. Of Texas Vitrified Pipe Co rrade Council, disagreed 
Mineral Wells, Texas Phone 2050 The council, he said confi FREE / sei-Fast Displays: Col- 
dent that Westinghouse will re orful, attractive just right for 


profitable volume without over- 


4 7 a on as Conere enacts the fait stocking. Ask your jobber 
ay pla imendment t the MeGuire 
et UPSON BROS., INC., ROCHESTER 14, N.Y. 


om, turn its products to fair trade just 
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For more information on these sales aids 
use the return post card at bottom of page 


Lantern Display Aids 


Two die cut festive display cards 
for Comet lanterns are being made 
available to dealers and distributors 
by the R. E. Dietz Co., 225 Wilkinson 
St., Syracuse 1, N. Y. 

The cards, which feature “Make 
Trick or Treats Really Safe” for 
Halloween and “Barbecues Are More 
Fun,” are designed to fasten easily to 
the top of the lantern. 

An 8%” replica of the lanterns of 
the Old West, the Comet is light- 
weight, can be hung on a nail or 
limb, or set on a picnic table, and will pilfer-proof fashion 

According to the manufacturers, a 
modest assortment of the most 
popular sizes of clamps is included 

Ejectomatic Roller me which is catalogs and other sales helps are 
aid to combine the best advantage furnished as part of the package. The 
yf cylinder and snap-on types display board includes a Jorgensen 
Items from the Wooster Magi-Koter Hinged Clamp that swings into posi 
line included in the merchandiser are tion, and slides sideways in track 
viding action on the board 


Clamps. The unit features a well 
lesigned display board, with five 
type of clamps mounted on it in 


one dozen each of Fal “X”" and pr 


Woostron Covers in 7-inch size, 10 The only cost is that of the « 
Ejectomatic roller frame in 7-inch vernselves, at regular prices; the d 


lam} 


ize, and one-half-dozen bright metal, y board, sales helps and other ma 

rust-resistant tra n 9-inch width is furnished free—in addition 
For more information vo Genuine Jorgensen Handscrew 
Circle No. 444 on coupon, pg. 96 » included free. Dealer cost is lk 

han $25; retail ilue of the clamp 

ir led is over $40. The complet 


Clamp Display di I - ind assortment is packed in a 


Adjustable Clam, 437 ! } ingle hipping carton of approxi 
Ashland Ave., Chicago 22 l., has an mately 50 pounds weight. For more 
nounced a colorful information 

burn up to 15 hours without refilling, ortment of their Jorgen Circle No. 445 on coupon, pg. 96 


the manufacturers state. The electri- 
fied version of the Comet is powered 
by two regular “D” flashlight bat- 
teries. For more information 
Circle No. 443 on coupon, pg. 96 
Postage 
No Postege 


Paint Roller Self-Server wise red ten Melled 


The new Selecta-Rolla Merchan- by in the 
diser is made available by The Addressee United Stetes 
Wooster Brush Co., Wooster, Ohio 
With all items plainly pre-priced on 
the merchandiser, the self-serve dis 


play shows covers, frames and trays 

in three separate compartments B U S | N ft S S R a p L Y C A fe D 
The prospect is invited to select 2 

either the Fabric “X" Cover for use FIRST CLASS PERMIT NO. $82, SEC. 49. P.L. OR. ATLANTA. GA 

on smooth surfaces, or the Woostron 

Cover for use on rough surfaces 

Then, by adding roller frame and 

tray, each separately priced, he may SOUTHERN HARDWARE 

make up a complete paint roller kit. 
Featured also in this unit is the new 














806 PEACHTREE ST., N. E. 


ATLANTA 5, GA. 








Special Saw Horse Deal 


Federal Hardware Products, Divi- 
sion of Federal Aircraft Works, 3456 
Washington Ave., North, Minneapolis 
12, Minn., announces a new fall pro- 
motion for its Handy Horse “500”, 
folding metal saw horse. The promo- 





tion includes a 6-Pak and Display 
which will be shipped direct to the 
hardware stores and billed to the 
wholesaler. 

The display is designed so that it 
requires no more space than it does 
to display one Handy Horse “500”, 
and it can be mounted either on top 
of the horse or between the channel 
and legs. 

The saw horse is of all metal con- 
struction, is of flexible design to ad- 
just to uneven surfaces, may be 
folded for handling and storing, and 
comes completely assembled. For 
more information 

Circle No. 446 on coupon, below 


Batteries Display Carton 


The Electrical Division of the Olin 
Mathieson Chemical Corp. New 
Haven, Conn., is packaging its dry 
cell flashlight batteries in a new dis- 
play carton produced by the Gair 
Cartons Division, Piermont, N. Y., of 
Robert Gair Co., Inc., manufacturers 
of paperboard and paper products. 


The new carton is constructed to 
display 24 heavy flashlight batteries 
The display is a one-piece die-cut 
carton made of clay coated kraft 
board. The front panel is cut to form 
shelves which fold up and are glued 
in a single machine operation. The 
back features an integral ease] con- 
struction, the side panels of which 
lock into the display to insure a 
sturdy support. The top panel is per- 
forated and can be broken to extend 
above the carton 





The printed design, created by Olin 
Mathieson, features product identi- 
fication and copy in black and white 
on a background of light blue. Each 
shelf is outlined with a black band 
and the Olin logotype is printed in 
black on the side panels of the easel. 

The display is shipped filled from 
the manufacturer, protected by a 
chipboard sleeve. Directions for set- 
ting up the easel and the top panel 
extension appear on the rear panel. 
For more information 

Circle No, 447 on coupon, below 


Power Tools Window Decal 


Three-color window decals which 
remind customers and passersby that 





Please send me more information on the sales aids circled below: 


467 471 475 479 483 487 
468 472 476 480 484 488 
469 473 477 481 485 
470 474 478 482 486 


443 447 451 455 459 463 
444 448 452 456 460 464 
445 449 453 457 461 465 
446 450 454 458 462 466 


Please send me more information on the new products circled below: 


here is headquarters for Stanley 
Electric Tools are offered without 
10/55 





STANLEY 


%- electric tools 











cost by Stanley Electric Tools, 1 
Elm St., New Britain, Conn. 

The red, blue and black decals are 
sent out with window trim orders up 
on the dealer’s request, and are listed 
also on advertising order blanks with 
other dealer aids. The decal is 6% x 
12% inches. For more information 

Circle No. 448 on coupon, below 





PRINTED HELPS 
and other sales aids 





Lombard, 6 Main St., Ashland, 
Mass., in launching a chain saw sales 
promotion, is providing dealers with 
special promotional material featur- 
ing an “archeress” and the slogan 
“Lombard Hits the Bullseye.” The 
complete Lombard line of chain saws 
is displayed in specially printed 
broadsides. Bright banners have been 
designed to set off displays in either 
the dealer’s window or at a booth at 
a state, county or local fair. A new 
Dealer Newsmat series and envelope 
stuffers for dealer use are also avail- 
able. For more information 

Circle No. 449 on coupon, below 


Reo Division, Motor Wheel Corp., 
Lansing 3, Mich., supplies its dealer 
with 4-color envelope stuffers, wall 
posters and ad mats at factory cost 
Indoor sales and service signs, de- 
signed to stamp the store’s name and 
its Reo dealership upon the mind of 
the public may be obtained for $9.90 
each. For more information 

Circle No. 450 on coupon, below 


Revere Copper and Brass, Inc., 
Box 111, Rome, N. Y., has available 
a wide assortment of dealer sales 
aids. These include a large plaque of 
the Revere trademark and envelope 
stuffers. An advertising mat service 
is available, plus a cooperative ad- 
vertising program. For more infor- 
mation— 

Circle No. 451 on coupon, below 


The Yale & Towne Manufacturing 
Co., Stamford, Conn., provides carded 
hardware as a dealer help in boost- 


z = z= ed = ~ 7 pad v08 ing sales. The company also advo- 

” oe * 90 92 94 9% 98 100 102 cates the use of mounted samples on 

display boards as a permanent mer- 

iti chandising idea. Package merchan- 

” — re . disers are offered by the company 

Company Name for location in such strategic positions 
Street 

Zone State .... 


City 











STEP Ahead 
with 
BOLENS 
GHAI SAWS 4 


See us at the National Hardware Show 
in Chicago, October 17-21 


TRIED 
TESTED 
» PROVED 


A complete Line of 6 sizes 
including a 16" bow saw 
for Every Customer 


Requirement 


@ Perfect balance ® Lighter weight 
e Finger tip controls ® Rewind starter | 


® Float type carburetor, does not flood out GBOLEWN 


P > Machiner hemical Cor roti 
® 360° Swivel control e Rugged design d achinery and Che 31 Corp ation 
227 M South Park St. Port Washingt n. Wiscor 


® Steel forging, anti-friction Bearing: 


= 


| 
| 
| 
| 
| 
| 
| 
saci 


sf Jetails on 6 r HAIN SAW AWN BOLEN 


® Easy part accessibility TAR LIN 
@ ch ipper type hardened chain 
® Nationwide service centers . Exclusive engine 


replacement plan and new low prices 


am 


BOLENS—FIRST IN OUTDOOR POWER EQUIPMENT 


se 
~~ 
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Circle No. 453 on coupon, pg. 96 





Camillus Cutlery Co., ¢ 


OLD or NEW xt 
they're tried and true! | se s%. i. 


( Ir 

. at * 
GENERATIONS ago, when Gold Medal Cotton Seine Ca , 
‘Twine was introduced to fishermen, it achieved early \ 16- 

uccess and went on to become the most popular 2 “ ae FI J, dase 
cotton seine twine in the country. /t still is to this day "nate 
Gold Medal Nylon and Nyak Seine Twines, intro 
duced recently, give every indication of becoming ; . 
the best known and most used seine twines in the cade mail ton a ty of ( 
synthetic category. knives. In add 
Whether you use Gold Medal ¢ ‘otton, Nylon or Nyak cl 
Seine Twines, you get the best of its kind. They’ re all : 
top quality. 


Circle No. 454 on coupon, pg. 96 


ld Medal SEINE TWINES | 2 of nants ane 


THE LINEN THREAD CO., INC. + 418 Grand Street, Paterson 1, N. J. 
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ITEMS AVAILABLE 


AC16 $2.10 
ACI8 $2.45 


e Step up your ACHO ° : $3.15 
Christmas sales by displaying 126 x ant $1.30 
these popular ( rest ent Tools in bright 147 . $2.80 
red, green, white and silver holiday boxes. Wrappings . 3 
TK31KIT ° . $5.10 


are applied over standard Crescent boxes and can be 


removed after the Christmas season if any stock is h ¢ ( 
' Bere TPVIOS ies ana ‘pia $4.75 
unsold. These quality tools make ideal gifts in the ' 


popular price bracket and will be appreciated by any TPI705 ss , - Cn 4 ! f , $3.85 


man. 


PLACE ORDERS NOW TO INSURE SHIPMENT. OE NE lle, 
WE CANNOT GUARANTEE DELIVERY OF — 
ORDERS RECEIVED AFTER NOV. Ist. eS a . 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW 
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The Top Quality Steel in a 
CAMILLUS Pocket Knife can - 





-without damage 
to the blade! 





recommended practice, but in 





It's not 
capable hands a Camillus pocket knife like 
the “Whittler 


the threads from a 


(style above) can shave 
tyle #72 at b 

' 

y-inch carriage bolt — 
custom 


without damaging its high-carbon, 


made steel blade 


Such demonstrable quality features of fa 
mous Camillus knives have been cutting a 
choice share of the pocket knife business for 
dealers since 1876. This quality product is 
backed by an aggressive program of adver 
tising and free dealer sales aids (displays 
banners, streamers, newspaper mats, folders 
and catalogs) that really makes Camillus sell 


and sell at a full 40% profit for you! 


FREE—Modern 12-Piece 
Display Case = 55 

Bleached oak veneer 
panel displays 12 knives 


each identified by num 


ber ond price, with a b 


blades open. Fits int 
locked storage compart 
ment bose or con be 
wall or window display 


A} 


Quatur 
Blorhmansing 
Cuaranteed 












for information 
write Dept. $H-1 





CAMILLUS 


CUTLERY COMPANY 
Camittus, WN Y 


America’s “Most Wanted” K nite A Product 


of Fine American Craftemanship Since 1876 








holds seven sizes of rope which can 
be cut to desired length Another 
dispenser, the Colpack Rope Rack 
holds four cartons of rope. Addition 
ally, the company offers various 
counter display cartons and carded 


individually packaged such 
ropes, jute twine, and 
twine. For more informa 


products, 
as starter 
Christma 
tion 
Circle No. 455 on coupon, pg. 96 


Dayton 2 
P requ t 


The Dicks-Pontius Co., 
Ohio, has simplified dealer 
for illustrations to be used in ads by 
offering a mat proof sheet showing 
all the product illustrations available 


in mat form. Dealers may request the 
mats by the key number which ap 
pears below them on the proof sheet 
Further sales aids include counter 


The White Wonder Sealing 
Compound appears in a red and 
white carton with a die cut pop-up 
lid. The poster-like lid tells the use 
of the compound; complete package 
holds 12 tubes. A red and yellow 
counter display carton holds 10 of 
the do-it-yourself caulking compound 
tubs The lid illustrat typical 
may be caulked 
informa 


display: 


places which with 


the compound. For mort 
tion 


Circle No. 456 on coupon, pg. 96 


The Ruberoid Co., 500 Fifth Ave 
New York 36, New York, manufac 
offers a 


turers of building product 

wide selection of envelope stuffer 

window display material, counter 
displays, and special store displays in 
numerous sizes, colors, and ma 
terials. These include a 6-tier wire 
rack display for asbestos siding, rigid 
model boards, etc.; a two-piece metal 


entrance doorway sign; metal, flat 
wall sign; metal truck sign; a Day 
Glo banner; and a selector 
chart. Also included are a number of 
colorful counter displays on various 
products. For more information 
Circle No. 457 on coupon, pg. 96 


color 


Hanson Scale Co., 1777 Shermer 
Rd., Northbrook, Ill., offers its deal- 
ers two scale promoter display 
stands. Display #D-103 is a wooden 
stand free to any dealer who has 
Hanson scales, will hold seven sets, 
and is 18” wide by 14” deep. A new 
bath scale sampler of six scales, No 
3580, includes without charge a 
merchandiser which can be used on 
the counter, floor, or in windows. It 
is finished with soft rose background 
and jade green trim. For more infor 
mation 

Circle No. 458 on coupon, pg. 96 


Scott-Atwater Manufacturing Co., 
Inc., 2901 East Hennepin Ave., Minne 
apolis 13, Minn., in its “Advertising 
and Promotion Handbook for 1955” 
covers all of the sales promotion ma 
terial available to Scott-Atwater 
dealers in 1955. This material include: 
free mats and ad builders; a giant 
window streamer which features the 
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You'll cart away a “load” of 
profits when you stock, display 
and sell these Victor products 
because top quality and consis- 
tent advertising have made it 
the line more consumers — your 
customers — demand! 

Special Flexible or Flexible — Perfect 
for the householder because they're 
the best all-around blades ...econom 
ical, too 

“Moly” High Speed Steel —For those 
who want long metal-cutting life in 
an economy blade. Outlasts standard 
high speed steel blades 10 to 1! 


: 


™ 


These Victor Hacksaw Frames 

Are Priced Right for your Trade — 
New Victor No. 10 with green Ten 
ite handle and No. 15 with red 
Tenite handle for either 10-inch or 
12-inch blades, yet are built around 
a solid, one-piece steel backbone, 
the most rigid construction ever 
devised. New under-the-handle 
lever-lock makes blade changing 
easy and automatically puts correct 





aa = Cd 


tension on every blade 


Victor No. 20 Frame is the long-time 
mechanics’ favorite. Adjustable for 
10-inch and 12-inch blades. Extra- 
leverage tension lock 











(S VICTOR == 


Increase Blade Sales 
By Featuring ‘‘Molyflex’’* 
Display Card No. 166 


Three-color easel card 
holds ten 10° “Moly 
flex" blades, assorted 
18- and 24-tooth 
There's four times the 
dollar profit for you in 
every sale—more than 
four times the cutting 
efficiency for your 
customers. 


= & vic 
a 









cee | 
Special Flexible Assortment No. 45 
Attractive 2-color card carries an all-purpose 
i-blade assortment of 10° Special Flexible 
blades. A best seller for years 
Sold Only Through Recognized Distributors 
Ask your Victor Distributor for 
@ supply of NEW Metal Cur- 
ting Booklets and Wall Charts 





VICTOR SAW WORKS 
MIDDLETOWN, N.Y. U.S.A 
Makers of Hand and Power Hacksaw Blades 
Frames, and Metal and Wood Cutting 
Band Saw Biades of every type and size 


1955 


“Lock-Joint™ Track and Trolleys for Farm 
and Industrial Buildings, Warehouses, 
Garages, etc. 


i 


Lock-Joint"’ Track and Trolley 

ize door weighing up to 5,000 Iba 
ack-doint lrack mounts with self-lock 
ing brackets that join track lengtha to 
gether as one piece R-W Hangers are 
ivailable with roller, ball or Olilite self 


lubricating bearings 


“Silver Streak'"’ Vanishing Door Hard- 
ware for residential sliding doors 


Precision made | 
ball-bearing 
» 
hangers with 
bakelite wheels 
, 


= id 


and extra-hard 
extruded alumi 
num track. G:ives 
amooth, silent, ef 
fortlessoperation 
specifi ally de 
signed for instal 
lation in standard 
2x4studded walls 


Since 1880, when the first set of Richards-Wilcox 
; "999" Garage Door Hardware 
door hangers and track were manufactured, 


unexcelled quality of product has been our 
steadfast goal. Not once, in the 75-year history 
of R-W, has there been any compromise with 


quality, no matter what the circumstances 


Quality is our watchword today as it has been 
for three-quarters of a century. You can rely on 


K-W to maintain leadership in quality... 

Packaged hardware for overhead garage 
quality that is never sacrificed for price... ease, Sheolened and enctacesed ten clade 
quality that backs up your reputation doors weighing up to 200 Iba., double doors 

up to 75 Ibe (,ives perfectly balanced 
for dependability. operation, dependable action, maximum 
; mee Kasy to inatall ideal for the 


»it-yoursell customer 


ichards- 


AWMANGER FOR ANY DOOR THAT SLIDES” 
Branches in Principal Cities 


SUUDING DOOR HANGERS 4&4 TRACK © FIRE DOORS & FixTURES © GARAGE DOORS 


336 W. THIRD STREET, AURORA, ILLINOIS EQUIPMENT © INDUSTRIAL CONVEYORS & CRANES © SCHOOL WARDROBES & PARTITIONS 
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I or pe urd ' } ! 
i prir 1 match boot i Kir } 
! ind coy for rad 
I 7 ndoor sign, in thi nd pri 
0) ¥ 14 and i il } ’ ore nifor if ' 
i re nt tul nd Circle No. 460 on coupon, pg. 96 
hoor ! 4 16" I minat 
four ! nt tube il i ! 

! i For more ir Chas. O. Larson Co., P.O. B 
ition te ng | manufacturer 
Circle No. 459 on coupon, pg. 96 i re specialti ind | 

c’ ty | r | lor tr | 
Upson Brothers, Inc., 65 Broad St elf trade, | vai 
Rochester 14, N. Y., offer i pern f ! 
! t I dispiay of all plast ! I 
onstl r it no extra cost for tl } ‘ ha 1} 
rp-48 H FE - Zee cre iriver i ( ! ! ode 








<~£ > L < ‘> mam ; Si 

on » a — lok-Tabs today are the le / 

, . . Stes? selj | 

sow DY cote Tg, ne 

- “4 a a ee) at 4 A, market in years That's « fact.in e | 
» "7 << ‘ ; > eree fr very 

Ls eee ag Ve sales ow Miate/te Texas, dealer 

PF. ae urs ' 


RUBEROID LOK-TAB SALES... 


the Biggest ome Roofing Newe of the year! 





Vite the were Tirst 
nt luced) | ! Lok-ltabs ha the ! t hud | dd 
i m ms tors ' { ov pt wot 
ge eager es ng BECAUSE |.) | 
I her it? oO man tf 
feat th it lint help but hy 
top. Lok- Tat ling tl f shu ' 


BECAUSE — only Lok-Tal BECAUSE |.) | 


popular quare-tat cle ui will prove 

vind protection (Lok- Tabs’ “hidden loch ni 

holds each shingle tab in place even i Se ur R 
hae me nal | , el} the 
BECAUSE Lok-Tabs are ea the making Lok-I 
most beautiful root shingle for i hom profit t n } 


The RUBEROID Co. 


ASPHALT AND ASBESTOS BUILDING MATERIALS 





I 
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Circle No. 461 on coupon, pg. 96 


National Lock Co., 


I 
Circle No. 462 on coupon, pg. 96 


Atlas Asbestos Co., N h W 


el 
! 


Circle No. 463 on coupon, pg. 96 


The Wood Shovel and Tool Co. 


8) 


Circle No. 464 on coupon, pg. 96 


McKinney Manufacturing Co. 


Circle No. 465 on coupon, pg. 96 
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Better place a big order with 
now—because the deal he's offering yo 
profitable ever! 

With Reo for °56 you'll be selling a complet 
rotary line that ranges from price and value leader 
big-profit power-propelled models. Every model fea 
tures Reo’s exclusive Suction-Lift Blade and Tripk 


Duty Door for better mowing and mulchu g! You'll be 











REO Power-Propelled 
POWER-TRIM 


Reo Suction-Lift Blade 
enclosed ke a ducted tan 
Strong suction p $s Grass up 


for even cut 


2 mary 


Reo Triple Duty Door® gets rid of grass clippings 3 ways 
Wide Open for longest grass Top Open for regularly Closed | 


and weeds. No clogging. Cut mowed lawns. Clippings f f 
tings ore shot out, away from spread so you can hardly see T y¥ part 


mower. No heavy clumps! them. Nothing to rake! 





REO 
18” of 21 
ROYALE 


REO RIDER ATTACHMENT 
for Royales 














More than a million people mow with Reo, 
your best-selling profit line 


The greatest name in 


POWER MOWERS 


PRODUCTS OF MOTOR WHEEL CORPORATION « LANSING 3, MICHIGAN 
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Midwest Tool and Cutlery Co., Inc., free electrotypes as well as radio and 
Sturgis, Mich., offers dealers a smal! TV commercial For more informa 
wire display rack for merchandising tion 
its line of steel snips. The display, Circle No. 468 on coupon, pg. 96 
which takes up only one square foot 
of counter space can be displayed The Patterson-Sargent Co., 1325 F 
also in windows or can be hung on 28th St., Cleveland 14, Ohio, publish 

alls. The merchandiser contains a a complete catalog of suggested deal 
varied assortment of 12 snips with a er sales aids. These include radio 
retail value of $23.85. The rack show commercials, window and outdoor 
tock number and retail price and igns, transfers for windows. fixtur 
enables the dealer to see at a glance plans, suggestions for direct mai 
those items in short supply. The dis give-aways, and window displays, and 
play rack is given free with purchase uggested copy for newspaper ad 
of the merchandise. Both are packed For more information 
in one carton. For more informa Circle No. 469 on coupon, pg. 96 
tion 


Circle No. 466 on coupon, pg. 96 
Bolens Products Division, Por! 


Washington, Wisconsin, currently of 


Ocean City Manufacturing Co., “A” fers for dealer promotional use ma 
and Somerset Street, Philadelphia 34, terial for a colorful window display 
Pa., is publishing a monthly new: a mobile display showing company 
letter for fishing tackle dealers. The complete line of outdoor power equip 
publication is designed to give tackle ment. a three-color identification 
dealers information so they can make banner with hangers illustrating the 
more profit. For more information four lines of power equipment and 

Circle No, 467 on coupon, pg. 96 explanatory literature on all prod 


uct For more information 


O. F. Mossberg & Sons, Inc., P. O Circle No. 470 on coupon, pg. 96 


Box 1302, New Haven 5, Conn., 


makes available to dealers a two-col Champion DeArment Tool Co., 
or window streamer promoting it Meadville, Pa., offers dealers a wide 
line of guns, advertising mats, enve range of sales aids including imprint 
lope stuffers, a sales manual, a color book matches, display boards and 
ful counter card, gun rack, and Guide display rolls, newspaper mats, counter 
Book to Rifle Marksmanship. In ad igns, decals, envelope stuffers, and 
dition, the company offers dealer counter coat for sale personnel 





Acclaimed by Users. . 
Feaywrhert| 


Super SANDVIK NO. 21 


“HARD POINT” 
BOW SAW BLADES 


ELIMINATE 
RESHARPENING ! 


These revolutionary new blades — from the world’s 
largest producers of bow saw blades have been 
developed in Sweden in the Sandvik laboratories 
under an exclusive process. The new super Sandvik 
No. 21 Bow Saw Blades are sweeping aside all other 
types. A “must” for every dealer 


CHECK THESE EXCLUSIVE FEATURES 
Get your wholesaler's salesman 


@ Special induction hardened teeth tips to weile sour ender todas 
stay sharp several times longer — elim 
inate refiling — save time and work 


@ New tooth design for super cutting 4 3 
speed. Two cutting teeth for every raker y 
tooth, 


@ New narrower width only % 
Reduces friction, eliminates binding 
@ All new packaging. 10 blades to a 
carton . . . each blade hermetically 
sealed in a wax impregnated envelope 








—_. 
SAW & TOOL “Sais” « 





1702 NEVINS RD FAIR LAWN, NJ 








Displa ‘ f Yo. 2¢ 
which is designed as a pe ! t 
play The 26 diffs nt | ! } 
board are ‘ ure last ] I i 
and are icquered t i in att 
tive Df istir | i The t 

p { 24 ? 
Display boards 5 ind & ft 
ame ire disper i ! 
taining elected i ur 
complete ine of 1 } 
old right from the boards. No cl 
is made for the board hen 
chandise i purchased, board re 
maining company propert For ore 


information 
Circle No. 471 on coupon, pg. 96 


Wickwire Brothers, Inc., Cortlar 
N. Y., offer for dealer use a n 


chandising kit containing § c« 


poster and foldet promoting 
compan ime of vire product 
Poster for indow ind windo 
displa ind fe rs if nter 5 
away and envelope I t 
available in addition t id mat of 
company product For more infor 


mation 
Circle No. 472 on coupon, pg. 96 


The Edwin H. Fitler Co., Phi 


de Iphia 24 Pa offer eral iif 
aids for dealer use in merchandisi 
the Fitler line of rop« A cardboat 
counter display contains 100 ft. cor 
nected coils of manila or il rop ! 
izes 44", 5/16 ‘ ind ! \ light 
weight Octagonal Box rope rach 
quire only 20” | 30” of space t 
display and dispense four ize f 
rope The rack i lesigned to displa 
Fitler Octagonal boxe Also a i 
able its the compan rope merchar 
diser which display measure 

uts rope to desired length. This di 
play hold en vA Ir rope \ i 
charge is made for the rope rack and 
the rope merchandise! In addition 
the company furnishe dealet t! 
a two-color sign for counter or i 
use. For more information 

Circle No. 473 on coupon, pg. 96 


Utica-Duxbak Corp., Utica 4, N 


y ha availa e fol ] I i 
plete mat service covering the con 
pany line of sportsmen clothing 
Offered also i colorful corrugats 
display material for wind bach 
grounds or for n TV pr ra 
Other ile ud u ice ind 
treame! counte ca il ter 
ture for uilir k 

tion 


Circle No. 474 on coupon, pg. 96 


Plymouth Cordage Co., | ith 
Ma offers dealer i wide range I 
promotiona terature ( rful j 
of-sale displa ind s« 
pense! Literature ! i 
phiets on use of rope on fart 
boats and in industr Dispense! 
clude the SalesRalh I 
off the por in al ength uj 
300 The SalesMaker ivailable i 
counte! rf ! 
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Free Sprinkler 


to dealers who order the “Waterbob” Impulse Sprinkler Package 


Also free 


with this extra-profit package 
.. +50 valuable ‘Watering Guide” 
booklets for hand-outs or mailings! 


This Extra-Profit Package gives deal 
ers a stock of one of the leading 
Green Spot sellers the “Waterbob” 
Impulse Sprinkler plus the free bonus 
of a popular Two-Arm Sprinkler! Pre 

sold by heavy national advertising and 
promotion, these sprinklers are fast 

movers, prime money-makers! With 50 
free “Watering Guide” 
available with your order, this Extra 
Profit Package is made-to-order for 
dealers of every size! 


book le ts also 


Scovill Manufacturing Company 


Waterbury, Connecticut 


SOUTHERN HARDWARE for 


Ask your wholesaler 


Wholesaler will fill dealer’s order for 
Green Spot Extra-Profit Package No 
H-340-3 

Dealer receives 3“ Waterbob” Impulse 
Sprinklers with bonus post card included 
in package 

Dealer fills out bonus post card, mails 
to Scovill Manufacturing Co., and re 
ceives by return mail (prepaid) one free 
Two-Arm Sprinkler 

Dealer may also request, free 50 
“Watering Guide” booklets, when mail 
ing in bonus post card 

Act now! Send the « 
your wholesaler! 


ipon below to 


I 


FRO) 


— " = 


OCTOBER, 1955 


The Green Spot 
No. H-340-3 
extra-profit package: 
3 H-340 “Waterbob 


“9.00 ea 


prinklers 
$27.00 
1 H-377 Two-Arn prinkler 2.00 
50 “Watering Guid Booklets, 
value .05 ea 2.50 


$31.50 
17.10 


$14.40 


Total Value 
Dealer Cost 


Dealer Profit 


Order from your wholesaler...use this coupon now! 








’ 
rop n in ‘ i 
( per t ! re engtt , ca } te r I i 
On j i ‘ j I tna rie j t , 
t Il floor pace iVallat il I I ! tior 
reham ' ' issortment ¢ pur ‘ nt I t 
I rie il id ! le i ! 
ivVallable through Plymouth hole price per ro net | 
islet For more information yured on the ba of iriou ij ind 
Circle No. 475 on coupon, pg. 96 ount and shipping eight For 
ore information heet ome or ‘ f F ne 
Libbey Owens Ford Glass Co., Circle No. 477 on coupon, pg. 96 tail price 
Wayne Building roledo 3, Ohio, ha ire offered t §$ ‘ hur iF 
for dealers a catalog sho Aladdin Laboratories, Inc., 41% more informatior 
ny complete range of ile iid outh 6th St., Minneapolis 15, Minn Circle No. 479 on coupon, pg. 96 
These include envelope tuffer and enclose a dealer merchandising } 
iiler id mat ind radie in each box of ix JON-I hand The Irwin Auger Bit Co. of W 
ercia product literature vin irmet Included i 1 carapoara mington, Ohi ffers 1 t leale 
er ind counter card \ counter displays i pecial green and free etal d th +) 
nt promotional aid is a dispenser red eeve to be used on individua bor “8! Accort aaa . 2 } 
rack for ile of short lengths of fibe carton an envelope tulter and ne T 20) dpe he rh, 
nsulation to lo-it-yourself three-color vindoy treame! Ma } 
er The rack holds a 24-incl terial | ivallabl ithout charge in entire 30 bit riment Rit 
ide, 100-foot roll of one-inch super iny quantity. For more infor itior anted pI me a < 
fine and occupies an area 27 quare Circle No. 478 on coupon, pg. 96 The ell-O-Bit 
Dispenser is 63” high. For more is fered for a 13-bit a tmer 
formation The Moto-Mower Co. of Richmond boring too rt ré " 
Circle No. 476 on coupon, pg. 96 Ind., offers to its dealers a me ile ma amount of , held th. 
promotion book entitled I’ Your n patented | " 
Southern Screw Co., Stats ille. N Moto-Mower Sal ind Advertising he hol ‘ f ‘ h bit. Ot 
( offer ithout charge to dealer Crulde rhroug! irtoon treat nt id Wai ble ne 
i Dealer Chart Ziving complete in thi iInciude liy ind igvestion ol thy electior 
formation on wood screyv and stove iiesmansniy conducting lemonstra ind =e 
bolt rhe chart is of hea card tion ind setting up window dis} For more infor tior 
board, punched for hanging and co It also describes the me paper mat Circle No. 480 on coupon, pg. 96 
el information on wood screy " rv fils ind radio commer i hic 
follo list price per gro foe alnttad ire available without charge to tl Chattanooga Royal Co., (! 
tecl and bra net price per gro dealer Additional dealer aids ine nooga Penn nnounce that 
aacking its 19 Roval ¢ 





FOR A LONGER PROFIT PER SALE| 







Show Em Quality | hi i 
Gell Em Quality ol | 
with this New fF harge oF at cost I 





Circle No. 481 on coupon, pg. 96 


slip-joint plier counter display . 


Shopmaster, Inc., 1214 
This compact, easy-to-set-up disploy package will help 













M rime ee. i vill 
you upgrade your plier sales and your plier profits, os dea . a the DK [ 
well. And the display costs you ———— ; , +) 
; ip in 3 
EACH COUNTER DISPLAY istest 
PACKAGE CONTAINS ‘ 
4 ‘ 
Four 6 three 8 and tw i pliers. Eact / \ ' ind dist , 
plher boxed individually tand wit} 
Total Retail Value , $20.42 . ; lispla 
Dealer Cost Sea es 13.62 “i ished in ct 
Dealer Profit 6.80 ) ' M it 
Slightly higher in west a f 
Channellock pliers are ' ! te] ! 
nationally advertised lising f other ter . 
nationally preferred on montt For . at . 
a Circle No. 482 on coupon, pg. 96 
; } The Shakespeare Co., K 
SEND FOR OUR CATALOG Mic 20 
TINT 1d a quest, & tie 





MEADVILLE, PENNSYLVANIA c 
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all year round... 


more and more dealers 


are saying: 


“A good line of 
the trace 
Griffin prod 


a full line—WROUGHT ervice «. 
STEEL BUTTS and —_ 
SHELF HARDWARE 


You'll find your fellow 

dealers sayin We like to 

handle the Griffin line 

VISIPAK:S 
Buy in any selection rton of 
want in any item in shet! 
hardware...mending plat 
flat corners, corner brace 


strap hinen and T hing 
light or heavy), ifety 
asp helf bracket or 
wha mve you 


MANUFACTURING CO. ERIE, PA. 
VISIT US AT THE ATLANTIC CITY SHOW, BOOTH No. 353 
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MORE AND MORE DEALERS Christmas Toy Sales Near 
ARE FINDING OUT THAT Billion-Dollar Level 


THE FIRST OFFICIAL market and opinion survey of 
the American toy industry was announced recently 






ind indicated that approximately $920,000,000 wa 
pent on Christmas toy 


Considered one of the most searching and im 
portant studies of the American toy industry the 
125-page report on consumer buying habit 
preference dollar purchases and markets wa 
ponsored by The Toy Manufacturers of the U.S.A 
Inc., as a means of better supplying the demands of 


1. DEPENDABLE QUALITY 
2. GENEROUS MARKUPS For complete objectivity, the trade associatior 


of the American toy industry obtained the ervice 


3. REASONABLE RETAIL PRICES | of Opinion Research Corp. of Princeton, N. J., 1 
4. STRONG NATIONAL ADVERTISING ceniust the survey and compile pertinent deta 


Projection of the findings over a 12-month period 


the nation's parents and childrer 












Quality famous for over a century keeps would tend to indicate that the toy busins an 

customers coming back for other Tree nually approaches one and a quarter billion dollar 
9 KER gene s mark , 

Brand items Add BO E S pOnerou at ret iil He weve! the act ial sarvey Wa confine d 


ups, reasonable retail prices and strong 
SATURDAY EVENING POST ads and you 


have sure profits! Talk to your jobber today 


to the record Christmas season of 1954. Field work 
covered the ix Major ectior of the country 
Northeast, East North Central, West North Central 
south, Southwest and West 


The irvey howed for the first time that 78 


about Tree Brand! 


ee; 
a 







percent ol approximatel\ 3.000.000 of the 
12,000,000 families in the United States buy toy 
iuring the Christma eason and the ct cterist 


these familie 


Largest Group 


The largest group of the toy-buying f es, the 
Y howed, ranged in age f I Ut 44 ea 
ind their family income were in the | cket be 


tween $4,000 and $7,000 annual] 








The average family spends about $28 for Christ 
mas to But again, the surve howed that the 
“SUBURBAN” TABLEWARE SET ; : 
. 30-44 age group spent $34, closely followed by the 
me practica 24 piece Tableware : 
Genuine Pakkawood handle: tain and 18-29 ave bracket with an « xpenditure of $32. lr 
resistant. Choice of box f plast« 
case; ght difference in price the 60 years or over groupings randparents, gen 
erally speaking—only an average of $13 was spent 
For the greatest number of toy-buyi familie 
the amount pent ranged between $5.00 and $25.00 
Of this group 44 percent spent this amount for t 
\ further breakdown showed that 24 percent spent 
from $5.00 to $15.00. Onl } percent spent $100 « 
rY f 
During the Christma ‘ the ave e t 
bi I famil pu chased 1t I t oe 1 
+ ! children—actually it figured 1 ) childre The 
est grouj f familie 7 percent, | ht f 
a two childret 
» =_ , ' —_ é 
POCKER KNIVES are owed that an average ere 
ell then andy ve purcnast i} the te | ! ! ‘ { I the 
. y ante bra fine te Nx) ra budget. Of the 8.7 t ) were bought fe 
vit every tate “~S rr em be f the immediate f: | ind 2 tor u f 
SCISSORS — / outside the family. Highest av te purcha 
ALSO BORER PLIERS, 7 : ' 
SNIPS, WRENCHES SHEARS were made by those in the managerial « prot 
CATALOG ON REQUEST a en = & nal classes, closely followed by the skilled 
vorke ° 
A Of all place the t } ne e where the 
I V¢ I Vor! in neve ld be eresti ited 
he Seturdey Bvoning : 
2 7 is fb hye ‘ howed that 67 percent f ‘ ere 
x QO! t bought t the lad f the ! ‘ erself and, witl 
: d ey, CUTLERY oe he husband he accounts f 81 percent f the 
My cee even 0 6O } ; 
recognize ba teta Q } VI fathe } hf 0 pe cent 
H. BOKER & CO., INC. ee aa in ot te ened ‘ nels 
value Established 1837 ' , ua , ‘ 
101 Duane St. New York 7, WY. categorie P 
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ece ly 


The 


I 
I 


U« 


( 


howed thi 
ialf the dol 
rise only 
About a quarte! 
etal 
even 
lly cing 
Though there 
tion as ol 
ynly 9 percent 
‘ent of the re 
15 percent « 
f the dollar 
Oddly en 


For examplk 


reent 


but the 
retail t 

(one 
fluenced 
Actually 
two-third 
child's wi 
At the counte! 
ideration to 
toy 

The detailed 
bility and al 
tributed to 
the U.S.A 
rarketing 
agencie 
manufacture! 


ociation a 
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-6507 10 size 


73612 


SPECIALIZED 
PLIERS FOR THI 
ELECTRONI( 


MANUFACTURER 


cs? '@37 


BROKE 


vee 


ae oan 1 Oe 


Established 1837 
101 Ouane 





t $10.00 eac! 


New York 7, HY 





H. BOKER & CO., INC. 


GIVE A“ROKER” BOOST 


CATALOG 
Ow request 


A 
POSI 
recogn ed 

yalue 


y 
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YALE #197 DEADLOCK ® 


YALE HAS THE PRODUCTS 
AND THE POINT OF SALES DISPLAYS 
THAT SELL THEM FAST! 


YALE 
Deadlock 
Display GM 3 


features Nos had <7 


2,112:197 
YALE 


a 
Nightlatches ar 
Display GM.2 a 
features Nos 


042;80,36 





Ole 


©) 
F wer 
v\ me FREE! SEND NOW! 
| “| Write for valuable booklet 
W t' “The Key to Selecting Auxiliery Locks” i 
\ \ THE YALE & TOWNE MFG. CO., ) 
a, gauw? Lock & Hardwere Div., White Plains, N. ‘ 
Beto 


PE YALE 8 E 
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Ski 


| Announces Dating Pilon 


on Complete Line 
+h ( Chi 
i! ple 
r 
ie pl {) 
poe er ’ 
f ye ; 
It ‘ 
pI he 
1 disp! 
I pose 
I B } 
it 
}? Cont 
| 
rhe ¢ nd P ( 
tate i Car r 
i I 
| t i yf 
I 
art 
rit 
\ 
ite ! 
ul fT! 
al 
oe 


R. B. Allen Is New Tri-State Secretary 


VIARSHALL D. Shepherd ecre 
] State Hardy ‘ nd In ( 
! The | 
ASSO ! } 
Ir } 
The | ha 
Ca e wre 00.000 
( 1 rie t } 
by lic () 
r M4 
He has bee | R 
World W: I] 
| . lent ! ( ( 
I’ He BB 
re) Sta é + ve 
\ t? ' 
, ! \ | 
I Te 
head 
" ‘ 
e! Ci 
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A Top Line 
with Wholesalers 
a. 


40°% of Business 
By Telephone 


Christmas Sale Circular 
Offered by Cosgrave 


More Specialty Salesmen 


Decline in Prices 
Received by Farmers 
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Sell ’em as a Christmas “Package” 


OUTING PALS... 


Gifts that give all the fun of the great outdoors 
to all of the family 








America’s Largest Seller Nothing Like It to Deliver Brilliant Light 
... by Far! for Hours at a Time! 

COLEMAN FOLDING COLEMAN 

CAMP STOVE FLOODLIGHT LANTERNS 


——_ 





The finest outdoor cook The world’s finest outdoor light The 
stoves made Outsell all complete line models, all backed | 
other makes combined 10-years of Coleman manufacturing and 
Instant lighting touch sales leadership. Light instant Storm 
a match, cook like a gas proof, safe. 8 to 10 hours service from 
range Easily regulated single filling of low-cost fuel. They gi 
burners, up to 8,700 service wher ordinary lantert would 
BTU per hour be usels 
Stretch out the day . add more hour 
Saves up to 60% on fam of fam to cutk flood a 100-ft. « 
ily vacation food costs, Three models, plus l in bricht licht. Sinel ind double 
burner Sportsmaster meet every cooking need models { ssoline > ker ene and the 
Folds up, carries like a suitcase. Burns low-cost, new Air-O-Lite lantern for canned fuel 
readily available unleaded gasoline. Many sold meet every portable lighting need. A 
for emergency use .. . hurricanes, tornadoes, send in emergenci An always usablk 


power failure. Tops as a gift item. dependable gift 


=O 


AS AVANAVE 


Tops the Field in Styling, Only Dual- Purpose 
Efficiency, Folding Camp Table 
and Features COLEMAN 
COLEMAN CARRYING CASE 
COOLERS CAMP TABLE 








Only Coleman has all 14 More comfort .. . more 
outstanding sales features. outing pleasure becaus 
Finger-lift latch locks au- always a place to eat or 
tomatically. Rounded in- rest with this 2-in-1 Out 


, , ’ / ‘ 
side corners helps keep ing Pal! As a roomy, all-steel carry 


clean, odor-free. Smart, ing case holds legs, 4 stools and lots 
non-snag functional de- of ee camping, OF sports gear 
' ins 

sign. Non-pinch handles, . 





no-lose drain plug Sets up in seconds as sturdy S-it 


square table for clean eating, game 


, . 
Heavy insulation gives low K-factor that holds the writing, for home use. Seurdy stool 





cold longer. Freezer-fresh fruits and vegetables, cold fold for storage. Fits into car as easily 
drinks and meats for all the family, anywhere! A gift as a suitcase. A gift that will be ap 
that will be enjoyed on every picnic, vacation, outing preciated many times by the receiver 


Used end 
tndoned 







DUTDOORSMEN Backed by Consistent, 
_ ee Powerful, National ADVERTISING! 


Pre-sells the many customers in your trade area who read America’s most ORDER NOW 


popular, powerful magazines. Colorful disploys and dealer helps available | 

. . « free dealer ad service sells hard in newspapers and rodio 5 from your 
Checkup . . . stock-up now. Coleman's greatest Christmas pro- | WHOLESALER 

motion puts extra dollors in your cash register because all the -& 

family needs and wants the Outing Pals for outdoor fun 


The Col Company, inc., Wichita 1, Kansas 4 
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Sales Aids nd iInut surface Bakelite 


vhite core. Sizes rang 


retailing for $1.00 up “Jorgensen” 


t $9.60. Special colors and 


(Continued from page 106) 





Mm vice ; n iatu : ion f : , 
‘ - miniature e! j ar available Whitney desk 
larger national ads on brand 1 


eet ode arr igns are illustrated on the display ore. 
lackKle item 1 tiy being feat 
vos ‘ : irren being featured These are available in several size AND | ONL 
n 19 Shi: é ational ad 
tecture poe oe nal acver vith transparent plexiglas bases. New 
tising. Copy ideas and advertising art t} lark ee rar gers > 
‘ daa 


in-the plexiglay name 


ed h iational prograr } - ; - 
. wl , . : a mas progre have pli also are introduced on this di i 
ane ( a 0 l-column ) 
nm adapte these 1 lum 3 nl. Letter are reverse engraved > vy a 
to 4-inch ad miniature which can be . ome an orm 


ised alone ‘with dealer store identi ack and fille d with phosphore for over fifty years. Competitively 

fication) or grouped with other item: igment Face of nameplate re priced and you can offer them 

feats i th vil , os main mooth. For more informa with pride and confidence. 
aturec im the regular biock pe ion 

newspape! tore idvertisement The 


. Circle No. 485 on coupon, pg. 96 


o- page et of tie-in new mat 


& Pat orf 


i 
ing offered without charg ‘ oO _ 

af oe — harge. For more True Temper Corp., 1623 Euclid 
imio 1aLIONn 


Cleveland 15, Ohio, has deve! PONY clamp fixtures make highly effi 
Circle No. 483 on coupon, pg. 96 paties it rool-Up Time” program cient, instant-acting ber clamps rdinary 
dealers in their garden black pipe Four styles for use on % and 
John Sunshine Chemical Co., Inc., ol promotion. Various four-color . oe ae oe ae Se 
600-602-604 W. V.ake St Chicago 6 

large vo-color win 
dow streamer in e\ 


ind banners, newspa embl« 

’ , 
Ill., include a catalogs, and radio and 
offered without charg 


A dealer mailing folder 


carton of ome 


Drain Pipe 
Cleaner Newspaper mat on all 


dozen cans of Cannib 

iilable. For more informa 

product are available For more in ion 

formation Circle No. 486 on coupon, pg. 94 
Circle No. 484 on coupon, pg. 96 

Crescent Tool Co., Jamestown, N 


Y., ha iilable for dealers floor and 


C. M. Whitney Co., 


ann display stands to accommo 


ntaining different a RGENSEN 
lwo tand ° 
12” x 24 








Sr atk sters olin 


Economical 


Proven in Tandrotine 





Use 


High Flash 
Point 








THINNER 








Slow Drying— 
Long Leveling 
_ 


SOLD THRU 
Pleasant he os al LEADING 


WHOLESALERS 


Southeastern 

Seles Representative 
Perry & Ba 

Nathyw 
Southwestern 

Seles Representative 


Me mE Re A 
Lb 


TURPENTINE & ROSIN FACTORS, INC. | We ; 2011 Coder Spring 


Dalla 
$avanneaerwr GCHEONC 


ADJUSTABLE CLAMP CO. 


' The ad Fotks 
Gals., Qts., Pts., . 437 N. Athlend Av Ch 





c4q 22 
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stronger and 

in order to 

elp your equip- 
nt withstand 





For further information, 
write 130 Canal Street 


Gane Baas Batt Cp 





144 








panels of which the company has 11 
each with a different arrangement o 
tools. One stand will accommodat 


any four of these same pan 4 


imilar stand will accommodat: i 
24” x 24” panels. The compar ha 


nine of these and the dealer may 
elect any six. In addition to the 
stands, the panel display ma be 
used individually, in pair 

or as a window display. For more ir 


formation 
Circle No. 487 on coupon, pg. 96 


Cleveland Mills Co., Lawnd 
( offers a printed corrugated floor 
display rack for merchandising the 
complete line of Mike twin in 
cordage. Approximately 4° high, tl 
tand has five shelves witt 
making 10 display compartment 
White on the outside with blue bin 
the stand is printed in red and 
For more information 

Circle No. 488 on coupon, pg. 96 


a 


Consumer Spending 

Heads Up Again 
CONSUMER SPENDING tu 
ain in late urmime Du 


econd quarter retail ale ( 


mained virtually unchar 
cording to government Cy 
despite harply advan 
imer income Salt f 


ere up two percent f 

ind were nine percent above 
1954 

Sales of durable goods increased 
most, reflecting sizable 
building material and 
biles. Department store ile 
vanced in July with sales of ay 
pliances leading the increase 


mr 


Construction Activity 
Maintains Record Rate 


CONSTRUCTION activity continu 
at a record rate. Outlays for ne 
construction during July were a 
an annual rate of 42 billion dollar 
the same as in June. For the 
even months of 1955, constructior 
outlays were about 14 perce! 
above the corresponding period 


firnt 


year ago. 

Residential construction expen 
ditures are still rising a little, al 
though new housing starts have 
tapered off somewhat from level! 
earlier this year. Residential build 
ing outlays in July were two per 
cent above June and for this year 
to date are 29 percent above a yea! 


ago 











SELL EASIER 
and 
STAY SOLD 


better ! 


sell easier because you can tell your 
customers 
Lauson ss the world's Arst small-horse 
power gasoline cneine having been 
made continuously for the last a 
years! that 
Lauvson Aus as fine a name for quality 
as any small engine ever made! 
and that 
Lauson Service (if it's meeded) is quick 
and easy to get wherever you are! 
stay sold better because 
Lauson Engines do start quickly 
do deliver tull 
and are easy to ret 


are long-lasting 
honest power 
serviced anywhere in the U.S:! 
That's wh; you'll be Lucky to Get 
Lauson Engines on the power equip 
ment you sell in 1955! 


WORLD'S 
Aausom | FIRST sma 
4.CYCLE 
’ GASOLINE ENGINES 
; 
Mode by 


THE LAUSON CO., NEW HOLSTEIN, WIS 
DIVISION HART-CARTER COMPANY 
Menvlaocturers of small horsepower gasoline 
engines since 1896 
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dly WE PRESENT 


THE 
PFLUEGER 
&. Ca gS, talc 


$2995 


to give your customers the best salt water spinning 
or fresh water trolling they've ever had 
HERE'S WHY: 


* Sturdy two-piece frame—if 
cross plate should ever brea 
you replace it separately in pive 
expe nsively. gain 

* Smoothest trongest action * Precisior 
known —designed and built by made from solid aluminum for 
Pflueger, makers of Americas greatest strength. It will not 
most dependable reels for over spread when line pulls tightly 
90 years. Uses only brass and # Large line capaci 
stainless steel gears 10 Ib. monofil 


Ask your distributor 


Pflueger reels for all fishing from $5.50 to $35.00. Also Rods, Baits, Hooks, Sinkers and Lines 
THE ENTERPRISE MANUFACTURING CO., (Pronounced 
Dept. J, Akron 9, Ohio "Flew-ger'') 
A GREAT NAME IN TACKLE 
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#042 
WIGHTLATCH 


YALE HAS THE PRODUCTS AND 
THE POINT OF SALE DISPLAYS 
THAT SELL THEM FAST 


GM-3 Merchandiser 
GC-1 Counter with #2, 112.197 
Merchandiser deadlocks 


iv GM.2 Merchandiser 


with #36, 80, 042 
features 3 #042 


+ 
y Nightlatches 
’ Nightlatches 


FREE! SEND NOW! / @” 
Write for valuable booklet 
"The KEY To Seiecting Auxiliary Locks 
THE YALE & TOWNE MFG.CO 

Lock & Hardware Div., White Plains. N.Y 


[<Sms, 
_— ne, 


vate ec uv 6 Pat oF 


YALE & TOWN 






Yeoman 
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Bike Manufacturers Approve 
Tariff Increase 


AMERICAN BIKE man i 
restrained satisfaction” at President Eisenhower: 
decision to hike existing bike tariffs by 
according to the Bicycle Institute of 
The following 


Auer bac h 


ifacture! Nave express 


2U percent 
America 
executive 


secretal of the institute 


tatement was issued by Joh: 
i? 


| 


representing the American Bicycle Industry Tariff 
Committee 

We acknowledge the President's de n in the 
bike tariff case, which reaffirt the pe 
tio! which the American bicycle industry ha 
been forced b the injuriously low bike tariff 
tructure caused by two succe ive 50 percent tariff 
reductior and aggravated b the devaluation of 
foreign currencie 


However, we feel that he might have acceptec 


tne U S Tariff Comm}! On extremely mode 
recommendation for a straight 2242 percent dut 
rate on all imported wheel regardle f ize 


and weight 


In moving to help curb the rising flood of bike 


port the President assures only that our 78 
ear-old industry will not go out of busine 
altogether: 

Whether the new rates will indeed reverse 


to be een 
both a 


est this flood remain 


“We pledge ourselve 


individuals and a 


un industry to continue to use all our native 
genuity, mechanical skill and promotional drive 
make the new rates work. But only trial and ex 
perience will prove how effective the new ite 


inight be 
‘Although WW’ ¢ remain at a cor lerable I 


’ 


dvantage we nceerely hope that the new tariff 


tructure will 


prefer to be in our plants produci bicvele 


Wooster Rubber Co. Issues New 
Manual on Dealer Display Plans 


Four tested displa I 
Rubbermaid | ist ine ! f ed 
new manual planned f nat 
t I et The W | ( ( 
Rubbe iid manufac é W Q 

The dis} i ire dé ( t 
q j Cr ‘ c’ ‘ | t 

\ dd t 
‘ It meat the difference betwee f ‘ 
different custome 
! ‘ aid Guilford Johr I i 
ert ng manage! in | ni ‘ ! 
manual publicati n 

Impulse al he iid ! ‘ t! 

lerly, attractive displa 

Distribution of the manual 
naraw r tate itior ! | 
copies have just been issued to these ] I 
compa! The manuals will be distributed al 
retail and wholesals dealer clini f 
the U. S. in which Wooste Rubbe i frequent 
parti ipant and D compan neadaquart 
irdividual retailer reque 

The manual gives the dimensior f the va 
displa location of shelve and the fixture acce 
ories necessary for installatior 
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Ytw DRar-sEAL 


KEEPS INSECTS OUT: 


Excellent construction, 
quality material, nicely 
finished, fool proof op- 
eration, easy installa- 
tion . . . no wonder it 
sells fast! 














An entirely new door draft seal, made of anodized aluminum, in either natural or; 
brass finish; and the seal is Viny! Plastic, impervious to extreme temperatures, 
@ Exceptionally easy to install with screw driver. 
@ Fits standard 36” door, cut with hack saw for narrow doors. 
@ Four-way reversible. Easily installed on right or left hand door, on either side 
of door. 


@ Increases air conditioning efficiency —reduces costs. 


Shipments made in units of ten; each individually 
pocked in “eye appeal” carton. Ask your whole- 


toler ... or if none in your crea, write us direct. 


FREE demonstrating model, with 
four cartons (40 Draof-Seals) or 
$2.00 net. This demeonstrater is 
13° x 3%" on bese, and 8" high; 
with 5 color cord on top. A pow- 
erful silent salesmen on your 
counter! Put it to werk! 


VADCO PRODUCTS INC. 


13271 Mt. Elliott, Corner of Luce, Detroit 12, Mich, 
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For more information on these new products 
use the return post card on page 96 fupting the spert. Fiy, bait or « 


! f I th 
manutact er t ( the nand 
Gift-Boxed Rocket Tools eM in Gini tay diate tn vhile 
— 
lrue Temper Corp., 1623 Euclid i Fe storggly " _ 
Ave Cleveland 15, Ohio, announce - r Fick 
that its Rocket Hammer and Rocket : 4 
ist im to eligi 
selt Ame ure ind) iduall boxed for -, | , 
i nee ‘ i 
(Christma and other gift occasion , 
heat ncluded with the Belt A nsormation 
ei clude A } M Te! j < 
‘ es ' : Circle No. 85 on coupon, pg. 96 
‘ IOown! 
The box is forest green with silver 
foil band which tells the ale tor . ° 
It has a slip-on protective sleeve Wide Tape Knife 
\ nev tape Kriite if I | Vit? i 
{) t ce i r 
ip} ing tape tl it i ister 
t ithing i nnounce I evil 
I 30 Coit I r ! YJ 





Foremost among the Rivicra fea 
ture the manutacturer!r tate u 
ox isive Moto-Mowet! Dia i-Mati 
adjustment, b means of which cut 
ting height can be changed Db ! 


ing a short lever to an ot tour 





tion No tool are required 
Leaf mulcher attachment 
ivailable on a rota! mode i 
tra equipment All but ome 
mode have Briggs and tor 
gine with improved recoi tarter 
Ihe Rocket tool feature nas . y : 
and silent muffler The Delra 
tructible tubular tee] haft are ‘ 
equipped with a Clinton engine 
chrome-plated and have rubber 
fil ' , ; ' r List price on the new ink pDegin 
bre 1OCK-a orvbing “eri ! ” 
' ’ ; , : a . » at $69.95. For more information 
cision-Tlorgec wa i ocker to alt ‘A ‘ of tal ‘ tes th f 
Circle No. 84 on coupon, pg. 96 Mace un 
and can't loosen, according to the blade is hard-rolled and pe hed t 
manufacturer i mirror finish. The hardwood har 


A selection of wood-handled han ; ; is finished with a durable red ename 
mer also are available gift-boxed Fishing Rod Holder The knife weigt t} 3 
For more information . . ) } K-10 Tay K t for 
The new Fishin’buddy Rod H ler Thi rK ) iy < , 
Circle No. 83 on coupon, pg. 96 snncunced bb Rorts-Chorney Co $2.50. Shipping weight i 
3141 Highland St Allentown Pa ao For more infor i I 
fastens to the belt, shirt or jacket Circle No. 86 on coupon, pg. 96 


Staggered-Wheel Mower 


The Riviera—an 18-inch, staggered 


New D. & M. Catalog 


wheel, self-propelled, rotary power! 

mower keynotes the 12 completel) Draper-Maynard 19 Fa ind 

redesigned and expanded 1956 line of Winter catalog ! 

Moto-Mower models, according to the tributed to dealer vholesalet 

Moto-Mower Co., Richmond, Ind throughout the United State A ra 
The Riviera an all-new non it to al int ‘ ! th 

scalping model, and three other Mot« Cincinnat (or ( il 

Mower rotaries now are tvled t The 1 | italog i 

mow over terraces and around flowe1 the complete ! ‘pb. & M i 

beds without cutting into the turf basketba ind pment, a 

Moto-Mower engineers have moved ‘ i port t i i 

the right front wheel back to a mid around seller Dealer ! ler 

price list is available wit! the catalog 


section position, keeping the mower 
blade always at the correct mowing For more information 
Circle No. 87 on coupon, pg. 96 


height 
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post) Seven SAopamate. Christmas Specials 


POWER TOOLS 
PRICED FOR 
PROMOTION! 


The VALUE in the product 
POWER SHOP brings people in the door 


The Shopmate line of power tools 
i ? offers you seven Christmas Specials 
Here's ample variety to offer those 
- - _ 


who insist on buying promotional 
merchandise. And at costs that permit 
attractive retau pricing! This source of 
plus business will produce profits 
omewhere. Why not for you? Return 
the coupon for full-color illustrations 


of all Shopmate Christmas Specials 
No. 1950-60 Drill-Saw Pegboard Kit. C: No. 6100.1 


i” drill, saw attachrme 


and complete information. Mail the 


ries for grinding inding, a olishing coupon today! 
tal of 37 pieces. Pegboard ter t ‘ 


le ha j 


keeps all toc 


Ne 740-6 Shop-Toter Drill and Sew Kit. Fea No. SDA-5 Automatic Screwdriver Attachment, 
No. 620 Sew. F sees “et ires new geared chuck drill with all-new } el , pre 
Matic ame < lutch 7 pe Zamp. AC-DC motor and ZP-1 Drill Saw ve 
and motor ertoad attain x4a Attachment. All-ateel ualihedl enan contolan 
15°. Biggest A a : 6 pieces for drilling, sawing, sanding, and 


ing TT 
No 740 5 Sheop-Toter Drill Kit. Same contents 
Jo. 740-6 shown here, less ZI’-1 Saw gull d AY | 


7 
PORTABLE ELECTRIC TOOLS, INC | 
320 W. 83rd St., Dept. SH, Chicago 20 | 
te nada: t @ tle 
425 8 ' ! 
x... 
items and ’ mate ifa , l 
Name I 
No. ZP-1 Zip-Saw Attachment. Christmas ' 
gift packed in beautiful Styr Foam. Con Addre | 
verts any 4” electric drill into a portable 
saw Rips, cross-cuts. and rim Special City & Zone _ as ! 
4 


value! Menvufectured by Portable Electric Teels, tac enaepanapabanapaDpaDenaes 
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Canned Fuel Lantern top is of green porcelain enamel brings in stations up to 100 miles o1 
matching the color of the fuel can more, clear-tone speaker and sele 
The Coleman Co., Wichita, Kan., and the wrought iron base. The fuel tive tuner are set into the regular 
has introduced an “Air-O- Lite” supply is renewed by removing the ize tank, which also contair 
canned fuel lantern as a companion empty can and snapping a new one ume contro! and On-Off lock switch 
to its gasoline lantern in. A no-slip catch in the base is to A loop-stick antenna fit yut of the 
The Air-O-Lite lights with a match hold the can firmly in place way, against the frame 4, and B 
It uses a new Coleman “8500” fuel According to the manufacturer batterie nest in the batter box 
which is designed to burn without the Air-O-Lite is rainproof and wind mounted on the luggage carri¢ 
smoke or soot. Each can of fuel i proof; has a broad base to give 
said to give four hours of bright stability; and a pyrex gla globe 
white light under average tempera which is not affected by the heat. The 
ture condition The fuel does not lantern is carried by its heavy wire 
deteriorate during storage, and an ef bail and weighs 2'% pounds with a 
ficient double-grip seal on the can full can of fuel. It is 13% inches higt 
prevents leakage, the manufacture and 5% inches in diameter The 
state lantern uses the regular Coleman 21 
tvling and engineering are similar A mantle. A stainlk tee! light re 
to the gasoline lantern, The ventilator flector is offered as an accessor 
Suggested retail pric j $8.95 


“8500” fuel is priced at 56 cents per 
can. The fuel is packaged 
a carton, six cartons to a case. For 
more information 


Circle No. 88 on coupon, pg. 96 


ix cans to 











Feature of the 26 bn me 
Bicycle with Radio Hutt) Radiobike includ geal a 
ilSO ivallabDle vithout earsnift 
The Huffy-Radiobike, announced white dewall 1.75” ti headlight 
by The Huffman Manufacturing Co chrome rim Fits-Sooner frame, in 
Dayton 1, Ohio, is patterned after flamboyant red with white and blact 
| the deluxe Huffy-Customliner, with trin flamboyant emer i ¢ ! 
' a shock-resistant, rain-resistant and flamboyant blue th white ! 
tamper-proof radio built into the trim. At present, o1 the 26 
tank model i ivallable 
According to the manufacturer For more informatior 
the specially designed radio that Circle No. 89 on coupon, pg. 96 
“DIXIE” 
“DIXIE MODEL R2-18" . “DIXIE” 
MODEL R1-18" MODEL D-3 
21" AND 24" 18" AND 20” ™) — 
e EASY HANDLING © UNBREAKABLE F 
© CLOSE TRIMMING © AUTOMATIC CLUTCH 
© PAT. DESION © FINGERTIP CONTROL 
' 
| 
| 





SAME AS RI EXCEPT 
FOUR WHEEL 








MOWS AND TRIMS IN ONE we D ee 8 
OPERATION | X j e 








ALSO AVAILABLE: ELECTRIC MOWERS, HAND MOWERS AND SELF-PROPELLED ROTARY MOWERS 





| 
| RS OF 
SOUTHLAND MOWER COMPANY, Inc. ee DIXIE 


Selma, Alabama LAWN MOWERS 
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Labeled Polished Twine 


Cieveland WwW 


tion 


Circle No. 90 on coupon, pg. 96 Circle No. 91 on coupon, pg. 96 





put A PROFIT INTO ANY INSTALLATION, 
REPAIR OR MAINTENANCE JOB REQUIRING 


. THE USE OF A LADDER 
Miele 


Adjustable 

TO ANY LADDER 
tluminum 

FOR LIGHT WEIGHT 


LADDER 
OFFSET 4 


0 


feel 
FOR STRENGTH 


¥ 


Th Ty Baseet 
we DS TOOLS 
Potent Pending HOOKS HOLK 
7 


Rust-rwsistant 
Coustraction 


OTHER ESSENTIALS 
— 


ANY WINDOW NOW 
INSTALLED IN ‘2 THE TIME 


Originally designed by on expert in storm window installation 
this ladder offset is now offered to the trade ot a fraction of its 
With it, it 


real valve s now possible to make each priceless hour 


produce more profit becouse MORE JOBS can be done with less 


effort and in shorter time. For any project requiring ladder work 


whether ifs imstalline +) combination windows repairing a rool 
erecting ao TY antenna of just plain washing windows, The 
Miele Ladder Offset is equivalent to a second man 


ONE JOB MORE THAN PAYS FOR ITS LOW COST—SEND FOR CATALOG 
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Double Your 
MOUSE TRAP 


; Sales = 


Tee Sele, berg Wey 19 can Mo 








WITH THE NEW 


* 


icTOR Mou Traps have 
Wie been “best sell 
and now they’re twice 
sell! ‘The 
2-Pack is an 


self-service package 


ers” 
as easy to 
Victor 


tive 


new 


attrac 


which will increase your unit 
sales and cut down on pil 


ferage of loose traps 


@ Stacks Neatly —Hangs Easily 
@ Eye-Catching Red, White 
and Black Package 


Complete onstr thoms for mplified baw 


Hing printed right on the 
bock of the packag 


@ Pre-Priced at 2 Traps for 15¢ 


Order from your wholesaler now. 


ANIMAL TRAP COMPANY 
OF AMERICA 


LITITZ, PA. « PASCAGOULA, MISS 
NIAGARA FALLS, CANADA 
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‘ NTROLLED Table and Chair Set Bgl ) Big f Big Profit! 
C} rs wy , sae nan : - 'B wer Introducing the New Fast-Selling 
DISTRIBUTION | 


4 | Reasons 


) 
Hf | why 
a 


N 





; Fine Pocket Knives for 
|Dealerships Every Purse and Purpose 
/ are Here's a sensational new line of pocket 
, he 19” x 30” x 2144” high table k 
ae Profitable lace Ppl chal nives by one of the oldest and largest 


American cutlery manufacturers-knives 


















s : y ht bacl of quality workmanship with high-carbon 
— as . ; : + cl. : on Re gl Bast n steel blades, unbreakable handles, solid 
oa ry bee — “ Raa a peste re bolsters and hand- sharpened blades 

A\l \tems are available For more infor ition A full assortment of handsom ocket 

1. Full Discount on Circle No. 92 on coupon, pg. 96 : proce tr ae 


knives for every purpose— each priced 
at an attractive value-packed $1.00 
to bring bigger volume and profits 


Oval Dairy Pail to you ! 


2. Full profit on Every Sale 


's 
3, Protection from Price Cytte 





he Factory to Geuder, Paeschke & Frey Co., Mi 
MALL ie (tne saat manu ike Wi ha innounced the ad 
Dealer ge O gives you dition of an oval dairy pail t ime 
facture. 4 ‘Distribution’ of Cream City Dairyware 
«Controlles jeal with whole Sturdily-built of special bright tin 
You do not a et the Full plate, the new oval dair pia 10 
saler®s yoe © ‘tems... you inches high, has a 13% quart capacity 
Discount oe orolit on every and is designed to meet highest sani 
make Full at you sell tar tandard Among its construc 
MALL agp protectioP tion feature the manufacture! tate 
And you 6 ters ire smoothly-soldered inside sean CAMCO DISPLAY CASE No. 56-12 
from ee tight, high, double-seamed otton is yours with ‘2 dozen each of the 
trong, wide, riveted ear and hea 12 top-selling style numbers 
tinned wire bail The smart gloss-front wood 
rhe ova hape ha » mumber of cabinet opens at top, con be locked 
practical advantages over the conven has eerage space at rear d- 
Here are More Reasons Why ene’ ceund all. cosesding to th mensions: 13'4 «x Il «x 12 . Plus 
Your Profits Will Grow with A 


free CAMCO Display Banners and 


manufacturer Iti Streamers! 


MALL Dealership t 


easier to hold be 


A leg i cnee i a ei ‘ to . ° 
tween legs and kn me ones Retail Value of Knives $72.00 
‘ | i 1 
@® MALL TOOLS are tailored to the job carry ince it can be held closer to the 6 dore 
MALL Dealers can supply every customer body. Its natural 


narrow pouring lip 
with the exact tool he needs 


YOU PAY ONLY 43.20 
facilitate pouring. In addition, the 


Display Case Free —_—_———_ 
@ MALL ie the quality line that gives quality 1 sh rmit ; ; 
Ovi lap it toring on drying 
performance and quality performance , ae ; = , ’ . Your 40% Profit $28.80 
means repeat business from satisfied rack without danger os PORES 


customers around. For more information 


SHOW and GROW with CAMCO 
ae ae ae eee oS Open Stock Pocket Knives! 
outstanding 


MALL maintains service 
warehouses from coast to 


@ MALL TOOLS are nationally advertised 
the name MALL is recognized everywhere 
@ MALL, Dealers are backed by 
factory service 
coast 
Phone or write our Chicago office or the MALL 
service warehouse nearest you. Learn how you 
can make profits with a MALL Dealership 
os 
T MALL TOOL co PORTABLE POWER TOOLS 
r *Gasoline + Electric + Alr 
7714 $. Chicago Ave., Chicago 19, Illinois 





Gentlemen: How can | bec 


ized MALL, Dealer’ 


ome an author 






For full details } 
on this 

fast - selling, 
full - profit line, 
write today — 
Dept. SH-1A 


! 

! 

1 

I 

Name ] 
Company ] 
CAMILLUS,N.Y 


Ost OF fet GL Ott! eee Laer 
emul ec URte) OF EmrwT) @ amen e 





saaaamannnawed 











! 

I 

! 

! 

I Address 
I 

L 
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— - — eee 


4; Remi mington Dealer Letter 
GU POND 


THE OLDEST GUNMAKER: ) » IN AMERI( A PRESENT THE NEWEST 


HUNTERS DEMAND...REMINGTON DEVELOPS 


EW mover 722-244 
REMINGTON RIFLE AND CARTRIDGE 


for 


BRIDGEPORT, 





extra-long-range shooting 





Meeting i lor 
other lor yra 


Now...a 308 Win. cartridge with Mod 


outstandu 


exclusive Remington features, and a Phe new 
. . . nea i ty 
Model 722 rifle in 308 Caliber “weet 
tronye 
ger an 
retail 
Remington ha ist an he 
nounced the addition of 
the 308 Win. caliber to its line of big game gree 
center-fire rifle cartridges with** Kleanbore BF ao oullet 
priming and other exclusive feature ap <a _— 
It is available with 150 and 180 grain 


famou 


prop 
att moiiti 
pointed soft-point bullets in the | 


Remington “ Core-Lokt” design that gives 
maximum stopping power. And it comes 


I ‘ ipab 
game-get 
preading 
with a 110 grain pointed soft-point bullet Sak ae 
for smaller gare any 

The addition of the Remington Model 


722 in 308 caliber now makes a total 


tremely 
ratype ice 
weight and y 
of eight popular calibers in which you ei. +n ‘ 

il many tileoree 
can offer this famous high-strength bolt 

efficrency 

action: 300 H & H Magnum, 30-06, 270 
Win. in Model 721 — and 300 Sav., 308 
Win., 257 Roberts, 244 Rem. and 222 
Rem. in Model 722 
Kleanhore Core t re Reg US. Pat Off 
by Remington Arms Company, Inc., Bridgeport 2, ¢ 





(ash in now on the big 
market for this great new long 
range team Remington Model 
722 rifle and new 244 Rem 


ington cartridge! 








*Price subject 
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A Quality Line... 
A Complete Line... 


FOLLANSBEE 


Furnace and Stove pipe 


Su 


Stove pipe Reducers 


OF 


Stove pipe elbow and tee 





You'll be able to fill all of your 
customers’ stove pipe needs with 
this complete, quality line of 
Follansbee Quick-Lock* and 
Security-Lock* Stove Pipe 
Here's an opportunity for real 
profit with a Stove Pipe Line that 
needs no introduction. Available 
in distinctive blue, galvanized 
and chromium. You can also offer 
items like 
elbows, angles, tees, collars and 
all types of reducers 
these finishes 
*Quick-Lock—Locks in a jiffy, 
without tools. Available in 
Blue, Galvanized and 
Chromium 


the accessories 


in each of 


*Security-Lock—Requires tools 
for closing. Available in Blue 
and Galvanized 

Shipped in 
sturdy, corrugated cartons 


See your jobber or write 


Sheet Metal Specialty Oivision 


FOLLANSBEE 


Steel Corporation 
Box S67 
Foliansbee, West Virginia 
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New Oil Can Spout 


, new plastic pout for cans of 
MITEE Thread Cutting Oil has been 
announced by the John Sunshine 
Chemical Co., Inc., 600 W. Lake St 
Chicago 6, Ill. The reversible spout i 
no tandard equipment on all half 
pint, pint and quart size cans at no 
increase in price 
, red identifi those carton 
containing can with the pout 

An wholesaler or dealer who ha 
a supply of the above ize cans with 

TT old type cap will be furnished 


pout without cost by writing to the 


’ 
company. For more information 


Circle No. 94 on coupon, pg. 96 


Androck Kitchen Tools 


The Washburn Co Worcester 
Ma announce two complete line 
of kitchen tools with pink handle 

2000 Line Stainle Steel has pink 
tip handle with charcoa na gray 
band 


TRE PASHOORE «ow 





No. 1000 Line Chrome Plate tool 


has the pink enameled handle with a 
charcoal brown band 

Both lines are available on a nev 
counter display panel. This is a peg 
board type of fixture containing the 
popular numbers For more informa 
tion 


Circle No. 95 on coupon, pg. 96 


SELL THE BRAND 
FISHERMEN WANT 





NORWICH 


THE FISHING LINE OF CHAMPIONS 


You'll write plenty oft blach 
figures when you display and se 
\ NORWICH LINES the re 
of Champior Used and 
mended | sport | re ! 

1 world « NORWICH LINI 
has breve , d ‘ 
standard of quality nd 
notch pertor nae 

. 1 We're ryt pr id 
‘4 oes ! a ! 
iy, 
ty { NOR -SURF 
(Ly . 
\ | . 
\? NOR-FLEX 
)\ Fi STATESMAN 
Vl” 3 « 
Norwich lines are made and g teed by the 
NORWICH LINE COMPANY. IN NORWICH NY 


NORWICH LINES cost no more 
- ask your jobber salesmen or write 


Jorvan B. Parsons & SON 


1330 TYLER STREET * HOLLYWOOD, FLORIDA 
SOUTHEASTERN REPRESENTATIVES 











STICK WITH THE 
LINOLEUM PASTE THAT MEANS 


EXTRA PROFITS 






TIGER-GRIP 
LINOLEUM PASTE 


More spread per 
gallon (20 yards or 
more) .. . smooth- 
er body... easy to 
spread -..no dis- 
agreeable odor .. . no presetting neces 
Sary ...never gummy or tacky 


LINOLEUM TROWEL 


Spring steel, correctly 
serrated for proper 
spreading. Aluminum 
shank, turn-proof han 
die. Durable, light- 
weight. 





CONSUMERS 
WATERPROOF CEMENT 


Ideal companion for 
Tiger-Grip. Where damp- 
ness exists —sink tops, 
baths, lavoratories, for 
closing seams, etc 


warenpno? 
Ue tue 
Camant 

as 


Order from your wholesaler 


CONSUMERS GLUE CO. 


$f 1OUuUIS 6. MO 


HADLEY $T 
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Designed 
especially for 
monofilament 


Just as efficient 
with all other lines 


=" - For fresh and 
\ Peostons salt water fishing 


! Cape y* Pr 
Patented, flexible Monel The light tackle angler’s ° e 

, : delight FEATURES 
Metal I oppet cant leak Setnels Shtian 6 


can't stick. Sensitive in opera Stor Drag * High Gear 


plastic 370 yds $13.50 
metal 400 yds 14.50 
plastic 370 yds 12.00 


tion. For cold or hot water or steam Ratio * Heavily chro metal 400 yds 12.95 
plastic 600 yds 14.95 


200 Ibs. pressure. One-piece brass shell. Seven sizes mium piloted parts Th metal 100 yds 15.95 





W rite today for Bulletin 204. SGeneiditin Ginid on 00 th. tae Mie 





Order from STRATAFLO PRODUCTS, INC. Send for complete details 


your Jobber FORT WAYNE 1, INDIANA FISHING REELS 


PHILA. 32, PA. 











SELL 
JOB PLANNED 


 Uetal “Ausxine eavar en aa I 
GUNS me 


HEXAGONAL | 7" a 


r- you can offer the RIGHT 
NETTING gun for EVERY job! 


Standard tor the wire tabricat Sell che coulking gun line thee 
® COMPLETE. You can offer 
your trade sixteen different 
perfectly straight selvage models of VITAI caulking 
guns with thirty different noz 





ing industry evenly woven 


heavily galvanized zles to select from The guns 


illustrated here are just « Cros 
Ihe widespread popular ity section of the VITAL line 

of Wright Hexagonal Netting VITAL holds the original pat 

ents on most caulking equip 

is apparent when you see the ment. We are the oldest and 





largest manufacturers of com 
) lore oster label 

famous colored roc plete caulking equipment in 
in each bale on display in the world for home or pro 
fessional use 

countless hardware stores 


t caulk manufacturer 
« thew compound 1 

everywhere vade cartridges) Make sure ¢ 

your <aulk w loeded im 
proven VITAL cartridges ¢ 
expel § casily and wont 
under pressure 
A word trom you will bring o 





catalog by return mail 








MANUFACTURING CO. 
7508 QUINCY AVE. * CLEVELAND 4, OHIO 
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te 


*eGrereeee & 


Ta: id 


HORSE COLLAR PADS 





For every work horse and mule 
“The pad with the rust-proof 
red hooks” 


Ta patdo 


TRACTOR SEAT CUSHIONS 











lor every tractor and farm 


imple ment seat 
See your jobber or write us. 


elie ae ee ee Os ae 
Greenfield, Ohie 





MAKERS OF FAMOUS TA-PAT-CO 
HORSE COLLAR PADS SINCE 188! 








The Most Clever 
and 
Fastest Selling 
LAWN RAKE 
on the market 


“THE KLEEN-UP" 





MA ll AA 


No. 48 


KLEEN-UP" RAKE 


Buy Them from Your Jobber. 
If he does not have them, 
write to us. 


RUGG MFG. COMPANY 
Greenfield, Mass. 


Rake makers for 110 years 





eee ee ime Me 


“Spin-King” Reel 


B on Reel Ce Bronson, M 
‘ 


Circle No. 96 on coupon, pg. 96 
Dual-Purpose Chalk Line 


} ' ( 


hen the line 1 in } 
ired chalking distance rhe 
5) iding the catch te ird the 
inde! It i automat 
on rewind 
Made of ightweight 
iInun the case | leak-proof! ind 
haped like a plumb bob. It 1 
igned with a refill cay vhich 
el ‘ " the pointed tip of the pluml 
Im the hook-ring attachment the 


used to hang the ree to nal 
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REPRESENTATIVES AVAILABLI 














A Progressive Magazine 
for 
Progressive 


Hardware Men 


If you are not now a subscriber, 
or if your subscription is due for 
renewal, send in your order today 


—I! year $1.00, 3 years $2.00. 


SOUTHERN HARDWARE 


806 Peachtree St., N. E. 
Atlanta 5, Ga. 














1955 


. For more , 
ol ation 
Circle No. 97 on coupon, pg. 96 


New Work Gloves 





MARSHALLTOWN 
TROWELS 


MARSHALLTOWN TROWEL COMPANY «+ MARSHALLTOWN, IOWA 








UP Sales and Profits Ge 
in Tinware with 
LL A Ld 


Sturdy - All Steel "C” Clamps MOULI LINE 


No. 654 NEW! KING SIZE 


SALAD MAKER 
SLICES * CHOPS * SHREDS + GRATES 


“Larson | 
L mv) sy © 





t's the Sturdiest— 
Heaviest C’ Clamp Line h 


individually pocked in 
multi-coler display carten 


CHAS. O. LARSON CO. \) Oe Ome Oe 
STERLING « ILLINOIS MANUFACTURING CORPORATION 


7’ BROADWAY j FY i 





























) Mf 
| THE WOOD SHOVEL & TOOL CO., PIQUA, OHIO! 
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GEM DANDY ELECTRIC CHURN 


A profitable, fast moving item to retail at $23.95 


ecial—Get Da 1) 


ALABAMA MFG. CO. Dept. 250, Birmingham 3, Alabame 





A terrific seller for many months. . 
NOW a gift SENSATION! 


Wadx-0- -magic 


FLOOR WAXER 


by 
MASTER 





vr, 


P ccrosned ys 
Good Housshooping 






RETAILS 


$ 5 
complete 


Perfect 
answer to 
the moderate price 
gift problem .. . for 
mother — wife — new homemaker 


















replacement : ; 
Advertised in leading Consumer 


magazines month after month 


Contact your distributor NOW 
about the IRHA Christ- sini 
mas Promotion and / . 
special Wax-O-Matic 
no-cost Christmas Gift 
Wrapping. 

Don't miss BOOTH 418 


NATIONAL HARDWARE SHOW 
October 17-21— Navy Pier, Chicago 


Enea MANUFACTURING COMPANY 


9200 Inman Avenve * Cleveland 5, Ohio 





applicator 


$150 














GIANT 
SIZE 


+695 
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ACME DYNAMIC "PAC KAGING 


Sensational! New! 
LIGHTNING LURE rz 


‘BUBBLE’ PACKAGE sco 


ADDS SALES APPEAL 
AND BUY APPEAL 







acm 







faster te 
hendle ne 
mere heeted 





Fierd Spoon 
big ones crozry 
n 1/8, 1/4, 3/8 end 5/8 oz im 24K gold piloted 
and white hydra-lume 


340 Assortment 






athe re loosen nites nickel, copper, peorl, red 
he 


ACME TACKLE co. 


350 Dexter Street, Providence 









tel 
ibis’ d Cotes 






“Sue Tes che 


1955 
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'] 
STEEL LINTELS and [jer STEEL FIREPLACE DOME DAMPERS 
AT COMPETITIVE PRICES BY CAMPCO 


Lintels for BOTH brick and block construction designed 
to meet Federal, State, and Local building code require 
ments. Brick lintels in lengths of 24-84 inches in 6" ir 
crements. Blocks: 30-66 in. Can be nested in stacks in any 
Thou 


convenient place, even in your yard or on the job 


sands of both brick and block lintels in use. 


Patent Pending 


Prompt delivery and service aids tight con- 
struction schedules. Write for name of your 
nearest wholesaler and complete specifica- 
tions. 


* 


ADJUSTABLE STEEL DAMPER‘ are revolutionary in the 


building trade! Three bodies adjust quickly and easily to 


f standard sizes Re 1UCces handling invent« ry nvest 


ment, and storage probier tee!l eliminates 
f und if other material: su h 4s cast iror 


ly breakage in shipping handling ar j if 


CAROLINA METAL PRODUCTS, INC. 


2222 South Boulevard Charlotte, N.C 





GIVE YOUR CUSTOMERS WHAT THEY ASK 
FOR — IT’S BAD BUSINESS TO SUBSTITUTE 


custome! ind money to 


| 
tomers know they can xe 


brands they know and want. Why 


tent or expect them to bx 


with iInvthing ‘ 


7| 
ames 
> a awe 


; 
NCORPORATE 


The prestige and rep 


utation of these mak 


ers brands guarantee 





high standards of | 


quality. 


37 WEST 57 STREET 
NEW YORK 19, N.Y 


OCTOBER 
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contractor 
or “do it 
yourself”. 


Combination Caulking Cartridges: 
mye 
ow 


Plastic Noazle 


Fits Every Type of Caulking Gun 


Cartridge Will Not Break or Dent 


= 


Filled With Nation's Quality Caulk 


yes, Bulk 
s & G als 
able Ask your jobber 


CALBAR PAINT & VARNISH CO. 


Meonviocturers of Technical Products 


2612-26 N. Martha St Philadelphia 25, Pa 








Model Train and Airplane 


E'S WHY : 
a or f th } rn Pa fey ‘ ’ 
ot hown) to be asset ed | Circle No. 100 on coupon, pg. 96 
purchaser i offered b Wen-Ma 
Cor} 2240 Centinela La ! 


COMET 






New Fastener Catalog 


























WILL PRODUCE aeons 3 
OL ‘ ther’ ( 
ABUNDANT gr ned Range 
fastener ir shir 
CHRISTMAS eB ping sre 
an ted, ar ts, a , 
PROFI © z _ r 
i nu ul tair 
etees geass 
sicon snente 
one prammcess STEEL 
r} part ire f fil-l ist 
int Z-tone ¢ I There nothir 
tk ind or tril the i! f ' 
. MACHINE SCREWS 
tate ind everythir t ! ! 
Retail Cement is included. The completed STOVE BOLTS 
ee mode! stands 3% inches high on trac! TAPPING SCREWS 
° wail aie 
battery) da IS 2 inches idle i i cores uso oP 
ures 744 inches long overa 
, . \ 1 t te wOOoK It fescribe the 
Backed by National Advertising in- nN iustrated Dookiet 
cluding full color LIFE promotion. historical background of the locor 
of Superb quality — handsome finish — ' ‘mong the auther iets 
sure fire eye catcher — but priced low ire turned brass fittings, road bed 
so all will buy one or more. and track, bell, whistle, and lantern 
Appeals to all ages — as a toy — asa rhe kit retails for $2.95 The me catale No. M 
gift —as a home accessory No assembly is necessary for the nounced as the 
No worry about “carry over” stock — \eromite, a 2-tone plastic airplane compan 10-year hist i 
the COMET has year ‘round sales vith a one-cylinder engine, recent informatior 
appeal imnounced by Wen-Mac. It is read Circle No. 101 on coupon, pg. 96 
of New Shipping Carton (below) con- for action when taken from the box 
verts into display unit. COMET has an air-ground control unit, and an . 
comes in individual picture box. iuthentic US Air Force insignia and Gift Boxed Hammers 
Flashing Display (below). Also Mats, combat-ready guns. Wing span is 1 a 
Electros, Stuffers and many other feet. weight five ounce ind ret Estwing Manufa . 
. » sale » on . ford, I nnounce th ! } 
live wire sales helps. price is $9.95. For more information ' ; 
( ist gitt pa if r trie 
WRITE FOR INFORMATION AND SAMPLES Circle No. 99 on coupon, . 96 7 : 
pon, pg see “ESonine ' hI 
i i tar i 


ONCE DISPLAYED Seeumenan. Ghee Giealates Claw 3 
hae ha Semi-Automatic Pistol 





A pyramid of 6 or more A 





boxes and Comets mokes oady emi-automati 

attractive display known as the Huntsman, is offered | 
Colt Patent Fire Arn Manufactur 
ing Co Hartford, ¢ nn. The pistol 
b ae « iber 10-shot gur priced te 
reta it $42.50 ! k ! 
I e Ta 






SELF-DISPLAY 
SHIPPING CARTON 








NEW FLASH-ON-AND- 
OFF DISPLAY— 
PULLS THEM IN 





















ire ivallat if i 
ELECTRIC COMET Promotion hay mn — ooo nthe — " - tia siden eae 
sold thru leading jobbers hort action. The parts are all ma an on i teed . oneet 
chined from special, drop-forged gun finish that is guaranteed against ad 
tee! the manufacture! tat rhe fect in all norma Ise For ore 
Huntsman is availabl ith either a formation 
4 or a 6” barrel, both ith fixed Circle No. 102 on coupon, pg. 96 
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AMES 


offers 5% bonus on 
—F- Ti hY Me) C-1-) Be feololo i melas) -ya-] 























framework for a 


lovely profit picture! 


1 Get extra 5% discount and a flying start on spring stocking by 
* ordering Ames steel goods by October 31st, 1955 


2 Take early advantage of the powerful new national adver 
tising drive behind every item in the line 


3 Be ready for early-bird customers coming to you for garden, 
e 
lawn, farm and floral tools . they'll be asking for Ames. 


So buy early, boost your profit and get set for the greatest 
spring buying spree in history. Remember that when it comes 
to quality they'll come for Ames. 


Contact your Ames distributor today! 


0.AMES CO. 


PARKERSBURG, WEST VIRGINIA 
Division of McDonough Co. 
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aroling 


TOP QUALITY 


Cork Fishing Floats 


OR 


All Fresh Water Fishing 





Precision made from select cork 
x 


Ask your Sporting Goods Jobber for this fast 
selling line of floats 





More profit on 


gate HOUSEWARES 


with these 
») high-quality 
fast-selling 


BRUSHES 








Put this good-looking dis- 
play of quality household 
brushes in a good traffic 
spot and watch your brush 
Profits, too 
3314%, but 
374% —for you. 


sales climb. 

— not just 

a full 
colorful merchandise 
oappedi:ingly displayed 


Brushes 


famous name... famous brand 


KELLOGG BRUSH MFG. CO. 
Westfield, Mass. 
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is NEW! ... 


THREADLESS 
CLAMP FIXTURE 


a profit maker! 





designed that the « | of the pipe de not 


ombined with 8&8C quality and w price, you 


stable selling package 





A Must for Every Shop! 
* Hardened steel set screw bh 4 
head firmly easily loosened 
tightened 
* Sliding jaw is easily moved to any 
potition aiways under tension 
“A metal finished in blue 
enamel with admiur plated malir 
screw 
N¢ fits pic desig 
he strat a 
NO 4 tits & pipe desiq (8 
he ustrat A t 
NO fits %&"' pipe desigy 
ke strat # t t has ~ 


vise type handle 
No. !6 fits % pipe desigrv 
jke illustration 8 


See Your Jobber or Write 


— 


Pat. Pend 


THE BRINK « COTTON wmrc co 


43 Poland Street 


+ Bridgeport 5, Conn. 








NEW FOR ‘56! 
BAYOU BOOGIE 





Series 650 
Wt. 1/3 oz. 
actual 
eine Ideal for Spinning, 


Casting, Trolling 


and tr 9 


1917 rcs fae Ave. 


man: Frank W 





Lb Fe (0. 


St. Louis, Mo 























W. R. C. Smith Publishing Co. New 
Department SH-10 

806 Peachtree St., N.E. Renewa 
Atlanta 5, Georgia 

ption to SOUTHERN HARDWARE 


Please enter my subdscr 


years 


Name 
P. O. Box 
Street and WN 
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S 


Equipment 





WHEAT TREATED 
TEMPERED 








DimrsteR 


jelmanien) 





aes 
a 4 












Y DempPstt <mpsTER * “ 


| Caer 






Shallow Wel! 

















= = 
TeSRTCTEM DEMPSTER a 





Shallow-well 


onvertojelmasler 
WATER. SYSTEMS 


Dempster's new Convert-o-jetmaster retains all che 


Dempster 


Dempster Convert-o-jetmaster lets you offer the 
advantages of convertible water systems to fit most 
No more trouble in areas where 


advantages of the Convert-o-jet line 


water conditions! Quick conversion from shallow well to deep well 
x 


water conditions have made other seals fail or operation without extra cost except for the pipe; 


where falling water tables have made a single pur 
pose water system ineffective. In the Convert-o 
jetmaster you get both durability and adaptability 
The filters in the patented cartridge stuffing box 
in the Convert-o-jetmaster stand guard against sand 
and grit — filtering it out before it can reach the 
packing. This stuffing box means a better seal, low 
power loss and more pumping power 
bronze sleeve eliminates all wear on the motor shaft 


A removable 


low investment (only slightly higher than Convert- 
o-jet models); choice of thrifty “4 or powerful 2 
HP ball bearing motor; top quality material and 
construction throughout, 

Dempster Convert-o-jetmaster will deliver to 835 
gals. of water from a shallow well go down to 
90 ft. in deep well operation 

lrouble-Free 


For Trouble-Free sales feature the 


Dempster Convert-o-jetmaster! 


Write or call today for new 4-page Convert-o-jetmaster folder! 












DEMPSTER MILL MFG 
BEATRICE, NEBRASKA 


Branches and Worehouses: Omoha, Nebraska; Kansas City, Missouri; Des M es ~ 
Sioux Falls, South Dakota; Denver, Colorado; Oklahoma City Dk lohorn Amar 
Texos; Sen Antonio, Texas 


WATER SUPPLY EQUIPMENT | 
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Annual outings staged by this com- 
pany attract as many as 1,000 per- 
sons and do more to promote sales 
than any other promotional efforts 


Demonstrations 


FIELD DEMONSTRATION 


of 


Farmall, Planet, Jr., Rototiller, Choremaster 


Garden and Farm Tractors and Equipment 


MAY 7th, 10:00 A.M. 


White Oak, Silver Spring, Md. 
U. 5. 29, Colesville Rd. and Route 196 


MALONEY’S, INC. 


68126 Georgia Ave Silver Spring Md 


RAIN DATED — MAY [4th 


are their big sales punch 


1U0U t 


Demonstration goes on all day 
so that farmers can attend and 
still take care of other business 
Interested crowd, above, watches 
the performance of a back hoe 
and disc horrow, right 








JOWN OLERE 






Service Manager A. W. Stewart, 
left, discusses with company 
mechanic a combine to be taken 
out for a field demonstration 
All-out effort in both selling and 
service work contributes towards 
yearly bonus all employees 
receive 


Mechanics Do a 


Sales Job Too! 


By S. W. Ellis 






| ct i ‘ 
wn rRAINED in sal pro hai The all know that wher friendly 1 ul t 
cedure mechani can be onus time comes at the end of the meet 

doubly effective for the average ear, the vill share in it accord “We train all pe nnel here 
farm equipment busine This } ! to productior product ear! the ¢ tor name 
being proved by the Forrest Cit this company meant iles as well mediately and to call him ft 
Implement Co located in the as service everal time i ! he é 
Arkansas city of the ame narn When mechani received tne tion. That ikes the € et 
In this company mechanics can fill first bonus two years ago, the re ood, The next e | ( 
the bill when extra sale hely ponded immediately to the stin the ec! ! I f 
needed ilu Accord to Stewart, pre name nh me! 

The company was persuaded to duction t? econd yeal ! A a emem be the ! If he 
use mechanics in this way when it marked increas H ‘ W 
wil realized that those casual They like the bonus, of cours tome 1 tl c 
drop-in customers were sometime he aid And the like t know alued here 
being neglected when alesmet that the ire valued | ( 
ind office personnel were absent the organizatior I} 
ind the parts manager busy The shop a vel the office 

'o correct this and, at the same ind the sales roon ipphed witl hie 
time, to cultivate further the good thie nall fts that are passed 
vill of these “drop-in” custome! i custome! and prospect hoy 
the company began to train me matche vith the f ‘ i I 
chant to greet customers and to the folde Ke cl , ( i WI! f 
ict a alesmen when the occasion We select our mechanics ! the ! hop pe nne f 
demanded double jol if I A t 

Practically all of the used equy meet cust ‘ St Vi ) 
ment displayed on the lot 1 old ) first requirement 
bw Service Manager Albert W that the be ood mechani 1 ‘ 
Stewart and the four mechan rhe must be willing and seriou eithe 
and one helper who work under t t the york. S é t } é 
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A report to you about men and machines that help maintain International Harvester leadership 


How new HYDRA-TOUCH provides 


IMPLEMENT CONTROL 
UNLIMITED! 


With Hydra-Touch, the owner of any Farmall" or International 
300 or 400 series tractors can hydraulically control a wider 
easily and completely, than 
It’s easy to see why 





range of equipment, more ever 


before in farm tractor history' 


e The tractor can be equipped with one, two, or three 


Hydra-Touch control valves. 
Either single or double-acting cylinders, o 
bination of both can be used, individually or at the Simply turn on indicator on the control 


same time, valve to use ingle or double-acting 
Viinder or to permit implement 


Any degree of control desired by the tractor owner 
can be obtained for trailing, Fast-Hitch, front ween 
mounted and center-mounted equipment, individu 

ally or together. Roving cylinders greatly reduce com 

plicated mechanical linkages 


Only Hydra-Touch can easily be tailored to any owner's com 


plete implement control needs' 


One control can activate two or more 
| mection bloch 


cylinders, ing a dual 


“{2-em 


- ae QQ. ih ", , 3 a — 


CF P 
? 
by 


4 


oS Se i” 





Automatic hold and return. Simply flip 
lever to raise or lower implements. When 

ompleted, control lever auto 
tility mati returns to neutral. For fety 


Fast-Hitel 


iW contro 


International 300 I 
ing cylinder If desired 


vith 


Typical three-valve Hydra-Touch system [or 
Here, each of three valves controls a roy 


tractors 
inter-connected for simultaneous control 


two cylinders may be 


one lever. Cylinder hoses are equipped with self-sealing couplit 


1H engineering teamwork produced Hydr 
300 Utility, and International W 400 trac 
ing men are constantly pooling time ar 


formance, making the farmer's work 


INTERNATIONAL HARVESTER 


y for ther 


International Harvester products pa 


Crawler Tr tors and Power nits... Refrigerator Freezer 
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7 
Duff 
‘ ‘ 
erveda 
n. Ford 
r { 
I 
Both entrys to this building are closely watched by all employees so Best was tre é mer 
that all customers can be greeted immediately upon entering the store the board of direct f De 
Mot ( Fror 939 1 
vas a ciated with Ber 
tne are too Du to wait on the ‘ e ma then be take it for t Cort ‘ 
custome! mmediatel the ca the cle not tins f the } ‘ Instrument D 
him by name and ask hit te vait When the f rye } ea if the « pe it He 
Mechanics who assist in on-the { t the ching eft th hin een ciated with Has} 
farm demonstratior often help t ! tw t long > Cn ( k C 
ell the unit. One mechani ind ‘ h f the ‘ { vke cie, Ind ind R Te 
one i tant usuall o out wit hie call Warehe eC Cc} 
the combine, a piece of equip We're st a os Gillen has bee te 
ment which being promoted tration here id tey { Ford nee 1947 ‘ 
Y proftitabl here sot} mer hut we don't fe that it ‘ contract id t t ! 
know that the are expected tod et the farme hold the equipment va ! cha r f ! 
more than operate the machine lonver thar i da , plat nit n the cent cont 
They must show the farmer how t met ‘ her the - , fTice hefore he F 
ise it tre ! t value as a } f ‘ A ! 0 7 ‘ t lle Stet D I 
tential ource ol more core ke »maching et th | ; +} t 1946 he ‘ te 
rheir own sale mie ave, trom the cre e doe not wa t the i re Bod ) ( 
nechani point of VIeV must ol e of a combing the ex! Vote reacnhntil tie | | 
trengthen and point up thie ile pe t ‘ t the advantave { WT} nt ( } ne Det t D 
talk that the salesman ha lread 1 machine fe ‘ ton work He i aduate f the | 
presented When the mechani take the cor f Detroit 
The mechani do not kn bine out for the demonst ‘ McRea w ! ‘ 
( ictl Vhat percentage f the the { talk about « { ae I iget l¢ tment ey 
effort j credited § te thy earl mor the farme "4 hI , Lote ( ’ { 
bonu and Service Manager Stew several of the combine } e heer Ford 195 I 1943 
art think th j al rivantacve ith ear on tl ha and the 194% re i er tit 
The only know that their pr } e! have beet ratified wit Arthur Ande ( I 
duction efforts count. The more result He also had ber ciate 
ervice volume the turn out. the All f the ec} , take the the Na Cost De tre 
harder the tl to work with sale { ! , i! out nto the field troit, and with the Det tA 
men to close a major sale ill wil rhe management wants them t ind Ternstedt D fG 
count in that end-of-the eal meet the custome! And it al Mote He i te 
check they get considered valuable for custome: Detroit Institut ‘ Tec} 
Manager G. R. McAdan not to meet mechani wy} can talk e 
often found at his desk. He is out ntelligentl ibout the equipment 


in the field selling and stimu they demonstrate and repait Papec Appoints Hogue 
i 4 uture ile any to p aiff , , 
lating futu a His aim No difficult experienced Eastern Sales Manager 


induce a farme to accept a det } liy d mechani , ‘ 
onstration inh own field, Ov nization lhe remalr ‘ E. W. MATTHE! en ale 
casionally a farmer who has no it fter vear. and with the bonus plat manage Papec Machine C 
tention of buyvu the machine ' ‘ n effect the have an eve! t e. N. ¥ ha ince 
doe consent to a demonstratior f the centive f emainin the appointment of S. T. H rT 
Then it is up to the two mechani vith the compan eastern sales manage H ie Ww 
who take out the equi ent 1 iT be responsible f ill es U 
termine, if po ible if the farme ° the Shortsville Trice 
is really interested or merely cu His new duties will be in aad 
| I t t! S¢ I idavée t ke if | 


a If the oe anda hi a Ford Tractor Realigns l ] 
sistant are convinced beyond dout Finance Activities ager in veel ste . } " | - 


that the farmer will not buy. the erved several! i 

machine is taken back to the shoy PROMOTION of B. A. Best to the ng into the SI t e office 
The alesman will call aga na ew established positior f ge! Hogue was a te t r f 
talk to the farme and the ma eral finance nanager, Tract and Penr ival 
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“This Model “N” Spreader Will Sell 


,°> 


a Hay Rake in the Spring. . . 





— 
| HAT’S a pretty confident statement, all 
right. But then, our dealer friend knows what he's talki 


about. 


He knows, for instance, that his farmer-customer is getting 
a spreader that has a reputation as the year-round spreader 
one that has the extra strength in every unit to take the jars 
and jolts of heavy mechanical loading, to spread efficiently at 
high field speeds over rough or frozen ground, and to absorb 
the punishment of spreading heavy or frozen manure. He 
knows that those winter months of top-notch spreader per 
formance will give his farmer-customer time to appreciate 
more and more the high quality of Deere-built equipme 
and of the savings it delivers in time, labor, and maintenance 
costs. 

Finally, our dealer friend knows that, when this farmer sets 
out to purchase that hay rake in Spring, he'll choose, with 
confidence, a rake trom that same line which our deales 
confidently represents—the complete line of John Deere 


Quality Farm Equipment 


JOHN DEERE - Moline, Illinois 


EQUIPMENT Be £ 183 7 


Cay 


ae fw ae ky FARM 
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Service Swings 
Those Extra Sales 





Service-minded Bob Lee Smith 
handies the administrative de- 
tails at 61 Implement & Motor 
Co. He is a partner in the ag- 
gressive company 


smut! lire 
depa | ‘ { 

6 Ir ere 

t al t o4U } 
ill the ¢ I t ! 
t¢ ct ! ( ! 

’ } thie 
bine ft 

soutl | () 

( 





l i i 
wecilare W 
the st 
Service on combines has to be fast in short seasons where every day tock 
counts. Two-thirds of company's $40,000 parts inventery is for combines afte ale 


hop is kept ope ‘ 
—e PRICE differs as mucl phis branch hine intil 9 10 « 
a everal hundred dolla We continuall tre the tact late a midt 

ou must offer something good to that we are et up fe ervice We equipment he 
counteract your competitor price never top poundll awa at it pecial s¢ ce 
pitch ymith explain We stre the ad Shop fore B 

There's no arguing that vantage of trading at home in Seven membe 

And you can emphasize that tead of doing busine vith that vork on Impl 
word good a dot Bob Let fellow several counts awa whi The com} 
Smith, partner in 61 Implement & will sell cheaper but whi a lor part-time 
Motor Co, at Blytheville, Ark., and vay off when a replacement } t during the 
president of the Mid-South Farn needed r whenever ext 
Equipment Association Our custome know we hav The com 

Money may not be everything competent men and ample part ployee 

but to most farmer hopping for When the need service, the We have 
nev machine! these day it know where the ( et it la e | ! 
mighty near that Smitl mile night ert rhe 

\ dealer who cant—« wont Ci Wallace partne t} While 
meet his competito price has t the bu ‘ ve rte 
do a powerful job of selling sery ear] n the ff-se We 
ice if he's going to swing the deal - our em] et I t Cl 

That where 61 Implement & By Richard Lane ma There I I I ti 
Motor Ci the oldest Masse ff dur ‘ l emerge 


Harris dealership out of the Men We offe iy f¢ irance 
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LOOKS like 
ACTS like 


SELLS like 


GOULDS PUMPS, INC. Seneca Falls 


YOU GET MORE WITH COU W7INTT Ma 
Since 1040 


FOR EVERY FARM AND HOME NEED 


SOUTHERN FARM EQUIPMENT Section for OCTOBER. 1955 















pay part of the cost We also pa 
part of the cost of employee unl 
form 

What about trade-ins and sale of 
equipment reconditioned in_ the 
hop? 

Tell me who is making mone 
on used farm equipment sale 
Smith demand 

61 Implement & Motor Co, | 
convinced you have to make you! 
used equipment look good in order 
to sell it, but the firm is careful 
about giving full guarantee even 
for 30 day 

“On some equipment we give a 
full 30-day guarantee, but this 1 
limited almost entirely to late 
model Smith explains. “Most of 
our used equipment 1} old on a 
0-50 guarantee; that 1 if the 
equipment needs anything except 
tires and battery we split the cost 
with the user during the guaran 
teed period. Even this guarantees 
isn't offered on all used equipment 
we sell. We limit it to most tractor 
elling for $500 or more 

On combine we will sell a 

will recondition, We will give a 
100 percent guarantee on a 30-day 
period, The farmer often will pay 
a premium if he knows the com 


bine is ready to go for hi hort 
eason, We jack up the price a 
cording] \ farmer will pa 
$2? 500 or $3,000 for a good. recor 


Partner in the company with 
Smith is Carl Wallace, who 
spends most of his time super- 
vising shop operations. The com- 
pany has stimulated § drive-in 
trade by displaying tractors and 
other farm equipment in front of 
its attractive building on a main 
highway 
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The company has sold many com- 
bines simply on the strength of 
its parts supply. Here, Lavern 
Owens, parts manager, checks an 
order while Smith looks on 
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WEIGHT TRANSFER 


* Ya 


GIVES ALL-SEASON SALES POWER 
TO THE GREAT NEW FERGUSON 35 


Only the “35” has , ; 
Dealers with a Ferguson Franchise re dealer with a 
4-WAY WORK CONTROL tractor to sell that meets more of if ee’ ol more of 


e than a 





the farmers, more of the t 


Quadramatic Control: Lift con : regardless of season 
o > t wy ‘ c ’ 0 ™~> 4 ] / 
trol, double-acting Draft control oh’ Take weight transfer, for example 
Response control, Position control . 
“erguson feature that provide ergu 
Owe il iif ‘ el 


wy to carry to tat 


Dual-Range Transmission pro c ground condition ire unpredict ible 
vides 6 forward, 2 reverse speeds \ just re part of the fam is Fe ison ¢ 
fits tractor speed e- tly to work . ° 
eo weigh iutomatically transferred to pr et 


without excessive built-in weight 


“2-Stage™ Clutching ed? You in bet they would be 


both tractor movement and liv } 

PTO with one foot ped ii they re in i¢ of winter wheat area or if they fertilize 

di pose of those 
er as he 


Variable -Drive PTO provides 
f 


drives in ratio to tractor grounc 


opportunity for busine 
on, Racine, Wisconsin 


speed or to tractor engine speed 





Make yours the Franchise with the future! 


go-voars 2°*°/GQ FERGUSON 


SOUTHERN FARM EQUIPMENT Section for OCTOBER. 1955 








Congratulating Frank H. Hamlin, new president of the FEI are, left to right: R. S. Stephenson, Allis-Chalmers; 
Charles 8. Shuman, American Farm Bureau Federation, Retiring President Bruce Lourie, Hamlin, and Dr. Nicholas 
Nyaradi, a featured speaker on the convention program 


FE! Meets in New Orleans 


pees price farm incomes and lowing reasons for |} optimisth manufacture t e wide 

ales of farm equipment are itlool igriculture funda city to the 
headed for higher levels accordin mentall tro! roundwork ha In anothe ldre red B l 
to two leading speakers who ad been laid for a more workable ap le president of the NRFE 
dressed the annual convention of proach t both hort-term and clared that 
the arn Equipment Institute lor inge problen of ivricul ment on the } t the deal 
held September 19-21 in New Or ture ncreased agricultural ex an import 
lean port ind determinatior f the hethe t t 

I} ear's convention had a pro Fisenhower administration to move have good deals ‘ esentat 
nounced outhern accent for it j mpti t meet ne tuat ! ! A 
marked the first time that the a igriculture Speak 

ociation annual meeting ha Pointing out that lI >. fa \ cultu LOse é He 
been held in the South price have dre pped by one-fourtl McKnight ( lent ( 

In his addre Ezra Taft Bensor nee the Korean war peal v hile \ icultural nd Cher Re : 
Secretary of Agriculture declared price paid farme! nave come earct! tated 
that farm prices and farm income down scarcely at all, Benson cau provide the t 
are going to be higher in the vear tioned farn equipment ndusti mpro' t 
ihead than they are toda leade! that “farme! will find it denced | ne 

Striking an equalls optimisti extremel difficult to tab ed ‘ t 
note in a major addre on the in crease in farm machine price it Frank H. H 
dusts outlook R. A. Stephen th time the FEI Cxes 

on president Allis-Chalmet \ 1 spokesman for a culture esident of P VI e ( 
tated that farm machines are mov I will say that I am deepl di n} talk entitle the FEI We 
ing into customer! hands at a more turbed b al action which add Do-It-Ourselve 

apid rate currently than in the even one pen! to the product ngne I em be ‘ 
ame period to date last yeat costs of farmers at this time time and talent 

Stevenson pointed out that the Discussing the probler of \ the indust 
ndusts hipped 223,000 tractor ncome farmers and net per capit Othe conventior ‘ 
in the first ix months of 1955 a { ! income. Benson said ‘ ied Cl Y B mal 
compared with 165,000 in the com I believe farme! will be low lent I ! Bure Fede 
parable. period of 1954 to bu me of the panaceas—the ind Dr. Nich p 

Referring to the nation eCO! hastilv-conceived insound pre mat 1e} tment 
omy, he said that if over 25 mullion posal vhich are bel iggested Bradle Unive 
people are added to the populatior today as solutions to all of cu Frank H. H 
in the next decade. and another 25 ture ill pre lent f the FEI ICCEet 
million in the icceeding 10 year In concludir ! emart M Bruce Li e, Deere & H. H 
the industry might have a whol Stephenson pointed to the lu Blow Massey-H be 
new picture to study t efforts to hold down prices of vas elected cl 

Secretary Benson listed the fol fart equipment He irged al clatior ‘ 
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engineering 





im action 








... MAKES THE DIFFERENCE THat SE/]/s 


Until recently a farm tractor at work was simply 
a combination of weight and power in motion 
with pulling capacity largely dependent upon the 
amount of weight carried on the drive wheel 

Today, the work capacity of Allis-Chalmer 
tractors is measured by a new concept 
gineering in action! 

For example, the Allis-Chalmers WD-45 Trac 
tor does not depend upon its own weight alon 


for adequate traction to utilize the full power of 


its dynamic engine. By means of the exclusive 


hydraulic Traction Boostet it automatically 
transfers to the drive wheel is much of the 
implement’s weight as needed, to assure ground 
gripping traction and reduce power-wasting slip 


page to a minimum 





Phe Allis-Chalmers ‘Traction LBooster ton 
eight transference eliminates the need for cost 
isele weight in the tractor. Implement 
ight becomes working weight applied and re 
moved as needed. The action is as automatic a 
that of an engine governor 
More performance with less weight it 
er cost to the purchaser that Allis-Chal 
mer engineering im acthon the dillerence 


that sell 


ALLIS-CHALMERS 





Ford Offers Six-Foot 
Adjustable Rear Blade 


VERSATILE K-Toot ljustabdie 
ea Dlade le ed t 
ill | 1 ty ict 1 f¢ ; 1 t 
pitel and liset ] tment a 
well as blade ar i nced 
t tne Tract and | piement 
1) on, Ford M ( B ! 
nal Mic} 
Ihe nev fk | id table ea 
blade angle 45 degree eac! ide 
of center with even-hol toy 


and tilt 40 degree eacn ide 











center with nine holes. Blade pitch 
adjustable to 10 degree plus « 
minus by means of an adjustment 
Case Introduces New ing performance, but also the nev at the rear of the blade, with int 
ne te te} idiustment ry cle 
Model "95" Spreader Cesign permits ©8 percent great ——— eee teed iusstabl 
eed-nholding capacity and a greate! ww Stee > , hee wen 
THE NEW Mopel! 95" manure range of seeding rate the con top link 
preader of 95-bushel ze and pany state For the farmer thi 
featuring lighter draft and roller means greater economy and time 
chain drives is introduced by the aving when he OW eed at the 
J. I, Case Co., Racine, Wi ime time he spreads fertilize 
All the beater drive are b plants legumes and gra eed at 
teel roller chain running on the ame time he OV ma 
mooth hell-molded procket grau 
These chain are aid to be 0 The new gra eed init e1 
trong and so resistant to weal ives and disengages automati 
that they are practical] tretch with operation of the new Eze¢ 
proof Flow preader, or it can be d 
The two beaters and the wide engaged permanently while onl) 
pread are carried entirely by the spreader operate Port oper 
anti-friction bearing The axle in are ix inches apart to di 
runs in five roller bearing the tribute seed on ground more even 
odd bearing being in the middle to | Vounting and demounting 
prevent springing of the axle and 
flaring of the wheels under hea, The blade is designed fe ise | 
load the shocks of rough round : contracto! ind Ta ‘ leve 
and the impact of large coopful irds and lot t eedau 
from mechanical loader ade di . ‘ . ‘ i 
Low friction in bearings and in buildir irea 1 to se pe A 
the roller chains reduces draft, the backtill Aline litene 1 
manufacture! tate atlor terrace eld ‘ 
The big box ha cl and bot , t le aCe iit held 
tom of double-treated wood both itior i ‘ j p 
au penetrating preservative and a Darl bar! ird nd ait . 
urface coating of protective paint Available u Icce f ‘ 
Wide teel flare are designed t auge vheel end plat 
vive extra stiffne and protection aid to be ea The new gra hoes and ditchu | t 
as well as to contribute to the eeder attachment is available fo A high carbo! teel reve ble 
usable capacit rated at 95 bush the & 10- and 12-foot Ezee Flow and replaceable cutting edge de 
el model igned for long lift and low 
< Other feature of the preade! tenance ¢ { wi e a welded steel! 
pointed out include weather-tight frame provide greate! tre u 
New Ezee Flow Spreader removable and reversible hoppe according to the manufacture 
Features Front Seeder ae Sar See ce Sees Sennen we eae Sane 
loading from front or back of the point implement linkage ol 
AN IMPROVED feature of the new machine; a control lever adjustable Ford tractor including tricycle 
Ezee Flow fertilizer spreader is a either in length or in height for model a well as the Ford 
pra eede! attachment that comfortable tractor seat operation Major Diesel 
mounts on the front of the spreade fe all tractor longer draw-bat Cutting width and ove I 
in full view of the operator, Eze fo horter tur a detachable are 72 inche transport clearance 
Flow Corp Division of Aver hoppe bottom ea to remove when raised b the tractor h 
Distributing Chicago Il] an for cleaning, plus the advantage of jrauli tem 18 inche ove! 
nounce detachable hutter for easy ill length 1 48 inche overa 
Not only does this unit allow for vitching from band to broadcast height, 48 inches; blade height, 1% 
more effective observation of seed pplication neche and weignt 1 960 pr 
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Sales come faster 
with a Service - Minded \eader 


QS sevece carries a mighty big banner at 
Massey-Harris. Typical of its importance 

is the exclusive Combine Service Brigade in 
troduced to the 1954 harvest 

This crew of combine specialists, with their 
fully equipped service trucks, follows the 
harvest from border to border. They give on 
the-spot assistance to dealers and farmer 
alike wherever and whenever there is need 
for their expert guidance 

It is but one of the service programs carried 
on at Massey-Harri Another is the year 
‘round schedule of dealer service school 
These schools are not merely lubrication and 
adjustment instructions, but thorough 
“build-and-rebuild” training clinics designed 
to help you meet all shop and field service 


problems quickly and efficiently 


This dealer-manufacturer teamwork ex 
tends into every factor affecting dealer-farm 
er relations. It is stimulated by close-in-the 
field contact, and is another in the long list 
of reasons Massev-Harris has continued to 
grow and expand throughout its 108-year 


history. 


SOUTHERN FARM EQUIPMENT Section for 


More and more dealers find it p 
up with Massey Harri toony 
ity of a steadily growing manutfa 
ner kor complete inform 
Ma ‘ Harri 


nearest ou Phere may tbe 


franchise 


Your area TOW 


MASSEVY-HARRIS 


Quality Avenue, Racine, Wisconsin 


BRANCHES AT 


KEEP YOUR 
EVE ON 


Massey-Harris 











Allis-Chalmers Introduces 
New Big-Capacity Series 


ALLIS-CHALMERS Manufacturin 
(‘o., Milwaukee, Wi is introduce 
ni eri of new big-capacit 
implements for use with its WD 
15 tractor. These include a 12! 
foot double-action  dis¢ harrow 

nown ui }-bottom moldboard 
plow, and a hea duty +-blade 
dise plow 

The implement are designed 
especially to take full advantage of 
au new engineering principle re 
cently developed. Briefly tated 
this new development ts an exten 
ion of the principle of automat 
veight transference to the opera 
tion of much larger and heaviet 
implement 

The company believes this fun 
damental engineering development 
vill open up a whole new range of 
possibilities in the application of 
powell to tractor-operated = farn 
equipment 

According to the compan one 
of the outstanding feature of it 
WD.-45 tractor, when it was first 


luced, was a 5-wa hydrauli 


ntroc 

tem, which not only enabled a 
farmer to do his work faster and 
east but also gave him the added 


vdvantage of i Traction Booste 


ten I which the weight 
ear-mounted implement Via 
iutomaticall transferred § t the 
tractor rear wheel as needed 


for tractior 


In operatior thi principle of 
automatic we nt transference et 
abled the tractor to utilize as much 
of the weight of plow dise hat 
row planter and other rear 
mounted implement us needed t 


provide adequate drive-wheel trac 
tion but without affecting the 


implement depth of penetratior 
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4 canle 
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New Idea Corn Picker 
Mounts 27 Tractors 


New IDEA Fa I ‘ ( 
Coldwater, O} , es that 
t , inte | ‘ 
Ihe eight is applied to the hich feature ‘ ‘ 
te i ( heel nly as needed husking unlit, Ca Ie ( 
ind in the amount needed—and it n 27 different é le 
ict is automatic as tha f ar f tractor 
er re erm ce plete Ihe f ‘ 
lependent of inual « t Chalme WD WD-4 N1)-4 
Pre ipplical Diesel; Case Dé 400; ¢ I 
full inted mpi ‘ Cockshutt At Inte il H 
vere in prope eight that veste H, Supe H, M, Supe 
of the tract front end, the ‘ MD, Supe MD f rA UU 
if the T ict n Be le te! aL 100: Ma M Ha ++ 4S 
ca ¢ f th ew ¢ en il vit t PTO 
cept ha now been ext led he na ; 44 44 specia ur 
nnd the point where implement onstant j PTO linne 
weight is a limiting fact \ apolis-Moline UTI ZAI 
result, the Allis-Chalmet ten Olive i7, 88, Supe! 


1,000,000th Ford Tractor Leaves Line 


1VYUYUVUO0!r 
FORD TRACTOR 
SINCE 1939 






The assembly line at Ford Motor Co.'s Highland Park, Mich.. tractor plant 
was halted briefly August 3 as Irving A. Duffy, vice-president and general 


manager, Tractor and Implement Division (seated on tractor) drove away 


the 1,000,000th Ford tractor built since 1939. With Duffy (1. to r.) are D. S 

Harder, executive vice-president, basic products group; J. M. Waggoner, 

tractor plant manager, and R. E. Hunt, division general manufacturing 

manager. In 1939, Ford pioneered the built-in hydraulic system on farm 
tractors 
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Cockshutt Introduces 
New Combine Line 


Haban Announces New 
Corn Husker-Sheller 


2 


Allis-Chalmers Adds 
Front-End Loader 


(iW 


‘ u 
{ vi 4 mew vV 
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Cockshutt Announces 
Pull-Type Combine 


AN IMPROVED |! 
odel 422 combine 
Cockshutt 
sellevue 
$22 1 
thar 


duced b 
nt, Ine 
*unit. the 
capacit 

its cla 
jufacturer 
heay Clipz 
bar concave with 
eparate about 95 
prain at the 
g grain to the pan fol 

The model ha 66-inch 

through body design 


COoOMmcay 


capacity 


Full if 


Se paratir L 


1610 square inche 


turn pan tis de 
capacit and to ave 
a 2960 


quatre inch cleaning 


face area, with adjustable chi 
and sieve, Provision is made 
third sieve in the shoe. Air bla 
fully controlled 

Quick 


cylindet 


changes variable peed 
produces a thresh 


that can be ad 
from 600 to 


drive 
ing speed range 
justed 


1600 re 


mechanically 
volutions per minute, the 
manufacture! tate To meet 


changing harvesting condition 


fast, all main drives are individual 

ly adjustable 
Cutter bar is 75 

model 422 


Hydraulic or 


inches on 
with gather, cut 1 
mechanical 
cutting 
Sealed 


inche 
platform control provide 
range of one to 30 inche 
for-life ball 
lubrication 
Standard model 422 i 
26-bushel tank but it 


available bagger plat 


bearing require no 
made witl 
rain 
also, with 
form 
Powered with either air o1 
water-cooled engines, or with pow 
er take-off, the Cockshutt | aid 
to be and crop 


condition 


uitable for all crop 


. 


New Unloader Introduced 
by Electric Wheel Co. 


A NEW WHEEL side 
power unloader is introduced by 
the Electric Wheel Co., Quincy, Il 
According to the manufacture! 
the new electric unloader is easily 
handled by one man and can be 
used for practically all farm crop 

fills trench silos and 
gravel, dirt or cob 
is moving 

The 
loader 
and equipped 


winder hi 


spreads 


while wagon 


side 
with gear 
with 2-inch 


winder hi-power un 
ratio of 145 to 1 
motor 
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Oil filter and drain plugs make 

oil changing easy, the manufactu! 
fully 

gears run oil. The unit install 
wagon box. Rolle 
6-foot and 7 

roller bi 

Extra wide fingel 
] 


tect deck clutch 


el point out and enclosed 
on any 
available to fit 

boxe and 
fitting 


runners pre 


wide 


acket Adju 


have grease uy 
f 


false end gate 
and manually operated crank unit top cony 
continue 

ate fold 


° Hand evel 


open 


returns false gate end 


of unit al 


Helix Announces New 
All-Steel Unioader 


A NEW ALL steel 135 bushel 
delivers forage and 
loader 


been 


and preen bunk 
announced by 
Corp., of Crown Point 


rhe unit handles an‘ 
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~” CAMPBELL CHAIN Exclusive / 


DAEASURE MARC: 














Marked every 5 feet... quick, exact measurement 


Color-Coded... instant identification of chain grade 














Green “Measure-Mark™ for 
Campbell Proof Coil Chain 


" ar et W «€ rr ° 
oy Saws — a ssw ee oon — 


Red '‘Measure-Mark"’ 
for Campbell BBB Chain 





Bive ""Measure-Mark'’ for 
Campbell High Test Steel Chain 


ay ata W aie hr cae 
—- Se - S- 





Boek a oe yy a we 
S iAian' UN ow Nee Eat Bet Ba ae Neate ee 


Orange "Measure-Mark"’ for 
Cam-Alley Steel Chain 


Fe ee eet oe ee om 





LABELS apy 
COlog Co 
WFD. 109 


im < 





Now — for the first time— you can enjoy the ease, speed and 
profit of this revolutionary new method of selling chain 
Just count the colored five-foot markings! Think of the 


time and trouble you'll save think of the assured 


accuracy. Your customer will be sure, too, that he's getting 


just the right length of chain ind the identifying color 


if f entoh 
mark will assure him of the right grade iaaiitieuenieaene 


vm. CAMPBELL CHAIN Gomsang— 


YORK, PA.—WEST BURLINGTON, IOWA—PORTLAND, OREGON—SACRAMENTO, CALIF. 


Makers of the famous lug-Reinforced Tire Chains 









two great profit-building features for Yardley 


ClearStream PressuRated 


Plastic pipe, fittings 












Soa 


ce 2 Ali preaicBire and clamps 


NEW Tell ’n Sell Rack 
and the NEW 
Packaged Line 


Wy 







wet : 






ynly 12 sq. ff. of ‘lees 
space. Heavy duty steel 
tubing with metal she If for 
fittings and clamps. Easily 
assembled Three color 
panel! tells whole story 





+ 
)& 
A BSS § E 
, ay ; 
SS 
war rsun Pressufated pusne mt 





Turns Oke to buyer 











Yardley Tell ‘n Sell Rack, combined with the pach 
aged Yardley line, means more and easier sales for every 










dealer, large and small. Better display faster service 

easier handling mean sure volume increase PressuRated 75-lb. pipe comes on fully enclosed 30 
and greater profits. Yardley packaged products give and 400-ft. metal-center reels in pipe size in 
you and your customers product protection and guar through 1'4-inch. 100-ft. lengths alse available in sealed 
anteed quality identification cartons. Both reels and cartons are designed fi 











Pla th pipe sale aire pony up and up! Gset more ol ag in PY = on) len ut a : 
this growing business by putting the TELL “N SELI ; xed 
RACK to work for you. Display the superior feature \ pi nad fittu ' nul 1 \ 
of ClearStream PressuRated pipe, made of 100 virgit | ! Standards of the indust 
DuPont Alathon 25 BKI1, to every person that wath n nd _ T itn | 
in your store. Show them and sell them the first Pressu Yardl pipe for eve type of indust 
Rated pipe in the nation lential 









ClearStream PressurRated pipe comes in a full ran ( k with yo Jobl at once. Te n Sell Rach 
of sizes from '2-inch through 12-inch ith pressu and t complete packaged Ii eady f 
ratings of 75-lb., LOO-lb. and 125-lb | 









oy YARDLEY PLASTICS COMPANY 


\ SY 142 PARSONS AVENUE COLUMBUS 15, OHIO 
In Canada: Daymond Co., Ltd., Chatham, Ont. © Export Sales: F. and J. Meyer, 115 Broad St., New York 4, U.S.A 








Empire Plow Appoints It is design ence Demonstrations Are 
Radway Sales Director yer ema" cant Their Big Sales Punch 


F & W Multi-Purpose 
Jet Pump Added to Line 


rue | WM 


I 


m 


H. L. Radway 


Wood Introduces New 
Rotary Mower-Shredder 








HOL-DEM ELECTRIC FENCER CO. 


o~ " uM 


$27.75 
6 MODELS FROM $12.95 


THE FENCER WEEDS WON T SHORT 
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STAY ON THE RIGHT SIDE t rolls off the third unit comes in nstead of liste 


OF THE FENCE to view and the procedure con- the family watches T' 
tinue n tn Wa The compa! ect I 
(PROFIT FENCE THAT |S) Deir Mile ik wie get ae gctinsge 
with > bs mt © ! n presenti H It ‘ tI 
oe es 2 | 
nad ' not jet 1 ‘ ‘ ‘ W ‘ ‘ , 


ELECTRIC FENCER ele anger ge Bagge ame me 
MODEL 90 of equipment that has just beer ‘ iis o a Haale ein 





featured id Moore D t tall the ‘ , 
ton ! cl too lor ( il re ered 
te! Don't take ton ic} tinne Whe 
| iOowll tre ent ‘ presenta y ed ‘ 
? a cu ’ arith | j ‘ le i» ; 
| 
take | ce | juest , wre Wy , , shat 
ered, | I ect terested f ' ‘ ' 
} 
’ 7, nd j , ce ‘ ‘ . 4 ; 
e the compa! make ‘ H ‘ 
erme 1 A fte ‘ 
We I ‘ Cy ( ! ly ‘ ‘ ‘ 
! ‘ eq ft r) t t} ‘ p 
P iemonstration. It } é me ' { 
bal ti ti ted } , ; , 
5 MODELS BATTERY and ELECTRIC ' 
‘ ‘ ; ) 
fil ‘ i | oa | t f ‘ rri¢ ‘ ‘ +> bye 
Your { ‘it - } P f p when you feature d ill da lor f , loan t ’ t 
ationally id tised 5S) k-Rite Electric Fencers any . 
Yor ‘ ‘ } t Ooo } ‘ 
Mode 90 » Ww f approved Weed Clipper ind ‘ , ‘ Cq ( f f 
u ' 
iS volts. é ycle AC Weeds w not short this we re ll on hand tot 1 den eithe { t 
fe Built shining arrest and short dica nstrate a eq ent. and shov aim trex ne 
| 
tor ' ’ t ‘ t 4 re pect 1 ope te the ick se 
perfect tir 5 fect stock ‘ 
ous unit We ( é t 
Model 80 Shock-Rite Elect Fence 115 volt, 60 j r 
ycle At r fe with fa Saf-tee Clipper 
j { ‘ } 4 Ly 
t ; tock, W i * short ¢ fence ‘ people il aea ¢ na , ‘ W p 
Built-in lightning arrestor tainable ind vVhat eact ect cal f « ‘ } 
ao t compariso! t the f { ‘ { { ht 
5 YEAR GUARANTEE ALL UNITS ; ided . 
Vioore addec But the , , et 


CHARG-RITE BATTERY CHARGERS 'wo weeks before the last event hurt. There * big init i 
Model 207 — 6 VOLT OUTPUT , O00 mimeogray hed n tatior Fry toc} nd ry ‘ ‘ 














vere ‘ t out. Twe ee} ive lved t¢ P 
t ement Vere I n the <« int VI ; ttle me ‘ 
newspape ind t f ee what the ‘ 
W ningtor dail rit tne t j } 1 
Sunda ie. An 8-ft aside ' aa 
Vas put up on the ae nstratior , vith ind. of 
field Ten da bef e the 1eme there the ( the ( | 
tratiol there vere fail al de The t t eve eu Ve 
nouncement it noor the id have id { t t 
\ saturda event catche i ind ea j ‘ e } e } | 
eat ma people the free ’ f | ‘ 
4 i I 
The Battery Charger of the future is here now! ti ‘ Runnir t all da y i] ‘ j 
harg Rite Chargers deliver up to 55 Ampere nave pet ‘ 
hour »vernight 7 Amps. max. Three popular low people to attend and till veathe vhere the vere 
model Built-i utomati« t ft ‘ 
Y ‘ n @ ma reste ise take care of othe! bu ine If it for rait ‘ ea 
Immediate shipment from stock on all Shock-Rite " : . 
eee eee Co ener , ht id ill we hold the demon By taki: on ca nd trucl ( 
tration the follown Saturda In ple ment & Mot ( plit ‘ 
Sold only throwgh selected jobbers. . \ . 
aid Mr. Moore oe auactied. Mest of the a 
— Accident insurance coverage 1 chanic can “A rk ne ca i 
mportant because a great many truck is well as on farm equi 
SHOCK-RITE ELECTRIC FENCER, INC. ’ ’ ‘ —— ™ = 9 - : 
7644 Lyndale Ave. So., Minneapolis 23, Minn cnilare are auuut ment. The shop had most of the 
° heavy tools it needed for cars and 
Please send me free information about . 
nive PENCSAS . - truck Howeve! hop expar I 
SHOCK.RI 
Os Service Swings is becoming necessa 
CHARG.-RITE BATTERY CHARGERS ' * . 
Those Extra Sales 61 Implement & Motor ( 
NAME ‘Cantinuad team aane 142) The Farme: Home of Satisfa 
an x . reir ‘ ; f the 
COMPANY tion | erving he he I 
DORE feels newspaper advertising does world largest cott I 1u¢ 
ADDRESS 
more count Both Smith and Wallac« 
city STATE “So mans farmel! have tel know tne farme I blen i ] 
JOBBER . vision these day Smith reasor need They lease and fart 0 
-_ The kids want to watch television acres four mile vest of Blythe 
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Model ACN 2.3 to 5.6 hp 





Model BKN 3.2 to 6.8 hp. 


Delivering MORE HORSEPOWER 
Per Cubic Inch Displacement 


The insistent demand among engine users and 
from equipment manufacturers for MORE POWER 
in the smaller engine sizes is now being met with 
two brand new WISCONSINS . .. The Models 
ACN and BKN 

To all outward appearances these two models are 
identical “twins”, and both tip the scales at 76 lbs., 
with stub shaft. With a bore of 2 and a 2°%4 
stroke, the Model ACN has a cu. in. piston dis 
placement of 14.88 as against 17.8 cu. in. dis- 
placement in the Model BKN, which has a 2 
bore x 2 
The ACN has a practical horsepower range of 2.3 
to 5.6 hp., and the BKN is rated from 3.2 to 6.8 hp 


Entirely new in design but characterized by all of 


stroke. 


the traditional Wisconsin heavy duty engineering 
and construction features, these engines deliver 
More Horsepower per cubic inch of piston dis- 


placement, thereby providing extra power advan 


tage for the engine user 


Basic Wisconsin features include: file-hard, 
self-cleaning tapered roller bearings at BOTH 
ends of the crankshaft; high tension rotary 
type OUTSIDE Magneto with Impulse Coupling 
for quick starts in any weather at low crank- 
ing speeds; pump circulated splash lubrica- 
tion system and Flywheel Fan AIR-COOLING, 
efficient at all temperatures from sub-zero to 
140° F. 


These engines offer you, as a dealer, an ex- 
cellent opportunity for replacement sales as 
well as for general purpose engine applica- 
tions in the farm and construction fields. Write 
for Specifications Bulletin No. $-183 for further 
details and ask your Wisconsin Engine Dis- 
tributor about these fine new engines. 


MOST 


nu 
H.P.v.OURS 


WISCONSIN MOTOR CORPORATION 


World's Largest Builders of Heavy-Duty Air-Cooled Engines 
MILWAUKEE 46, WISCONSIN 
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WHATEVER YOUR CUSTOMERS’ NEEDS 
YOU CAN MEET THEM EXACTLY WITH FeW! 


FaW VARIJET BULLET 


The world's leading shallow-well 
pump. Pumps 40-70% more 














<J 


woter, yet reduces motor load ond current 


consumption, thanks to exclusive design patent. 
Ye % HP. Motors, 720-1800 G.P.H. @ 10 ft 


420 PSA 


FaW PUMPS GIVE 





FEW MULTI-PURPOSE 


Converts from shallow to 
deep-well by moving jet 
off pump down into well 
No extra parts to buy 
Yu, MM, | HP. Motors 
Single stage pressures 
to 60 Ibs. and 450-950 
G.PH. @ 10 ff. & 20 
P.S.1., 2-stage to 100 Ibs 
and 540.8610 GPK. @ 
10 ft. & 20 P.SJ 


Faw 
IRRIGATION TYPE 


High capacity, high head 
pumps, ovoilable with | 
or 2 stages, especially 
designed for irrigation, 
air-conditioning, and di 
versified industrial uses 
Yy7VY HP 1&3 Phase 
Motors. 17-166 G.P.M 
@ 15. & 20 PSA 











Faw BULLET JET FaW MULTI-STAGE 


The original horizontal jet Centrifugal pumps, ovailable with 2, 3, or 4 
pump, pioneered by F & W offer greater capacity per horsepower. A zive 
and forerunner of the Var cartridge type rotary seal, priming valve ioirg 
jet. Still the best buy for ing device ms 72 >.P. 
mony conditions within its ft, & 20 PS 

. 


capacity. ‘4% : 2 HP 
Motor ; 





There's an F & W Water System to meet every well-depth 
and capacity need exactly. This means that you can satisfy 
all demands with F & W, and serve your customers better. 
Not only that, you have the advantages of F & W's 88-ycu 
record of dependability, engineering leadership, and ex- 
clusive product advantages to help you sell. Take a look 
at F & W’s line-up for shallow-well service, and you'll see 
at a glance why it not only gives you most complete cover- 


age, but the sales leaders as well. Write for full details today! 


FLINT & WALLING MANUFACTURING CO., INC. 
1019 Oak Street, Kendallville, Indiana 


Branch Warehouses and Offices in Albany, New York; Orlando, Florida; Shreveport, 
Lovisiana; Cedar Rapids, lowa; and Charlotte, North Carolina. 


COMPLETE SHALLOW-WELL COVERAGE 





Faw ECONOMY — Faw GAS 
MULTI-PURPOSE JET - DRIVEN PUMP 

The economical, multi. purpose Where electricit 

je? equal in capacity to any isnt ovoilable, this 

comporable type, yet priced stage centrifugal 

to meet volume competition pump, powered with 

Yy HP. Motor 150 G.P.H. 2? HP. Gasoline En 

@ ist. 4 2 PSA gine does the job 
beovtifully. 2100 
GPH. @ 10 ft. & 

FEW PACKAGE PUMPS 

For easy-to-handle, easy-to- 

sell e sy? metal t ness Faw 

SFA W SI w well Pumps PISTON PUMPS 

are available packaged com Where a shallow 


pletely assembled with tanks, well piston-type 


pumps ond accessories. No pump is desired, this 
extra parts to buy and stock 


These include the VARIJET, 


model is an economi 


workhorse with 
the Bullet Jet, the Multi. Pur either %, “% or Vy 
pose, the Economy, and the HP Motor 25-45 
Piston types G.P.n 








F.eW means Flowing Wat by Flint & Walling 
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were 
Pel 


MIRRO's LIZEGANT” — Cl the live 


...the handiest pan in the kitchen! 


There’s no limit to the market tA Q bine! 


if MIRRO 


THE FINEST ALUMINUM 

















- BUY FROM YOUR M | | R '@) JOBBER! 
a 4 























MANY OF THESE ITEMS 
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THE King Coffon LINE 




















Sesh Cord NEW 
Quality cord priced t 
connected in polyethy 
ft piles packed in 






































Chalk Line Top quality, d y packaged good y Nylon Cora 
Masons Line, Loyout } ? ncelle 
Tile-setting, etc. A 


























Venetian Blind Cord 
Quality fine plied yarn 
cord mode. Available 
colors 


JOHN H. GRAHAM & CO., INC. 
105 DUANE STREET * NEW YORK 8, N. Y. 
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